Not an ordinary Bazaar
Tll;?hit%;znazlrlal R -'-

organised by
National Film
Development
Corporation Ltd.
(NFDC) culminated at
the Marriot Resort Goa
yesterday. Bollywood’s
top-notch filmmakers
like Vidhu Vinod
Chopra, Sudhir
Mishra, Anurag
Kashyap, Vishal
Bhardwaj atteneded — Lo ‘
the event. True to its (L to R) Sudhir Mishra, Shekhar Kapur, Nina Lath

promise of bridging Gupta,and Vidhu Vinod Chopra
the gap between the

international and
South Asian film fra-
ternity through discov-
ering, supporting and
showcasing Indian and
international content,
Film Bazaar witnessed
a lot of action.
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(L to R) Anne Delseth, Anurag Kashyap and Paolo
Bertolin

(L to R) Derek Malco, Khushbhoo
Ranka and Vinay Shukla
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BY RAMNATH N PAI RAIKAR | NT NETWORK

ahabharata’, the

Indian epic that

has enthralled

generation after
generation over centuries is set
tobe presented in a series of
three full-length feature filmsin
advanced 3-D technique, as part
of the mega 150 million dollar co-
production project.

One of the executive producers
of these films, Bhuvan Lall, who
is attending the Film Bazaar
organised by the National Films
Development Corporation
(NFDC) held on the sidelines
of the ongoing film festival, told
‘NT BUZZ’ that the filming of
the first of the three films on
‘Mahabharata’ will start during
the second half of next year.

“We are presently carrying
out a rigorous scripting exercise,
with a team of writers working on
the seript”, Lall added, pointing
out that the final draft would,
however, be prepared by director,
Michael Radford himself. Radford
was nominated for the 1992 film
‘Tl Postino: The Postman’. He won
the BAFTA for the same film.

“The research material on
the epic has been provided to
Radford”, he said, observing that,
fortunately, the story and plotline
already exists for ‘Mahabharata’.

Speaking further, Lall said
that the three films based on
Mahabharata are expected to
be completed by the year 2021
“We will release each film as it
is completed”, he maintained,
further stating that he isnot
concerned about the time gap
between releases. “To cite an
example, the first three films by
Steven Spielberg in the Indiana

Jones series were released in the
1980s, while the fourth film in
this series, ‘Indiana Jones and the
Kingdom of the Crystal Skull’, was
released as late as 2008, however,
the series was always at the back
of the mind of audiences”, he
mentioned, pointing out, “And
‘Mahabharata’ is more powerful
than all the Hollywood scripts
filmed down the
years.”

It was informed
that the technology
to create major
global CGI properties
now exists which
will facilitate in the
making of these
three, live-action,

family entertainment Lt

‘Mahabharata’ films,

which will appeal to

both Western and t e
South Asian audiences.

These films will rise
to the standards set by
films like ‘Lord of the
Rings’ and ‘Avatar’.

Lall, who was
associate producer
for the animation film
‘Ramayana, The Epic’
(2010) and executive
producer for feature films namely
‘Chittagong’ (2012) and ‘Oonga’
(2012), further stated that the
‘Mahabharata’ film series will
have an impressive soundtrack,
including effective music, as
soundtrackis as important aspect
of movie making as editing and
screen performances are.

“The cast for the film is being
finalised. To take any story outside
India, a producer needs to have
the best of global cast, with each
character in the epic well defined
and etched out”, Lall said, adding

that even the stage version of
the epic directed by Peter Brook,
which stretched for 9 long hours,
had an impressive international
cast.

“Incidentally”, Lall said on
aparting note, “Radford has
recently stated that in order to
visualise what he wants to achieve
one should imagine an Indian take

on great Chinese films like ‘Hero’,
‘House of the Flying Daggers’ and
‘Crouching Tiger, Hidden Dragon’
with their sculptural beauty and
breath taking action, combined
with the heroic tales and CGI
special effects of ‘Lord of the
Rings’ and ‘Avatar’.”

There will be parallel versions
of these movies in English and
Hindji, and dubbing will be of the
highest quality in both languages.
Different music and musical
sequences would also be used for
each version of the three movies.

Mahahihaiata

‘Mahabharata’, is set

to be presented in a
series of three full-
length feature films in
advanced 3-D technique
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‘Making movie on Byomkesh Bakshi o [

Flapping In The Middle of
Nowhere (Vietnam)

was my childhood dream’

The film won the Fedeora award at
Venice. It is about a young woman

> BY ARTIDAS | NTBUZZ Dibakar, who was attending information into my film." Dibakar opines that he never who disq(wers that sl'le is pregnant.
3 the Film Bazaar organised by the On the topicof selecting followed trends and maintains Along with her boyfriend, she
ilmmaker Dibakar National Films Development Sushant Singh Rajput to portray that this film had been on his tries to make money to have an
Banerjee, known for his Corporation (NFDC) held on the lead role, Dibakar says: mind for many years. abortion.
out-of-the-box movies the sidelines of the ongoing film “Sushant is standing on the edge “It is exciting to bring alive
like ‘Love Sex Aur Dhoka’, | festival, adds, “Through my film of stardom, just like my character the detective genre, which was Blind Massage (Chma)
National award winning ‘Shanghat’, is ready with his most ‘Love Sex Aur Dhoka I spoke Byomkesh, who, in the 1940s, is dormant in India for some time
E k ambitious project - ‘Detective about today’s youth, ‘Shanghai’ just starting off as a detective®, now, alive”, says Dibakar in AUEN S
filmmaker, Dibakar Byomkesh Bakshi’, starring was about a political situation, further describing the character conclusion. Winner of the Silver Boir at
Baneri ee is known for his Sushant Singh Rajput in the title and this filmis abopt aflventure, of Byomkesh as 51mple_, sans . Berlin, Blind Massage is about
role. A suspense thriller, the about a boy venturing into the overcoats and hats, as is usually amassage parlour where all the
unconventional movies. film can also be bracketed in the world of suspense and thrillers.” portrayed of detectives. “But, he employees are blind. This is a film
= e 4 period film category as it is setin Talking about the research is strong willed just like Sushant”, with interesting characters and
His latest movie ‘Detective 1943 Calcutta. that he put into the making of this | he adds. Tk it ErRs eat T chtiaiE
Byom kesh Bakshi’ is hl s 3 “For me thl§ is escapist film, the filmmaker whose movies s Making movies on detectives
cinema; like a time machine. are always well researched and is a new favorite with : e
attempt to brin g alive on The audience of 2015 will get backed by strong screenplay says. Bollywood. ‘Bobby Jasoos’ The Postman’s White Nights
2 7 3 transformed to Calcutta of 1943. “The Kolkata of 1943 is also a featuring Vidya Balan, Anurag (Russia)
hlg screen his childhood With this film T have realised character in the film. I read books Basu’s ‘Jagga Jasoos’ starring KALA ACADEMY 2.00 PM
hero and Calcutia of 1943 my childhood dream”, says the from that era, went through Ranbir Kapoor in the lead, 8l ' AT LS
filmmaker whose film is based photographs, press clippings. which will release in August This mid festival film picked
1 on one of India’s most loved spoke to people from that 2015, are a examples of this up a couple of awards at the
L detectives. generation, and then distilled the genre. However, Venice film festival including the
Silver Lion. The director Andrei
Konchalovsky has also made
- some English films as well like
ecreating Calcutta o Ramovey T
ilmmaker Dibar Banerjee along with i =i 7 E Oblivion (nl’ Eﬂ'llopla
movie’s production designer Vandana 5 : T f 'KALA ACADEMY 8.00 P.M.
Kataria, cinematographer Nikos is N
Anditsakis and creative producer d K- .{muitgf{):l;h:fih;{:’tggyisoﬁsm
Vikas Chandra spoke on the topic, ‘Recreating §dom and escapes from the clutches of
Cities from Bygone Eras - Kolkata of the “40s her kidnappers and a lawyer who
for Detective Byomkesh Bakshi’ dunng t:he ﬁaltSfOI the glrl's nghts, Difret
;econd—day of the Knowledge Series at Film (based on a truestory) is worth a
“We have not created Kolkata of 1943 but pﬁoﬁﬁﬁaﬁ{&mlm
created an illusion of Kolkata of 1943 for the e,
people in 2015”, said Dibakar speaking about
the challenges of recreating a bygone era.
“While gecreating Kolkata of 1943 I have One on One (South Korea)
followed the mood and theme of the film and not INOX Il .00 P.M
necessarily reality”, stated production designer e
Vandana Kataria, sharing that she started her Kim Ki Dulos films are always
research around six months ago and went worth a watch and this story deals
through material from 1940’ Kolkata. “I even with his favorite subject, moral-
spoke to 80- and 90-year-olds in order to get a ity and conscience. A bunch of
sense of that time”, she added. suspects are hunted down and
Contd. on page 3 tortured by an anonymous group
after the murder of a girl.
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NFDC’s film hazaar day 2 cements

film collaborations and contracts

BY A STAFF REPORTER
S @ Domaniakmes oo
PANAJI: National Film Develop-
ment Corporation’s (NFDC), Bth
film bazaar had various experi-
ences and collaborations 1n store
for film professionals True to Its
promise of bridging the gap be-
tween the international and South
Asian film fratermityv through
discovering, supporting and show-
casing Indian and international
content, film bazaar witnessed a
lot of action at the Marriott Resort,
Miramar on day 2 on Saturday

At the knowledge series, the
day opened with ‘Presentation
by Chinese film industry - amaz-
ing * growth’ by Zhou Jiandong,
Deputy Director General of Film
‘Bureau, China This was followed
by a session on ‘Shakespeare 2016
on screen: Film London launches
UK/India Feature Film Fund’
among panelists - Dina Dattani,
Business Affairs and Legal Inde-
pendent Consultant; Filmmaker
Vishal Bhardwaj; Deborah Sathe,
Head of Talent Development and
Production and Tessa Inkelaar,
Head of talent development and
production, Film London.

Thereafter, the discussion on
‘Cinemas of India - Malayalam’
was held with film intellectuals
- AV Anoop, producer, AVA Produc-
tion; G Suresh Kumar, president
Kerala Film Producers Asso-
ciation, Mukesh Mehta, Producer -
Distributor; Film maker Anil Rad-
hakrishnan. ‘Cinema as a tool for
Social Change' with Screen writer
Urmi Juvekar, Vani Tripathi, actor
and film makers Vishal Bhardwaj
and Jaideep Sahni, gave way to
some more presentations in the
evening. At the investor pitch sec-
tion, filmmakers whose films are in
the 'Film Bazaar recommends’ sec-
tion of the viewing room as well as
the work-in-progress lab projects
are given an opportunity to pitch
for finishing funds for their films.
Investors and producers interested
in gap financing are invited to be
part of this session. Day 2 brought
many novice filmmakers in con-
tact with investors and led to fund-

ing opportunities.
At the screenwriters lab and
romance screenwriters lab,

screenwriters were pitching their
ideas to financers from all over the
country

world. Simultaneously,

tourism boards and film commis
<ions housed at their dedicated
offices at the film offices got an
opportunity to introduce and pitch
themselves to the film fraternity
delegates on day 2

Producer's lab on day 2 enabled
Indian producers’ reach out to
international producers through
a variety of sessions and interac-
tions. Sheila de la Varende and
Karen Thorne-Stone from Canada
addressed Indian producers who
are keen to initiate film collabora-
tion with Canada in the session
‘An introduction to working with
Canada.” Some more sessions
followed on topics such as Under-
standing Co-Productions and In-
ternational Funds’ Understanding
Co-Productions and International
Funds’, “The Two Hats that a Cre-
ative Producer Wears' and ‘The
Importance of Film Festivals' by
film professionals from Indian and
international cinema.

Nina Lath Gupta, managing
director, NFDC India said that he
is happy to see film collaborations
taking place and meaningful inter-
actions shaping up as a result of
our initiatives.

(L-R) Filmmaker Urmi Juvekar,
Vani Tripathi, Actor, Theatre artist and Bol

Sahni during the Knowledge

BY A STAFF REPORTER
reponters @ gomantakimes. com
PANAJI: A day after
being honoured with the
Centenary Award for the
Indian Film Personality
of the Year at the opening
ceremony of the Interna-
tional Film Festival of
India (IFFI), superstar
Rajinikanth gave a miss
to the screening of his
much-talked about film
'Kochadaiyaan,” India's
first 3D motion picture.
The movie marked the
directorial debut of the
Rajinikanth’s daughter
Soundarya, The 63-year-

old actor was slated to at-
tend the screening of his
film at the Kala Academy
hall on Friday evening,
one of the venues for
[FFI, but later declared
his absence at the event.
“Rajinikanth couldn’t
make it due to his preoc-
cupation in Bengaluru,”
announced a senior
Ministry official before
the screening, which was
attended by Soundarya
and his wife Latha. Miss-
ing her father’s presence
on the occasion, the
filmmaker said she was
thankful to her father for

Bollywood filmmaker Vishal Bhardwaj,
lywood flimmaker Jaideep
series 2014 session at the lmlotl

Mlnuur on day 2 on Saturday. Ansh Na:k

Rajinikanth skips Kochadalvaa

bringing motion-cap
technology to India.
“It’s indeed an hono
for me to be a part of |
this evening. ‘Kochad
yaan' is my first film a
[ am a debutant direct
and the movie is Indis
first performance
tured photo-realistic
My dad is not here tod
but I want to thank
for bringing this techny
ogy to our country,” s
said. The Tamil histo
cal fiction action film al
starred Bollywood actc
Deepika Padukone ¢
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UDITA JHUNJHUNWALA

Goa’s
Last week, the curtains came down on another
successful edition of the International Film Festival
of India and its sidebar event, Film Bazaar, in Goa.
The NFDC championed event has become a critical
fixture on the annual calendar
particularly forindependent
and first-time filmmakers.
This year was no different as
Film Bazaar attracted a host
of fresh talentand
established ones. From more
than one hundred projects
given a platform, some of the
ones that came out trumps
were Bangladeshi filmmaker
Mostofa Sarwar Farooki's No
Land's Man, which won the
NFDC Development Award, Raam Reddy's film Thithi,
which won an award in fiction category and
Khushboo Ranka and Vinay Shukla's documentary
Proposition for a Revolution, which was awarded in
the non-fiction category. Let's hope many of these
projects find global recognition.

Raam Reddy




Back to the '90s

Rajat Kapoor and Kalki Koechlin to play a father-dauﬁhter duoin ¢
e

an upcoming film which captures the turbulent deca

' Ankur.Pathak

@timesgroup.com

alki Koechlin's

romantic comedy

Happy Ending is in

theatres right
now, but the actress is set
to return to serious sub-
jects.

She has given her nod
to a project titled Mantra,
which is being developed
at the co-production
market of NFDC,
currently underway at
IFFI, Goa. The film will
be directed by Nicholas
Kharkongor, who had
earlier helmed the short
film, Fair And Lowly.

Mantra is set in the

late 1990s when the
Indian economy was
liberalised to let in global
players.

Rajat Kapoor plays an
industrialist whose life is
affected by the changing

markets. And will be seen
playing his daughter.
Confirming the
same, Rajat told
Mirror, “My
character runs a suc-
cessful business till
international players
become competitors.
Its effect on my fami-
ly is symbolic of the ‘
transition India was
going through at that
time. Between the late
90s and early 2000s, the
face of the country
changed completely.
Rajat and Kalki had
earlier collaborated on
the play, Hamlet The
Clown Prince, helmed by
the actor with Kalki
playing Ophelia.

”
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Filmmakers can’t change
society: Vishal Bhardwaj

PANAJIL Director Vishal
Bhardwaj says filmmakers
express their experience on
the big screen, but they can't
transform society.

The Haider director
believes that movies are mir-
ror of society, but filmmak-
ers are not social workers.

‘We are storytellers.
Whatever happens in life,
filmmakers reflect that. We
express what we experi-
ence. Films can be brought
to a level of discussion,
but we can’t change society
because it is made up of dif-
ferent individuals, he said
here Saturday during a ses-
sion on ‘Cinema as a tool for
social change’ at the ongo-
ing Film Bazaar. ‘Movies
are supposed to start agree-

ment or disagreement. That's
the beauty of democracy we
live in, he added. But films
should not lead to riots in
a country.

‘Why are we so intoler-
ant? It’s because society is
not educated. Proper educa-

tion should be given and they
should understand that they
should not create riots when a
film releases, he said. Accord-
ing to Jaideep Sahni, who
was also one of the panelists,
change in society is a thing of
decades and centuries.
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sunday talkies

SHUBHRA GUPTA

shubhra gupta@expressindia.com

What Filmmakers Want

This year, big Bollywood names flocked to the NFDC-run
Film Bazaar looking for the right project

THE BUZZ Karan Johar at the Film Bazaar

hey want to tell their story and
T show it to the world. The proce-

dure leaves most enthusiastic
first-timers flummoxed. How doyou
turnascriptinto a film that releases? A
platform that connects the makers with
those who can help, mentor, or partner
isamost valuable asset for a prolific
film producing country.

In the Film Bazaar, run by the Na-
tional Film Development Corporation
(NFDC), now inits eighth year, India has
found that platform. And I can say with
no hesitation that this is the place to
head to for anyone who has any interest
inIndiacinema.

In my four days at this edition of the
Bazaarin Goa, which runs alongside the
International Film Festival (which
closes today), I find it even more of a
hive thanit has been in the past years.

Whenit started, it had a 100 partici-
pants. This year, the participation has
gone up to over a 1,000 from nearly 40
countries. And what it provides film-
makers is what the mandate of NFDC is

—todevelopand grow Indian cinema: a
filmmaker can show up with anidea,
and go to the next level of writing the
script. Ascript can be “mentored” and
made better and sharper. It can notion-
ally find co-producers (national and in-
ternational). And it can get funding at
eachlevel, if itis good enough: this year,
investors heard hungry filmmakers
with worthy projects put out their
“pitches”, and some found their “angel”
investor. This is where the “market”
truly kicks in.

As Anurag Kashyap said at a session
inthe Bazaar's informative ‘Knowledge
Series’, “Indiais not short of funds. Your
film will find the money if it deserves
it.” Film development funds and sales
agents from around the globe have
their eyes on the Bazaar: if it can give
them another Lunchbox, the film which
has been phenomenally successful
world-wide, and which s a Bazaar gift,
they wantit.

In 2013, abunch of successful Indian
films came out of the Bazaar, including

Anand Gandhi's terrific The Ship Of The-
seus. Ashim Ahluwalia's Miss Lovely did
not do much business locally, but gen-
erated much critical appreciation out-
side. Ahluwalia is back at the Bazaar
this year with anew film, and says that
he's finding much more global aware-
ness of contemporary Indian cinema,
and much of it is down to the existence
of the Bazaar and the projects that have
come out of it.

It's not just independent filmmakers
who are increasingly crowding the
Bazaar. Established Bollywood film-
makers are also turning up to see new
talent, and take away fromiit.

Anurag Basu tells me several peo-
ple on his team are from amongst
those he's met at the Bazaar. Rohan
Sippy is here for the first time, and is
soakingitallin.Vidhu Vinod Choprais
here with a “master-class”,and a
much-needed hand-out. I chat with
Vishal Bhardwaj and Dibakar Banerji,
both frequent and enthusiastic visi-
tors. Banerji was here with debutant
director Kanu Behlin 2012, and from
whatI've seen and heard, his Titli (up
forrelease early next year) will add to
the blazing new Indian voices which
are being heard globally.

Marco Mueller, former artistic direc-
tor of the Venice and Rome Festivals,
and the man responsible for taking
Asian cinema to Europe, is a big sup-
porter of the Bazaar. He calls it the place
where itis all beginning to happen.lam
avotary too, having been an invited del-
egate fromits beginning, and seen it
grow: even though the new Indian cin-
emadoesn’t yet have a “signature”, like
the Iranian and the Korean cinema
whichis instantly recognisable glob-
ally, (and which it may never have,
given our staggering diversity), it's get-
ting there.

To begin with, the Bazaar was fringe.
Ineight years, it has claimed pole posi-
tionin the Indian film festival calendar.
This year, representatives of the boom-
ing Marathi, Bengali and Malayalam in-
dustries were there with their new
films. So was Karan Johar, talking of
mentoring and discovering new talent.

Big Bollywood at the Bazaar? Thatis
serious traction.




Cashing in on Creativity

NFDC's Film Bazaar aims to give first-time directors
a chance to find investment for their films at |FFl

EXPRESS FEATURES SERVICE

I'T1S an unusual marketplace compnsing both in-
vestors and those pitching for theirprojects. Com-
bining creativity with business, the second In-
vestors Pitch, organised by the National Films
Division Corporation (NFDC) attheir Film
Bazaarrunning alongside IFFI 2014, got underway
inGoaon Saturday. A conceptintroduced atthe
festival lastyear.the event begins withNFDC
showcasing trailers of some of the projects recom-
mended by themto investors, Thisis followed by
the filmmakers making a pitch for funds for either
completion or post-productioncosts. From anin-
triguingly shot Boku/ by Reema Borah to
Haranichorby Shlok Sharmawith Nawazuddin
Siddiqui in the lead toKranti Kanade'sprovocative
CRD — ahundred filmshave entered the fray this
yearhoping to take their Work-In-Progress Lab
projectsto completion andfinal release.

Fiction feature films jostle for space with docu-
mentariesto pitch toinvestors. as wellas for the
Viewing Room sectionwhere investors are encour-
aged toviewa film if theyliked the trailer. “While
the Viewing Roomwasintiated four years ago. we
introduced the Investors Pitch session last year as
we realised most investors do not have the time to
watch allthe films. Now we recommend about 25
films and let them see the trailers first. Of these 100
films, S8 are mcomplete and are looking forgap
funding. There are others which are looking for
post-production financing, “says Deepti DCunha,
film programmer and curator of the évent.

According to her. last year’s editionhad a suc-
cess storyin Pushpendra Singh’s Lajwanti that got

Lajwanti got a first-time investor last year

the first-time directora first-time investor. The
completed film was screened earlier this year at
Berlinale. Thisis heartening newsconsidering all
100 films at the bazaar are by debutant directors.
Kavita Carnewro is“very hopeful” she will be able
toraise some partof the Rs35 lakh she needsto
complete herdocumentary Maidan, based on
rughby, twovillage boysand theirquest to belong.
Niharika Popli. who has put together the life of the
106-year-old khayal exponent and poet Ustad Ab-
dul Rashid Khan in her documentary Rasan Piva. is
gradually finding her feet at the marketplace.

DCunharues that there’s rarely any feedback
once the festivalisover. After filmmakersand in-
vestorsreturn home, the organisers of the Film
Bazaar don’t knowwho hasconnected and collab-
orated withwhom. But thenthat’s showbiztoo.

mium bai newsline @ex pressindia.com



AT NFDC'S FILM BAZAAR IN GOA, PANELISTS DISCUSS
THE TREND OF REMAKES AND ITS PITFALLS

Remake 1in

India

TAKE ARELOOK

A FEW OF THE FILMS OFFERED
BY THE FILM BAZAAR

10 REGOLE PER FARE INNAMORARE
( 10 Rules to Make Someone Fallin Love)
DIRECTOR: Cristiano Bortone, Italian)

100% CACHEMIRE

( The Ultimate Accessory)

DIRECTOR: ValérieLemercier, French)

AGANTUK ] PWERY

(The Strangen) L ! e

DIRECTOR:

SatyajitRay,

Bengali

BODYBUILDER

DIRECTOR: Roschdy Zem, French
APRES VOUS
(After You)
(Pierre Salvadori,
French)

CHALO AMERICA

DIRECTOR:PiyushJha, Hindi

DEVRAISMENSONGES

(Beautiful Lies)

DIRECTOR:Pierre Salvadori, French

EKDOCTORKI MAUT

[ Death of a Docton

DIRECTOR:Tapan Sinha, Hindi

EKHOTAVIDUSHAK

DIRECTOR:Jabbar Patel, Marathi

JAANE BHI

DO

YAARON

DIRECTOR:

Kundan

Shah, Hindi

KAMLA KI MAUT

DIRECTOR: Basu Chatterjee, Hindi

MAZIELAUPITAJI Little Robbers

DIRECTOR: Armands Zvirbulis, Latvian

4?” =

SUNANDA MEHTA

REREMAKESa brave

new world or simply play-

ingitsafe? Will it give a

fillip toquality cinemaor
spell the death of creativity? With
big business houses preferring to
park their money in remakes given
their safety net in terms ofsuccess,
where do the younger scriptwriters
without-of-the-boxideas go? And fi-
nally. forget about creative liberties,
s the whole businesslegit?

Remakes have obviously become
big enough for National Film Devel-
opment Corporation’s Film Bazaar
—whichis held annually alongside
the International Film Festival of In-
dia (IFFI). Goa —tomaugurate
their “Knowledge " series on Friday
with a discussion on the contentious
ssue. Titled “ Remakes — Creative
and Financial Viability”, the discus-
sionwas backed by the fact that 22 ti-
tles have been putup atthe Bazaar
as “Available for Remakes™. These
include Italian, French, German.
Spanish and Latvian films alongwith
Bengaliand Hindi titles. Prominent
among them are Satyajit Ray's Agan-
twk, Kundan Shah’sJaane Bhi Do
Yaaron .Fernando Dileo’s Milano

—g)

F
Basiar

Calibro 9and Cristiano Bortone's
Rosso Come llcieo.

The trendis clearly also big
enough for Deborah Benattar,
founder of La Fabrique films, who
facilitates the sale of foreign remake
rights to Indian producers. tobe
present at the panel discussion. Ac-
cording to her, witha new Hindifilm
releasing in France every two to
three weeks, the cinematic exchange

between France and India s onan
unprecedented high. This has shot
up the demand from Indian makers
for remaking French films.

Ironically, Amar Butala. who
hasworked on Hindi adaptations
of popular French films Priceless
and Love Me If You Dare for UTV-
Disney India, 1s not gung-ho about
thistrend. He sard, “ It does reflect
adearth oforiginal scripts and 1
can understand why young writers
feel threatened about it.” Bolly-
wood’s Rohan Sippy. whose Naue-
tanki Saala! (2012)was a remake
of a 2003 French comedy. Apres
Vous, sard that, aslong asone pro-
duced an improvedversion, with
added creativity, remakes made
perfectsense.

Advocate Ameet Naik, whose
firmspecialises inmediaand enter-
tainmentcases, notjust added the
legal angle to the discussion butalso
apprised the audience of the moral
right —as against merely the copy-
right issue — thatcan haulthe
maker to the court over mutilation
of the original work. Thisis perhaps
the morecommon grouse today. A
case inpoint being Sai Paranjpye’s
lawsuit against those whoremade
herwconic Chashme Buddoor.
Nyaya Bhushan, Indiacorrespon-
dentof The Holhwood Reporter, who
moderated the discussion, rounded
it offby acknowlkedgmgthat the
trend was notlikely to go away any-
time soonand it was up to the indus-
try tofind the comfort zone between

safe business interests and encour-
aging creativity.

Speaking to The Indian Express
after the paneldiscussion. Rohan
said filmmakers should addto the
origimal. “Iwasdrawn toApres Vous
forits theme and the nucleus of the
story. Whenwe adaptedit, we
changed itssetting from a bistroto a
theatre. My redemption came when

Apres Vous™ director told me: ‘Tam

jealous ofthisremake. ™ says Sippy.

For the samereason, he would
never remake his father Ramesh
Sippy'sSholay. He believes Sholay 1s
too perfect tobeimproved upon. In-
cidentally, Sippy seniorismakinga
comeback aftera 20 years with
Shimla Mirchi, aremake of French
movie Beautiful Lies.

Rohan didconcede thatthe
trend is notvery healthy for the in-
dustry that thrives on creative pur-
suits but is mescapable. “Remakes,
which are driven by the bigmoney in-
volved and financiers, have spurred
several discussions. Earlier filmmak-
ers had to figure outbusiness. now
busmess persons arefiguring out
films.” he saud.

s
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Nautanki Saala!, a remake of the French Apres Vous (top); panelists
at the discussion on ‘Remakes:Creative and Financial Viability’




BUSINESS OF BOLLYWOOD CINEMA
HEADING TOWARDS COLLAPSE: KAPUR

Director Shekhar Kapur feels that the cinema is heading towards collapse, said
business of Hindi cinema will collapse soon Kapur while addressing a master class on
as more and more Bollywood films are the sidelines of NFDC's Film Bazaar. - PTI

being released in large numbers to reach
the Rs 100 crore mark quickly. The 68-year-
old ‘Elizabeth” helmer said people called
him ‘mad’ when he released 350 prints of
his 1987 blockbuster ‘Mr India.

‘I remember people calling me mad
when | had released 350 prints of ‘Mr India’
They said nobody releases film in that
large numbers and | am just wasting my
money. But now the scenario has changed.
Filmmakers release 4000-5000 prints in
order to quickly reach the 100 crore mark.
Seeing this trend, | feel business of Hindi




What'’s so different about the Film Bazaar?

The Film Bazaar is a congregation of writers, directors, 3 e
producers, actors, film critics, etc where they participate in - -

various sessions that discuss films with much more
seriousness than IFFI. With several sections such as
Producer’s lab, Work-in Progress, Investor Pitch,
Screenwriter's (ab, Industry screenings, etc
designed to cater to specific aspects of films,
the output of this event is much higher. The
producer finds a good script, the actor finds
his next film and halted projects get a new
lease of life at Film Bazaar which brings
filmmakers together, in its true sense.
Laxmikant Shetgaonkar, who was
a part of the Film Bazaar in its first year,
recollects certain things. He says, "Apart
from taking care of accommodation
and travel, the organisers kept us
briefed about what we were going
to do inthe session. Everything was
conducted ina harmonic manner. | prefer
attending film festivals other than IFFI”
Nina Lath Gupta, Managing Director,
NFDC India highlights the USP of Film
Bazaar. Gupta says, "Although DFF and
NFDC both are government entities, both
have a different mandate and a purpose
to serve, NFDC's Film Bazaar is a platform
that acts as a facilitator of development
and market division of films. To ensure the
connect between Film Bazaar and IFFl, we
make sure that we include details about
the Indian Panorama section in the kit that
is given out to our registered delegates.
Our delegates also get access to IFFl and
we have reqular shuttle service from
the Film Bazaar venue to IFFl venue. Our
commitment is towards Indian cinema and it
is not possible for us to exclude any part of it

TWEETS @THEAWESUMAMATI

SOLARIS IMAGES



I am not the brand
ambassador of reality: Karan

Conversation with Karan:
Rajeev Masand talks to
Karan Johar about reality
cinema and other matters

Rajeev Masand: Few years ago, you produced
‘Student of the Year'(SOTY) and launched three
new actors (Alia Bhatt, Varun Dhawan and
Siddharth Malhotra). Was this a story that you
wanted to tell that required new actors, or did
you feel that you needed to make a young film
and take a break after ‘"My Name is Khan'?

Karan Johar: No filmmaker would ever say that
this is the story | want to tell because there clearly
isn‘t any. | had made two heavy films prior to
SOTY and | felt | had lost connect with the
youth. So | needed to make my version

of a Disney film like "High School

Musical’ which would be nothing but

fun and frivolous. | wanted songs,

going to a university that doesn’t
exist and many people said this is
completely unreal. | never claimed
that | was the brand ambassador

of reality. If you want reality, go to
Anurag (Kashyap), don't come to me
(laughs).

RM: Dharma Productions has tapped into
Germany and you have distribution in Poland as
well. How important is that to push films into
unexplored areas?

_ Film
glamour and good-looking people Ba,za,a,r

herald at film bazaar

Team Café [ EEE T TERG]

KJ: I think it is film-specific. A film like 3 Idiots
did immensely well in China. Perhaps because
the emotional ethos is common between India

and China about the education system, parenting,

etc. Not every film will do well abroad. But the
good thing is that the markets are opening
up. Someone has to be clever to analyse and
understand, "this film will do well here’ It is like
the Rajinikant phenomenon in Japan - it just
suddenly came out of nowhere and went on
to assume larger proportions. | think you
need to understand the ethos of the
country and take your film there,

RM: In the last few years, there has
been a revival of Marathi cinema.
Bengali films are breaking out. Are
you open to putting your weight
behind producing regional films?
KJ: You know I'm not a public listed
studio. For me, | don't want to do
anything that | don't understand.
| understand the ethos of Hindi cinema. | know
what | can do with it, platform it and position it.
5o | don't want to produce even an English film,
for example. Similarly | wouldn’t want to produce
a Marathi, Bengali or a Tamil film because I'm not
good with number crunching. | need to do things

In an absolutely
lisht-hearted session
conducted at the
NFDC Film Basaar
with popular
film eritic Rajeev
Masand, Karan
Johar spoke about
the ethos of Hindi

cinema and the

kinds of films that
he considers viable
productions

that | believe in as a filmmaker. | don't understand
the ethos of Marathi cinema. How can | put my
money or expect a return if | don’t know what the
demand of the audience of that belt is.

RM: Are you interested in producing films that
are not necessarily blockbusters? Would you
produce a film, like an ‘Udaan’ that Anurag
produced or Dibakar Bannerjee’s Byomkesh
Bakshi which is being produced by YRF?

KJ: I'm a wannabe studio production house. |
don't have the infrastructure and [ don't have
public money. | can’t take a chance. | need
recovery on satellite, on music, a tiny bit from
overseas and a potential for the domestic
business to put my money on. If | see a tiny
film, which maybe a great screenplay which |
wouldn't be able to put out there, then | won't
touch it. | immensely appreciate films like Udaan
and Love Sex aur Dhokha. Ekta (Kapoor) is a
public listed big entity...she can take that chance,
| cannot. | don't necessarily support only a
blockbuster, but I'd like to support a film where
there is some kind of a return on investment or
even equal my investment if the film is

really good.
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Of adaptations, freedom
of expression and more

Film producer

The Bluffmaster;
and director, T
R()han Sipm, aGr?: SMarriott Resort
pa
is currently in

Goa as one of
the panelists at
the NFDC Film
Bazaar which

is currently
underway at

Goa Marriott

Resort and

Spa. Café got

involved in a

candid chat
with the

man himself

Herald Café: What brings you here to the
Film Bazaar?

Rohan Sippy: | have been invited to speak on
a panel about remakes. My last film, Nautanki
Saala was a remake of a French film. The
discussion is going to be about different
aspects of adapting from the legal to the
creative all of those things. I'm hoping | get to
share more creative parts of it at the session as
there are lawyers and studio guys who may talk
about their respective aspects that have their
own focus. The original French film was set in
a French bistro which doesn’t have any context
to Indians, so | set my film up in the world

of theatre. As such, it was quite a different
adaptation all in all, but it was a fun part of the
enitre process.

HC: Do you think your films like Taxi No 9211
or Dum Maaro Dum could have done better
commercially? Do you somewhere feel that
the audience has let you down?

Kishore Amati [% - EE TR

RS: Nobody lets anyone down. It's an audience
that spends its hard-earned money. What they

decide to spend on is entirely their prerogative.

The audience here is pretty honest and
generous. Maybe | have missed out on some
things and it is for me to get them right in
the next film, But it is never a disappointment
for me from the audience. That's a very
condescending attitude to have and can be
quite dangerous.

HC: A lot of people, especially Goans, were
upset about the negative portrayal of the
state of Goa in your much acclaimed film,
Dum Maaro Dum...

RS: What rubbish! There were no ‘lots of
people’, There was just one blogger who got
a lot of publicity complaining about the film
before he saw it. There was a court case that
we had to divert our energies into before the
release of the film. | think people have cursed
Mumbai certain times and they have cursed

other places. So | think we have the freedom

to express ourselves, If you watch the film in

its context, it is very positive about Goa. That

is again my freedom and my choice to portray
it that way. In India | should be allowed to say
what | want if we call ourselves a democracy.
For the media or a certain person to pick up

on one aspect and highlight it - there’s no
justice, because you're not keeping the thing in
context. We are making fictional work. We try to
connect emotionally with the audience. If you
see the response, the people in Goa who have
watched the film have actually liked the film.
You can see the media reports as well. From
Mumbai there may have been a lot of people
who didn't like ‘Bluffmaster’ in which | have
talked about Mumbai being the city of conmen.
If everyone starts taking things with that level
of sensitivity, it is a disaster for us as a society
on the whole.




A Taal tale

Bianca Taal, a programmer with the International Film Festival

of Rotterdam, finds herself in Goa as a speaker at the Production

Lab; a part of the NFDC Film Bazsaar. She points out what, in her
opinion it takes to succeed in a competitive film industry

Fernando Monte da Stloa &)= 5 r LSRR

Of the many visitors that come and

go during the course of IFFI, there

are many unknown guantities that

are specialists in their own right.

One such individual is Bianca Taal.
Having been appointed at

the International Film Festival

Rotterdam as their programmer,

Bianca's understanding of picking

gems from the industry has proven

to be invaluable. She has overseen

the 2012 selection of feature

films from Greece, Turkey, Israel,

Iran and the Arab world for the

festival. She has also gained similar

expertise from being a member

of the CineMart Selection

Committee, where she

was Co-Manager

from 2005-2007.

CineMart acts as an

international co-

production market

Fllm

have been channelled through
here and gone on to achieve great
things. As such, it appears to be a
viable market and one that | hope
to be able to discover something
great at,
Bianca spent the better part of
2009 right up to November 2011
as Head of Programmes at the
Binger Film lab in Amsterdam.
She also served as an advisor on
the Committee of Feature Fiction
Film of the Dutch Film Fund from
2006 - 2010. Having also been a
part of the Commission for Moving
Images of the Rotterdam Culture
Council and a board member
of the Holland Animation
Festival in Utrecht,
she has a keenly
trained eye to
pick out talented
productions.

for the Rotterdam Highlighting
Film Festival a'za'a’r what she
much like the earmarks as part

NFDC Film Bazaar
does by running
alongside IFFI.
CineMart has long-
since claimed to
be the first platform of its kind to
offer filmmakers an opportunity
that enables them to launch
their ideas to the international
industry in an attempt to get their
projects financed. With her eye
on successful productions of the
past, she is looking to recreate her
endeavours at the NFDC Film Bazaar
as well,

Touching on what it has
brought her to Goan shores, Bianca
elucidates “The film bazaar here has
been a great source of discovery.
From Miss Lovely to Ship of Theseus,
there have been many films that

of her checklist for
success, Bianca
points out what it

herald at film basaar takes, in her opinion

to succeed at fairs
like these, "What | primarily look
for is great vision. What | seek,
in terms of talent goes beyond
direction. | need to find someone,
who as a director is also an auteur.
This for me can be pivotal, in terms
of scouting for the future’

With her eye set on finding the
next big thing, filmmakers who
have done their due diligence
could well be in line for a much
needed boost from an industry
insider,

The leading lady:
Bianca Taal, a force
to be reckoned with
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Indian actors should also

work m Pak:

Panaji

While Pakistani actors like Ali Zafar,
Fawad Khan and Imran Abbas have be-
come popular faces in Bollywood, Pak-
istani director Sabiha Sumar feels that
Indian actors too should work in the
film industry across the border.

Director of the critically-acclaimed
film 'Khamosh Pani', Sumar is current-
1y here to attend the four-day 8th edition
of NFDC Film Bazaar.

The 53-year-old film-
maker said that cine-
ma can bridge the gap
between the two na-
tions only when ex-
change of artistes
takes place. "We
should have more Indi-
an actors working in
Pakistan. Artistes
from both the sides
should be able to use
resources freely across
the border,"” Sumar told
PT1 today.

Her most successful
co-production project
'Khamosh Pani', a Pun-
jab-set drama in Pak-
istan, starred Indian actors Kiron Kher;
Shilpa Shukla besides Pakistani actor
Aamir Malik and Arshad Mehmood.
Sumar, who has spent almost ten years
in India before returning to Karachi,
said there should be co-production
treaty between India and Pakistan
which can facilitate both nations to use
their resources in a better way. "There
should be a co-production treaty be-
tween India and Pakistan. I think we
would be able to use each others' re-
sources more freely and easily It is
cheaper to shoot in Pakistan as com-
pared to India and therefore Indian film-

Sabiha Sumar

SABIHA SUMAR

makers could really benefit. Our actors
are very popular in India. It can be a
win-win situation for both the sides,”
she said.

The director said for a co-production
treaty; there should be political will from
both the sides. "I presume that there is
no political will because each side is
worried on what they will lose... (but)
they are not counting what they will
gain,” she added.

Sumar, however feels
that eventually a treaty
may be signed as Indi-
ans are business-savvy
people and will under-
stand the importance
of it. She also said that
Pakistani films should
be distributed in India
as their films are also
very much ‘content
driven'. "My film
'‘Good Morning
Karachi' does not have
Indian actors but Pak-
istani actors in the film
are very well known
back there. They are
well-known in Pak-
istan but not in India,
while Indian stars are popular in Pak-
istan,” the director said.

The filmmaker said that Indian media
should resist themselves from project-
ing Pakistan as an 'enemy country'
through their content shown in films
and television. "I have lived in India for
ten years. I used to watch news chan-
nels, they were full of Pakistani news
which was very distressing. But we
(Pakistan)are not about bad news on In-
dia," she said. The director also
claimed that there is no piracy in Pak-
istan but the pirated DVDs sold there are
actually arriving from India. —PTI



sARD’S WORK ! One film will be selected from amongst five at the end of a training programme and will be awarded production funding of $800,000

Film London to fund Shakespeare adaptation by an Indian

Ronita Torcatomartorcato

Panaji: Film London,a non-prof-
it agency supported by the UK
goverment 1s working to tap into
William Shakespeare's universal
appeal with a unique initiative
that will finance ong UK-Indian
feature film based on the Bard's
writings. This initiative is the
first leg of Film London’s global
outreach programme called Mi-
crowave International, a unigue
training and feature film produc-
tion fund championing film-mak-
ing talent from both India and

the UK. which will enable devel-
opment of five unique adapta-
tions of Shakespeare.

For Indians, Shakespeare has
assimilated into Indian literature,
art and culture ever since British
colonialism brought him to our
shores. Shakespeare is the most
filmed writer ever in any language
with over 410film and TV versions
of his plays . To this impressive
output, not to speak of a long his-
tory of intercultoral engagement,
Film London proposes to add one
maore from the subcontinent. One
film will be selected from the fa-

voured five and at the end of the
afore-mentioned training pro-
gramme, Will be awarded produc-
tion funding of $800,000 (£500,000).
The film will be released globally
as part of UK's ‘Shakespeared(d
On Screen’.

Timed to eoincide with the
400th anniversary of Shake-
speare's death, Film London’s
Microschool will be held over a
week in Mumbai, funded by the
British Council which 1= picking
p the tab for travel and hospitality
Mentors will include Vishal
Bhardwaj (in pic), who has made

based on The Comedy of Errors.
“In taking Shakespeare
as inspiration - a writer
who has captivated audi-
ences worldwide for cen-
turies - it seems fitting for
| a new scheme that nur-
- tures talent from two dif-
ferent continents and offers
them a chance to tell
timeless stories

a trilogy inspired by Shake-
speare’s Hamlet (Haider),
Othello I (OmkKkara) and
Macbheth (Maghool).
Bhardwaj co- launched
the scheme with Film
London's head of talent
development and produc-
tion Deborah Sathe at
NFDC's Film Bazaar co-
production mar-

ket in Goa in ° afresh,” ob-
the presence gerved Sathe,
of Gulzar Bhard-
whose An- - waj's efforts
E00Or WwWas are all the

more creditable because he did
not study Shakespeare in school
and college, like manv other In-
dians. Shakespeare's plavs have
been produced on stage and
screen both in English and in the
Indian languages from the 19th
century onwards.

Parsi Theatre looked to
Shakespeare for inspiration.Be-
fore Bhardwaj and Gulzar, there
were classics like the Bengali
Bhranti Bilash or the Malaylam
Kalivattam. Malavalam director
Jayaraj who made Kaliyvattam in
1947,
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ohan Sippy is set to direct an

adaptation of Turbulence, a

book penned by Samit Basu

and the filmmaker, who also

made Nautanki Saala! - a remake of

French film Apres Vous, says adapting

books into films is harder than making
remakes of movies.

Be it Hollywood or the southern

film industry, Bollywood has often

screenplay. It is a superhero movie.
We are not trying to be like a western
film. We have made changes in the
film. It is yet to be titled and the cast
has to be finalised too,” he said.

He also shared that along with the
superhero, there will be four to five
strong characters in the film.

Without revealing much about his
choice of actors for the lead role, he

. A

“It is also easier to
connect with the
audience if you
make fum remakes
rather than book
adaptations .”
ROHAN SIPPY, Filmmaker

taken inspiration from movies like
Knight and Day, We Are Family, Kick
and Ghafini. But books, barring a few
like Hamlet, Othello and 2 States: The
Story of My Marriage, don’t seem
to inspire Indian filmmakers much.

After the session on ‘Remakes -
creative and financial viability” at
the ongoing Film Bazaar here, IANS
asked Sippy the reason and he said:
“Books are relatively harder to be
made into films.

“The form, creative calls to be
taken from book to screen... it’s a-
bigger challenge. It is also easier to
connect with the audience if you
make film remakes rather than book
adaptations because it is not necessary
that everyone has read the book.”

Despite all the challenges, he is
working on an adaptation of a book
and he calls it “an ambitious project”.

“I love the book. The rights have
been bought. Basu will also write the

praised the “young generation of
actors”.

“Varun (Dhawan), Sidharth
(Malhotra) and Arjun Kapoor have
made a great impact. Even Alia
Bhatt,” shared the filmmaker, who
has worked with Abhishek Bachchan
in movies like Dum Maaro Dum,
Bluffmaster! and Kuch Naa Kaho.

Sippy, who last produced Sonali
Cable, is also working with Aisha
actor Anand Tiwari.

“Iam producing a young romantic
comedy with Anand Tiwari. He has
written the script and will also be
directing it,” he said.

The son of popular director Ramesh
Sippy, Rohan is also open to the small
screen. ¢

“Television is an incredible
medium. I hope there are more shows
like 24.If we get the budget todo ina
certain way, | will produce or direct
a TV show. | am more comfortable
with fiction because | have been doing
that,” he said.

The Film Bazaar, held alongside the
annual International Film Festiva] of
India (IFFI), has in the eighth edition
packed an array of events for writers,

- producers, diréctors and more talents

from across the world.

It is organised by the National
Film Development Corporation,
which aims at fostering excellence
in cinema and promoting the diversity
of its culture by supporting and
encouraging films made in various
Indian languages.



The making of Indian cinema’s ecosystem

National Film Development Corporation’s Film Bazaar not only offers young film-makers a
platform, but also shows how to foster a creative industry

MEDIA SCOPE

VANITA KOHLI-KHANDEKAR

City, Desi Bum, Aao Khelein Gilli

Danda are Hindi films and 35
Minutes is a Marathi film. Kanvass
Productions, which owns these films, is
looking for opportunities to release
them. Malik Nissar, Danish Shujauddin
and Prashant Mehta are among the six
partners who set it up in 2010, It is
funded through their day jobs — as
turnkey contractors, I'T professionals

T he Dark Side of Life - Mumbai

or interior decorators.

Ten years ago, there was no way six
unknown guys with four unknown films
would have been considered seriously in
anindustry dominated by bigtalent and
producers. But at National Film Dev-
elopment Corporation or NFDC’s Film
Bazaar, which concluded in Goa earlier
this week, Kanvass blended beautifully.
There was an entire cavalcade of new act-
ors, directors, writers and producers ha-
wking their films. While popularmakers
such as Anurag Kashyap and Karan Johar
vapped about cinema at a concurrent
Knowledge Series, the real business was
happening in the screening rooms, where
dozens of films were being screened to
woo sales agents, distributors, festival
directors and foreign channels.

The birth and survival of scores of
firms such as Kanvass tells you two crit-
ical things about the ecosystem devel-
opingaround the Indian film industry —
that it is doing its job and doing it well.

That corporatisation —a process that
began in 2000 — has done the ¥14,000-

crore Indian film industry a world of
good is well-documented. The indus-
try has grown almost six times and is
more profitable, organised and trans-
parent. The big gap, however, that
remains is of talent — in writing, direc-
tion and production, among other areas.
And the commercial film industry that
has Dborne the worst years with
resilience, does not have the mindset,
resources or the bandwidth to nurture it.

Thar iswhere the state-owned NFDC
steps in. Film Bazaar, an event focussing
on co-production and distribution
opportunities, was kicked off in 2007. [t
is held along with the International Film
Festival of India in Goa every year and
has become a key global market for
South Asian cinema. For young firms
with little money, it offers a platform
within India toshowcase their films. Last
vear, Film Bazaar had over 830 delegates,
including festival curators, broadcast-
ers, sales agents and distributors.

It also does a huge amount of
groundwork around the developmen-

tal end; for instance, in the writing of
scripts — along, painful and expensive
process that is rarely funded by the
industry. NEDC's Screenwriters Lab is
held in partnership with international
film festivals such as Toronto or Venice,
among others. It invites synopses of
ideas for film scripts. A jury whittles
these down to six. The first drafts of
these are rhen taken by the writers to
whichever festival NFDC has a tie-up
with that year — it was Sarajevo rhis
year. This exposes them todifferent cin-
emasand they alsogetr mentored by big
creative names who are part of that fes-
tival. Back home, they redo the seript
based on what they have learnt and
presentit toa jury four days before Film
Bazaar. The Bazaar then becomes a
ground for them to pitch these to pro-
duction houses or [ilm boards. NFDC
facilitates many of the meetings.

Ship of Theseus, Miss Lovely,
Mumbaicha Raja, BAPass, Tasher Desh,
Gangoobai, are among the 30-40 films
that NFDC facilitates every year. The

Lunchbox, which it co-produced, and The
Good Road, which it produced, were
rivals in the battle to be India’s Oscar
entryin2013. In the six years ending 2013,
NEDC has produced or co-produced 27
films. Of these, 18 had new film-makers.

But NFDC does not have the finan-
cial or marketing chutzpah to give all
these film-makers a wide release and
publicity. This is where it ropes in the
commercial industry. The Lunchbox or
Shanghaiwere born in Film Bazaar but
were financed, marketed and distrib-
ured by mainstream studios, creating a
public-private partnership that is help-
ing improve the quality of mainstream
cinema in India.

This, then, is a lesson also on howto
fostera creative industry. A direct grant
to film-makers is probably nor as valu-
able as building a platform for them to
create better films and ger a better price
for them. Marathi film-makers have
been getting grants for years, but what
finally pushed up the quality of films
was a wider market, thanks to televi-
sion and multiplexes. Soisit time for tel-
evision content and animation totake a
few lessons from this one?

Twitter: @vanitakohlik

Disclosure: The writerwas in Goa aitending
and speaking at Film Bazaar at the
invitation and expense of NFDC



No regional films for Johar

ollywood filmmaker
Karan Johar said that
regional cinema is not
his cup of tea because he
doesn’t understand the dynam-
ics involved in vernacular mov-
ies.

Johar, who is the owner of
Dharma Productions, said his
production company is not a
public listed studio.

“I am not a public listed stu-
dio. For me I don’t want to do
anything which I don’t under-
stand. | understand the ethos of
Hindi cinema. I know what I can
do with it, platform it and posi-
tion it. So | don’t want to pro-
duce regional films or an English
language film,” he said on the
sidelines of NFDC's Film Bazaar.

Many of his Bollywood col-
leagues including Akshay
Kumar, Riteish Deshmukh, Ajay
Devgn and Salman Khan have
put their weight behind regional
cinema.

“Iwould not want to produce
a Marathi, Bengali, Tamil and
Telugu film because I don’t have
to show a balance-sheet every
quarter. What [ don’t under-
stand I can’t do. I don’t under-
stand the ethos of Marathi cin-
ema so how I can put my money
and expect a return. | don't

know the demand of the audi-
ence,” he said.

Having born and brought up
in a Punjabi family, he even
denied to produce a Punjabi film
because he feels he is not in the
movie-making business just to
earn money.

“I am a Punjabi and it doesn’t
mean | know the ethos of
Punjabi cinema. I know that
their cinema is doing phenom-
enally good. I know they have
produced their largest hit in an
animation film and who would
know that a film like Char
Sahibzaade will become the big-
gest Punjabi success beating Jatt
and Juliet.

“I am aware and I am com-
pletely in know-how which film
is doing what, but I would not
understand what to do. I am not
in the movies to earn money. |
am here to make films which |
understand,” he said.

Meanwhile, actress Neha
Dhupia feels lucky to have
worked in Karan Johar’s upcom-
ing production Ungli and now
wishes to be a part of film that is
directed by him. The 34-year-old
actress is a fan of Johar’s films
and wants to be directed by
him in a glossy entertain-
er. “I feel lucky that I

got to work in Dharma
Productions film. It is fantastic
to work in Karan’s production
and I love his films. He is on my
wishlist of all those directors I
want to work with. I love his
glossy entertainers. [ would love
to be directed by him in such a
film. I really liked his Student of
The Year,” Neha said.

Johar was one of the reasons
Neha signed Ungli, directed by
Rensil D'Silva and co-starring
Emraan Hashmi, Kangana
Ranaut and Randeep Hooda.

“I'had more than one reason
to be a part of this film, it has a
fantastic producer, an amazing
director and a lovely cast.
Emraan, Kangana and Randeep
are such chilled out people that
itis easy to bond with them. We
all are easy going people so it
was a lot of fun on the sets.
I am glad to have
done Ungli,” the
actress said.

AGENCIES

The ace Bollywood
director says

he doesn't
understand the
dynamics in
vernacular films
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Film Bazaar bri

he 8th annual Film Bazaar of
I IFFI, Goa organized by Na-
tional Film Development
Corporation Ltd. (NFDC) culmi-
nated at the Marriot Resort Goa
after a value adding film exchange
between South Asian film industry
and the global film fraternity over
the last four days. The project/
films at the Film Bazaar that have
received Development awards, etc
are as under. NFDC's Development
Award along with the prize money
worth Rs. 10 lakh went to Mostafa
Sarwar Farooki for producing 'No
Land’s Man' under the ‘Co-pro-
duction market.'

Raam Reddy’s 'Thithi' won the
sponsorship for Digital Intermedi-
ate process at the facilities of
Prasad EFX under the 'Work In
Progress Feature’ category. Khush-
boo Ranka and Vinay Shukla’s
'Proposition for a Revolution' won
under Work In Progress Documen-
tary section for taking their rough-
cut documentary to completion.

In recognition of the role that
the platform has played in facili-
tating the growth of cinema in re-
cent years, Vidhu Vinod Chopra,
eminent director and producer has
come forward and extended an in-
terest free repayable loan of INR 10
lakh to the film, '"Haraamkhor’ by
writer and director Shlok Sharma
on behalf of Vinod Chopra Films
and Rajkumar Hirani out of the
Film Bazaar Recommends selec-
tions of films looking for gap fi-
nancing.

This is a new initiative to ensure
that while funds are made avail-
able to deserving film makers, they
are also responsible for returning
the monies. This sum of 10 lakh in
the form of floating fund that
would be given to deserving films
in the next edition of Film Bazaar

Filmmaker Auraég Kashyap collects the award on behalf of Shiok Sharma for his film 'Haraamkhor'from Anne Delseth (L), Programmer
for Director Fortnight, Cannes and Paolo Bertolin, Venice Film Festival at the 8th NFDC Film Bazaar on Tuesday,

after the recipient of this year'’s
award returns it. Likewise Manish
Mundra has extended an interest
free repayable loan of INR 10 lakh
to Rinku Kalsy for ‘Love of Man'
and awarded prize money of INR
10 lakh to Arun Karthick for ‘The
Strange Case of Shiva (Sivapu-
ranam)’, both showcased under
Film Bazaar Recommends.

thh

45th
International
Film Festival

. of India, Goa

Day 4 ol Film Bazaar 2014 began
with a session on ‘Promoting India
as an International Filming Desti-
nation, followed by panel discus-
sions on ‘Monetisation of Indie
Films' and ‘Cinemas of India -Pun-
jab’. The Knowledge Series also
featured a master class by film
maker Anurag Kashyap in conver-
sation with Nina Lath Gupta,
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Managing Director, NFDC on
‘How and why to maximise your
film. Is there a formula?’ They ad-
dressed various aspects of maxi-
mizing a film's potential and
shared experiences on Film
Bazaar as a mentorship platform
for a film maker.

An afternoon session saw Rajeev
Masand in conversation with
noted film maker Karan Johar dis-
cussing what goes behind nurtur-
ing and mentoring the future star
actors and directors of Bollywood.
At the Producer's Lab, sessions
were held on 'How Not to Mess Up
on Post' with Editor and Post-Pro-
ducer Vijay Venkatramanan and
‘An Introduction to the CNC Fund'
by Emmanuelle Deprats.

Started in 2008, Film Bazaar has
come a long way and become a
sought after annual film market
that connects filmmakers with
producers, distributors and critics.
This year’s Film Bazaar marked
many new beginnings besides cre-
ating networking opportunities for
mainstream as well as new film
makers and saw participation of
about 1050 delegates from over 38
countries. Film Bazaar also pro-
moted co-productions by facilitat-
ing collaborations among
potential domestic and interna-
tional partners.

According to Nina Lath Gupta -
Managing Director, NFDC India,
“The response at the Bth edition of
Film Bazaar has been overwhelm
ing. We are truly pleased to see that
our endeavor to ('Il('l)lll‘ilgl‘ und
showcase the film talent of India
and South Asia at a global level,
has reached new heights. What
started as an idea eight years ago
has evolved into a vital annual film
event that the film fraternity looks
forward to, year after year.”



FINDING FILM)

Film programmer Deepti D’Cunha, a consultant for the Work in Progress Lab and Viewing Room
at the NFDC Film Bazaar, talks to Rohit Pramar about her unique job

s part of a job that she has been pursuing since 2011 —
which we're really envious of — Deepti has
een responsible for finding cinematic gems such as

Titli, Margarita With A Straw, Miss Lovely, Liar’s Dice, Killa, Ship
Of Theseus and B.A. Pass. Her job includes sourcing Indian films
for international film festivals and she is currently the Indian
consultant to Marco Mueller, artistic director of the Rome Film
Festival. She tells us about her job, films and more.

m How did you get into film programming?
I was working on the staff of Osian’s Cinefan Film Festival
and I expressed my interest in film programming to the then
festival director, Mani Kaul. He came up with a unique idea
for a new section at the festival, called NewStream Cinema,
which he asked me to programme in collaboration with
him. We worked closely on selecting five upcoming
Bollywood directors who we felt would change the nature of
Bollywood or create a ‘newstream.’ These directors included
Anurag Kashyap, Dibakar Banerjee, Zoya Akhtar, Imtiaz Ali
and Vishal Bhardwaj. They were invited to the festival in
2009 to present and speak about their collaborations, The
concept was a huge success and Mani was very pleased with
my work. The following year, Mani Kaul introduced me to
Marco Mueller, the then festival director of the Venice Film
Festival, who was in India, looking for a new consultant.
After a couple of interviews, Marco selected me as his
Indian consultant.

= What do you have to say about the increasing popularity of
independent Indian cinema? Do you think it’s peaking?
It is definitely not peaking! It’s interesting to see the
correlation between the NFDC Film Bazaar and the success
of independent Indian cinema internationally. It’s only going
to get better, not just because we have incredible upcoming
directors and scriptwriters, but also because there is access
to resources such as a world-class film market and increased
knowledge about producing films the international way.
Websites such as www.dearcinema.com also provide great
value to new filmmakers. Making an independent film is no
longer a shot in the dark. I am confident that once India gets
good creative producers, Indian films will do well
internationally and hopefully, will be appreciated by Indian

audience as well. NFDC's Producer’s Lab is training people
to understand international co-production.

Do you find it challenging to be a woman in a male
dominated industry?

The thought has never occurred to me! Film programming
hardly has anything to do with the industry or even
interacting with people. I just sit at home and watch films
that I receive on DVDs, so it’s a very reclusive activity. Also, I
think in India when you think of film programmers, Uma
daCunha and Meenakshi Shedde are the first names that
come to mind, and they are both women. Even among
festival directors, we have had the amazing Aruna Vasudey,
Indu Shrikent and Bina Paul — again all women! The
managing director of NFDC Film Bazaar is Nina Lath Gupta.
So, it’s definitely not as male dominated as its perceived to be.

Do you express yourself creatively in any other ways?

1 have been a student of architecture, so I have designed
homes and furniture. I have also designed the interface of
the Viewing Room software at the NFDC Film Bazaar, if that
can be considered creative! But, designing is a painful and
difficult process, and I escaped it by choosing to be a film
programmer instead.

= Any tips for people who want to get into

ent
1 would advise them to get a good creative producer and to
budget well. I come across almost 80 features every year that
are stuck at the sound stage or don't have any money for
post-production and unfortunately, most of these films
never a theatrical release. Also, I would advise them to get
some feedback on their script and on their rough cut, and
be open to criticism. Unfortunately, many Indie filmmakers,
though they have good ideas, don't posess knowledge of the
craft and some directors are very easily satisfied with their
work and/ or lose objectivity. Be brutally honest with
yourself and don't try to adjust your film to what you
imagine the audiences will want. Having said that, mentors
are not general audiences, so get feedback from film experts
before settling on your final cut. I wish all filmmakers all the
best as I deeply respect what they are doing.

>> D D'Cunha cunﬂy orks as the Indian consultant to
Marco Mueller, artistic director of Rome Film Festival




Bollywood lyricist and poet Gulzar with his
daughter and filmmaker Meghna Guizar at the Sth
NFDC Film Bazaar 2014 - Day 2
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(L to R) Dina Dattani, Business Affairs & Legal Independent Consultant, Boliywoaod filmmaker Vishal
Bhardwaj, Deborah Sathe, Head Talent Development & Production, Film Londan, Tessa Inkelaar,
Development Producer, Film London durdng the Knowledpe series 2014 at the 8th NFDC Film Bazaar
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It’s all business at Film Bazaar

By Jyothi Venkatesh

he 8th Film Bazaar at the
TMarriot Resort Goa, led to an
active participation and film
exchange between Indian and the
international film fraternity. As the
film market reached the 3rd day
mark, synergies began to evolve
for screen writers, directors, pro-
ducers and the global film com-
missions.
The Knowledge Series opened

by the Ontario Media Development
Agency, followed by a panel discus-
sion on ‘Recreating Cities from By-
gone Eras — Kolkata of the 40s for
Byomkesh Bakshy’. A diverse panel
of speakers comprised film maker
Dibakar Banerjee, Cinematogra-
pher Nikos Anditsakis, Production
Designer Vandana Kataria, Cre-
ative Producer Vikas Chandra and
Marco Muller, Director - Rome
Film Festival, & Producer and dis-
cussed roles of films in recreating
the gone by era of historically rich
cities such as Kolkata.

A session on ‘Cinemas of India -
Marathi’ brought out nuances of
Marathi cinema when Filmmaker
Ravi Jadhav, Nikhil Sane of Zee
Marathi and Zee Talkies shared
their perspectives on the growing
appeal and future prospects of
Marathi cinema in conversation
with Vanita Kohli Khandekar.

After a panel discussion on
‘Building Film Brands through So-
cial Media’ by Manan Singhi, Head
of Music Partnerships, You Tube -
India & South Asia, Pratiksha Rao,
Head of TV & Entertainment, Bol-

lywood filmmaker Shekhar Kapur,

(L-R) Marco Muller, Artistic Director, Rome Film Festival, Associate Creative Producer Vikas Chandra, Bollywood filmmaker Dibakar
Banerjee, Nikos Andritsakis, Director of Photography, Filmmaker and Designer Vandana Kataria during the Knowledge series 2014
session on Recreating Cities from Bygone Eras - Kolkata of the 40s for Detective Byomkesh Bakshy at the 8th NFDC Film Bazaar 2014.

(L to R) Manan Singhi, Head of Music Partnerships, You Tube - India & South Asia, Pratiksha Rao, Head of TV & Entertainment,
Bollywood filmmaker Shekhar Kapur, Anuradha Sengupta, Broadcast Joumnalist & Producer, Kalyan Chakarvarthi Potharaju, Strategic
Partner Manager, Entertainment - Facebook, Namrata Joshi, Senior Associate Editor, Outlook, Arunabh Kumar, CEOQ, The Viral Fever
Media Labs during the Knowledge series 2014 session on Building Film Brands through Social Media at the 8th NFDC Film Bazaar
2014 on Monday.

with a ‘Pitching Session on Canada’

Anuradha Sengupta, Broadcast
Journalist & Producer, Kalyan
Chakarvarthi Potharaju, Strategic
Partner Manager, Entertainment -
Facebook, Namrata Joshi, Senior
Associate Editor, Outlook, Arun-
abh Kumar, CEO, The Viral Fever
Media Labs during the Knowledge
series 2014 session on Building
Film Brands through Social Media.

The Knowledge Series came to a
close with a ‘Master Class with
Vidhu Vinod Chopra:‘a dialogue
between Filmmakers’ where
Vidhu Vinod Chopra spoke about
his Oscar nominated short: film,
An Encounter with Faces and
shared the experiences that
brought together his first Holly-
wood venture Broken Horses due
for release in April.

Producer’s Lab added value to
all-encompassing skills of Indian
producers and began with sessions
such as ‘Casting and why it's a pro-
ducer's business’, ‘Moving Beyond
Traditional Platforms of Exhibition
and Marketing’ and ‘Working Cre-
atively with a World Sales Com-
pany’.

The afternoon sessions covered
other vital areas of film making
such as ‘Monetizing films in more
ways than the usual’ and ‘The’'Mar-
keting Formula'.

Some in-progress film produc-
tions presented at Film Bazaar's
Co-Production market were Ashim
Ahluwalia’s (of Miss Lovely fame) &
Vidur Nauriyal’s ‘The Boyfriend’,
Karan Tejpal and Tia Tejpal’s
‘The Sunset Club’, an adaptation
from Khushwant Singh’s last novel
and Pulkit Datta’s ‘Colony’, among
others.



Business of film-making at centre of discourse

Nonika SiNGH

ERIBUNE NEWS SENVICE

PAN]IM, NOVEMBER 23

What bégan as a lazy Sunday
turned into a frenetic one by
the evening with the screen-
ing of Marathi film ‘A Rainy
Day’ at the 45th edition of the
International Film festival of
India at Goa. Lit up like a
bride, the old GMC building
though did not see any big
Bollywood stars descending
on its portals, it didnt deter
enthusiasts from lining up
for movie tickets or from get-
ting clicked with colourful
peacocks, the symbol of IFFL.

Presence of eminent names
of regional cinema like Adoor
Gopalakrishnan, the doyen
of Malayalam cinema and
national award-winning
director Shaji Karun, who
has designed a signature film
for the IFF1, as well as talent-
ed actors like Marathi actor
Mrinal Kulkami continued to
lend substance to the festival.

With or without the stars,
IFFI remained a star attrac-
tion for many people from
around the world. A distribu-
tor from Turkey, who has
bought the rights of some
Indian films, turned up to
check the pulse of Indian
audiences. The inauguration
of a section, 'Celebrating
Dance in Indian Cinema
with the screening of Tamil
movie 'Sringaram’ marked
the festive Sunday. A troupe
from Odisha, which promot-
ed film 'Aadim Vichar' with a
dance and song performance,

Recreating cities from bygone era

® National Award winner Dibakar Banerjee, whose upcom-
ing film ‘Byomkesh Bakshi' is set in the 1940s of Kolkata,
shared what it took to create a city from a bygone era

®He gave detalls about the hard work, research and
creative vision that went behind the scenes

® Production designer Vandana Kataria said from putting tissue
paper and flour on walls, she employed a host of techniques
totransform the set created in Mumbai into Kolkata of yore

kept the whole day rolling.
While the IFF] centre con-
tihtied to showease films in a
host of sections, noted film-
makers like Vidu Vinod
Chopra, Dibakar Banerjee
and internationally
acclaimed director Shekhar
Kapoor kept their date with
NFDCs Film Bazar held at
Marriot Goa. Film Bazar has
over the years become the
hub for the business of mak-
ing movies, co-production,
finance and much more.
Interacting with mediaper-
sons at IFFI, Rajat Kapoor,

director of ‘Aankho Dekhi’
— one of the films selected in
the Indian panorama of IFFI,
was candid enough to con-
fess that as far as internation-
al distributors were con-
cerned, the space that once
[FF1 provided was taken over
by the Film Bazar At the
Film Bazar, distributors and
financiers get to see the films
at different stages and much
before it is made.

What goes on in the making
of a film, too, was brought to
light in an interesting session
of the NFDC on recreating

cities in films. National Award
winner Dibakar Banerjee,
whose  upcoming  film
‘Byomkesh Bakshi' is set in
the 1940s of Kolkata, shared
what it took to get the period
look right and create a whole
city from a bygone era. Here
he along with his team gave
details about the hard work,
research and creative vision
that went behind the scenes!
Production designer Van-
darid Katara revealed sofnie of
hertrade secrets too. From put-
ting tissue paper and flour on
walls and then heating it up
using blown dust, she
employed a host of tools and
techniques to transform the
set created in Mumbai into
Kolkata of yore. Ideally, Baner-
jee would have liked to shoot
the entire film in Kolkata but
was constrained by many fac-
tors, including the fact that it
was unsafe to shoot in the old
buildings of the City of Joy.



Match films with emotional ethos
of the place, says Karan Johar

Times News NETWORK

Panaji: After four intense
days of knowledge series ses-
sions and master classes at
NFDC's Film Bazaar, it was
time for a relaxing chit-chat
between film critic Rajeev
Masand and filmmaker Ka-
ran Johar. The two took
turns to pull each other’s legs
and even mocked themselves,
leavingtheaudience inafitof
laughter. There were some so
ber moments, when the film-
maker broke away from the
madness on stage and shared
his knowledge on cinema and
film festivals.

“People have a misconcep-
tion that Indian cinema is on-
lv of songand dance, which it
is predominately, but there

ilakNaik  har, © adding that the

Markets are

opening, not all
films are meant
for all markets.

We need to have
clear analysis

and research
which film will do
well where and
present it
accordingly

are other piec t'\ut work that
need to be seen too. Film fes-
tivals help to take our cinema
to another level. Markets are
opening, not all films are

trailer, posters have to be
changed and adapted acecord-
ing tothe likes and dislikes of
the place.

“I would like to see Indian
cinema finding its way to ev-
ery cinema hall around the
world and for that we need
promos thathave content that
match the emotional ethos of
the country,” he added.

Johar also came out
.4 Strongly against people who
don’t respect remakes of
films. “Why does a remake
suddenly seem like a bad
word? Firstly, it's not copving;
the word is adaptation. There
is a lot of creativity involved
in recreating or adapting an
original idea and not every-
onecandoit,” hesaid.

meant for all markets.
We need to have clear analysis
and research which film
will do well where and pre-
sent it accordingly,” said Jo-



Anurag Kashyap wants
filmmakers to be fearless

‘Should Not
Bother About
Crore-Club’

Jonathan.Rodrigues
@timesgroup.com

Yanaji:  Critically-acclaimed
filmmaker Anurag Kashyap
believes that young filmmakers
who are starting out expect too
muchof life. “Theyare too both-
ered about the crore<club, how
famous they are goingto get and
start having delusional expecta-
tions of their films. These film-
makers keep complaining that

Rajtilak Naik

theirfilms are notreleasing, but
they are too insecure togooutto
film festivals and pitch it,” said
Kashyap, at a knowledge series
session at NFDC's Film Bazaar:

“You need to take the
plunge. Fearof piracy shouldn’t
deter vou from going to film fes-
tivals and showcasing your
work. Afilmmaker can'tbe lazy:

he needs to travel with his film.
Sell it to anyone who is interest-
ed, even if it means setting up
tent screenings in tribal areas,”
said Kashyap, adding that film-
makers should not lose respect
of their film.

He explained, “I see that
many young filmmakers peddie
their films. Dine and Wine isnot
the solution. This attitude
needstochange, we need tohave
a more respectful approach of
our work and create an honest
environment while pitching a
film.” He agreed that filmmak-
ers heed more exhibition space
and the government and film-
makers must strive to gap the
communication barrier be-
tween them.



Babugiri, the
bane of IFFI

BY ARTI DAS | NT BUZZ

nurag Kashyap, always vocal
about IFFI content, said that
IFFI should do away with
‘babugiri’.

“IFFI needs little less bureaucacy
and ‘babugiri. To start with the
artwork this year has no continuity.
The banner at the airport is green,
then it is blue and further ahead it
is orange. The IFFI at work is sub-
standard”, he said. When asked why
he does not show his films at IFFI, he
said, “Because of the bureaucracy. A
festival should generate respect from
all over the world. The international
buyers and distributors don't feel that
they can discover any movie at IFFL.”

“Indian filmmakers

do not take risks as
they are scared of
piracy. There are some
great movies made in
regional cinema, like
Marathi and Tamil,
but their filmmakers
are always in hurry

to release films and
make them available
online. No film festival
is interested in these
films then”

NT BUZZ ‘

ilmmaker Anurag

Kashyap, whose films

have been screened at '

various international
film festivals, right from Locarno
to Cannes, said that such film
festivals do not help Indian films
mainly because of the attitude of
Indian filmmakers.

“Indian filmmakers do not
take risks as they are scared of
piracy. There are some great
movies made in regional cinema,
like Marathi and Tamil, but
their filmmakers are always in
hurry to release films and make
them available online. No film
festival is interested in these
films then”, said Anurag, who
was speaking to MD, NFDC-
India, Nina Lath Gupta, during
the Knowledge Series of the
Film Bazaar organised by NFDC
on the sidelines of the 45th
International Film Festival of
India. Kashyap was speaking
on the topic ‘How and Why to
Maximise your Film. Is there a
Formula?'

Anurag, who cemented his
career with the docu-drama
‘Black Friday’, said that in
today’s day and age it is easier
to make films because of the
distribution system, internet
and multiplexes. He, however,
expressed his regret over the lack
of exhibition space available to
screen films. “The Government

should provide more space for
film exhibition. There are fifty
people with fifty different ideas
Some producers do screenings
their individual capacity, which
does not work”, he said.

Talking about investment
and returns on a film, Kashyap
said that the financial viability
of a film was the responsibility
of the filmmaker and that at the
very least a film should earn
one rupee more that what was
invested.

“Filmmakers have to take
some responsibility for the
money invested in the thaking
of the film. Most of the time
filmmakers are lethargic and
they want everything free. We
need to change that attitude. A
filmmaker should love his film
little more”, he said.

Kashyap also said that
filmmakers are in too much of a
hurry to achieve name and fame.
“Filmmaker like Amit Dutta
from Himachal Pradesh, whose
films are celebrated at various
film festivals, is content with
his work. He does not want any
limelight”, Anurag said.

When asked about his movie
‘Bombay Velvet’, which will be
released on May 15, 2015, he
said, “It is a studio film. I can’t
tell you anything about it, for
as one filmmaker once said to
me, ‘higher the cost of the film,
the less control you have on the
movie’.”
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| NTBUZZ be organised in Delhi, being selected
I to screen your film in the Indian

: ctor, writer and director Rajat Panorama section was a matter of

| Kapoor addressing a press prestige to filmmakers. Screenings

\ onference post the screening were attended by many foreign

| of his film ‘Ankhon Dekhi’ in the delegates and representatives of

| Indian Panorama section of the 45th film companies, which we don’t see

\ International Film Festival of India, at happening at IFFI Goa. IFFI has been
| the Maquinez Palace, said: “The film taken over by the Film Bazaar where
| isspecial to me as it takes me back on you get to watch private screenings,

| ajourney to my childhood. Though and ESG.”

| the film is philosophical, it has been His feelings were also evident

| depicted in a very light manner.” from his tweet: “Bizarre bazaar

? Comparing the Indian Panorama - where everybody is selling

| section at the present IFFI Goa and and no one is buying!!!”

; the erstwhile IFFI Delhi, Kapoor which he was posted on

L said: “When the film festival used to November 21.

IFFI being overshadowed by
Film Bazaar: Rajat Kapoor

Pic by Hemant Parab | NT BUZZ



‘[ never promised
reality in my films’

Contd. from Page 4

Till date he has mentored
twelve filmmakers and three
actors, a fact he is proud of.
He said that in the process

of mentoring he also gets the
chance to learn. “I mentored
filmmaker Nikhil Advani,

but it is he who taught me
technicalities of filmmaking.
Then, while working with Alia
Bhatt, Varun Dhawan and
Siddharth Malhotra I received
many opinions about scenes
from the trio, and they were
right!” said Karan, who shares
an emotional relationship with
his protégées.

PRODUCING MOVIES
Karan Johar said he puts his
money into only those projects
that he is sure of, which is the
reason he is comfortable only
with making Hindi films and
he has no interest of venturing
into regional cinema even
though their content is strong,.
“I understand the ethos of
Hindi cinema”, he said.

Talking about the
importance of platforming
a film well, Johar cited the
example of ‘Lunchbox’,
an independent cinema
he presented. To increase
awareness about the film he
had suggested adding a tagline
to the title, to its filmmaker.
“We also included a song from
the movie ‘Saajan’ for the very
same purpose”, he said.

‘Lunchbox’ became
independent commercial
cinema’s number one success,
earning ¥ 22 crores in India
alone.

Karan also opined that
collaboration between
different production houses
helps and is the new way
forward.

AS A FILMMAKER

Karan Johar, who started
his career with the blockbuster

‘Kuch Kuch Hota Hai’, said that
he makes movies he can relate
to and have a story to tell. On
this point he confessed that his
last movie ‘Student of the Year’
had no story and was purely a
fun movie. “I made it because

I wanted to connect with the
youth. It was my versionof a
Disney film. I never promise
reality in my films”, he said.

GLOBALISATION
OF CINEMA

“The eyes of the world are on
Indian cinema. However, we
need to understand the ethos
of the nation we are catering to.
My experiences with various
studios have taught me to
make different posters and
trailers for different countries.
It is important to know which
content will sell in which
country”, he said.

ON REMAKES

Karan Johar is probably the
filmmaker who started the
trend of official remakes

in the country by buying

rights of ‘Stepmom’, which

he officially remade into “We
Are Family’. He is now ready
with ‘Brothers’, a remake of
Warriors. “Remakes should
have the ability to transfer the
story according to the place, its
people, etc. Adaptation is also
an art and very few get it right”,
said Karan.

ON CENSORSHIP

“I wish the Censor Board was
the final authority. But, that's
not the case. I am fighting
court cases based on some
ridiculous allegations. I hope
with the new government the
final authority will remain
with the Censor Board”, said
Karan, who feels that movies
have become a soft target in
India. However, films should
be responsible for what and
how they show, Johar said.




Meat for one; poison for the other

In a discussion on cinema as a tool for social change, participants felt films should not
be judged from the point of view of mass sensibility

ANUJ KUMAR

Vishal Bhardwaj, who recent-
ly made news by portraying
Kashmir problem in a new
light in Haider, has said that a
filmmaker need not be bur-
dened with the responsibility
of being meaningful

Participating in a discus-
sion on “Cinema as a tool for
social change” at the recently
concluded NFDC’s Film Ba
zaar at Panaji, Bhardwaj said,
“What is meaningful for me
may be meaningless for vou.
Of course, one needs to be so-
cially aware that films are a
reflection of society but a so-
ciety is made of individuals
and one man's perspective
can be different from other. If
we keep on curbing thought
in the name of mass sensibil-
ity no new point of view will
ever emerge,"” said Bhardwaj,

Takinga jibe at the political
class, Bhardwaj said everybo
dy knows that if you buy a
house one has to pay up to 40
per cent as black money. “Has
any Finance Minister taken
note of this parallel econo-
my? But they come down
heavily on one line here, one
song there in a film.”

Taking the discussion for-

ward, Jaideep Sahni, writer of

films like Khaosla Ka Ghosla,
Companyand Chak De India,
gave his version of Gulzar's
Maachis

ANALYSING GL

“It brought a new per-
spective to Punjab insurgen-
cy. which many might be
aware of, but was not in the
public domain

LZ AR Film writer Jaideep Sahni
THE HINDU FILE PHOTO

Or take the example of
Chak De India. Many might
have thought why the men’s
Indian cricket team finds
space on the front page even

after defeat, while the girls
hockey team struggles to
find coverage even when it
brings laurels but the film
gave it a voice,”

Sahni stressed that he is
not saying that the film-
maker was the last word. "It
is like a youngster trving to
put his point across in the
company of family's eclders.
Even if they don't like it, he
tries to put it across smartly
in different ways. The right
word is social engagement.
Society is our family where

different points of view
should be accepted,”
stressed the writer of
Shuddh Desi Romance,

which tackled live in rela-
tionship out of metros.

Bhardwaj said films be-
come easy targets of political
outfits to gain publicity. “Ka-
miney was about to be
banned after getting a cen-
sor certificate because in
‘Dhan te naan’ song the
word teli was used. Sudden-
ly, 1 was told the community
has been hurt and ultimately
I had to change the word in
all the prints.”

“And what about the so-
cial responsibility of Khap
Panchayats and outfits like
Sri Ram  Sene,” Sahni
chipped in. He said in India
a lot of self censorship is in
place as far as tackling polit-
ical issues are concerned.

“You can’t make a nuanced
film on caste because you
know you will be dlamped
down even at the shooting
stage.”

He said television requires
much more structured cen-
sorship than cinema. “But
that requires lot of brain
storming which many don’t
want to do.” Bhardwaj said
because of television censor-
ship, lot of mature subjects
have to be tweaked at the
scripting stage because satel-
lite rights play a crucial role
in financing. “So we can’t
have a film for the adults
without compromising on
the budget.”

Writer Urmi  Juvekar
pointed towards the com-
modification of woman.
“HereFire gets threats while
‘Sheila Ki Jawaani' slips
through. Doesn't it reflect

Bhardwaj said the
Bill for changing the
censor certificate
according to age
group has been
lying with the
government for
eight years

AGAINS

that even our authorities
concede to the mass taste
implying society has no
problem in seeing women as
objects.” Juvekar said we
should stay away from la
bels

POLITICISATION Filmmaker Vishal Bhardwaj
PHOTO SUSHIL KUMAR VERMA

“When a filmmaker or
writer says his basic pa-
rameter while touching
a so-called controversial
subject does no harm, it
upsets me. For it is a
label in itself.”



Hold it back

Anurag Kashyap
shared some
harsh lessons at
his masterclass
in Film Bazaar

ANUJ KUMAR

nurag Kashyap says
mmakers need to love
their films much more.
“Great regional films in
Marathi and Tamil don't get
discovered because the
moment the film is finished
they release it due to fear of
piracy. The festivals don’t
take them because the
movies are already available
online. One has to love his
film much more, so much so
that he can hold back its
release and search markets
he can play at. And only
when he exhausts its
potential should he sell it to
Indian distributor.” .
It is easier said than done
for a cash-strapped
filmmaker, who is always at
the mercy of money minded
distributor but Kashyap,
whose films have been
regularly screened at
Cannes says that is the
challenge one has to take,
“My father used to say if
you have to go from Kanpur
to Allahabad, you have to
cross Shahganj. The thing is
you have to see a film
festival as an exhibition

space. It is not some
Olympics, which many of us
tend to believe. You have to
ensure that your film is
watched and if you have to
spend money on it so be it.
And you should prepare for
it in advance. I made 50-odd
ad films, which I didn't
believe in to ensure that |
could earn 40 lakhs so that
my team could go to Venice
Film Festival in time to
promote The Girlin Yellow
Boots."

He holds making movies
is not that difficult today as
it was yesterday.

“I think filmmakers have
to take more responsibility
towards returning the
money to the source. You
can't just walk away by
saying that it is government
money. With this attitude
the source will dry up. We
don’t just owe a creative
licence to just ourselves.

Even Christopher Nolan has
great pressure to explain
everything in Interstellar,
There is nothing like
complete freedom and |
have learnt it the hard way.”
Many times, Kashyap
says, what a young
filmmaker considers a
compromise turns out to be
a flaw.in his vision. :
“That’s why I feel that
going through
screenwriters’ lab is not a
bad idea, Some filnmmakers
feel that their idea might be
stolen but that is just their
insecurity. The experts who
come have spent all their
lives watching films and if
they have chosen your film
for alittle tweaking they
must have the good of the
film in mind. Also, this way
you don't have to spend on
marketing because the
mentors spread the word.”



CINEMA

Shopping for films

ANUJ KUMAR

NFDC's Film
Bazaar is playing
an important role
in bridging the
age old gap
between craft
and commerce

film journalist

makes a

journey

between two

film sets when

e is in Panaji

in the third week of N
November, INOX and Kala
Academy deck up as the set
of a vintage film where the
aesthetics and craft of world
cinema still rule, where
change doesn’t come rolling
on the wheels of the market.
Words like industry,
commerce, returns don’t
cloud your mind. And then
there is Film Bazaar,
reminiscent of the set of a
studio backed film. Where
every creative move is
measured against the returns
it can ensure, where ideas
and wine flow side by side.
Here you wake up to the
commercial reality of
cinema.

In its eighth year, the
National Film Development
Corporation’s Film Bazaar
has emerged as the meeting
point of the stakeholders in
cinema from across the
world. Its screenwriters’ and
work-in-progress labs have
churned out films like The .
Lunchbox, Miss Lovely, Killa,
Court and Titli, which have
given Indian cinema a new
identity in film festivals
across the world. Its co-
production market has
ensured talent like Dibakar
Banerjee, Anurag Kashyap
don’t get suffocated in the
corporate mainstream.

Nina Lath Gupta, seen as
the person responsible for
NFDC's facelift, says, she
understands the intangible
nature of the film business.

MANAGING THE FLOOR Sudhir Mishra, Shekhar Kapur, Nina Lath Gupta and Vidhu Vinod Chopra at the Film Bazaar

“Here a lot depends on
relationships and trust.
Every institution needs to
reinvent itself with time. We
did internal restructuring
both in terms of personnel
and finances, Then we went
back to o emorandum of
association and restructured
our vision statement. Film
Bazaar came up as a result of
that. We made development
our agenda, Not many people
in theindustry were Y
equipped with the
development that we were
aiming to do. So we had to
consult our colleagues
abroad to put Indian cinema
on the world map. Practically
every film that is travelling in
the international market has
emerged from Film Bazaar.”

Anurag Kashyap, who is in
many ways a child of Film
Bazaar, is now in a position
to reflect. “Barring NFDC

there is no government fund.
Worldwide there are many
cultural funds, but there are
not as many filmmakers or
markets to showcase films,

when it came, it came out of a
condition that it has to'be in
And that became the

drawback of the film.” (See
box)

Dibakar says over the last
few years Film Bazaar has
managed to bring the Indian
film industry and raw talent
face to face with
representatives from the best
of the festivals, markets,
distributors, co producers,
talent hunters from the
world. “An absolute rookie
with his first script can sit
across from the producer of
an Oscar winning film and

Practically every
film that is
travelling in the
intermational
market has emerged
from Film Bazaar

> b

pitch!”

Dipti D'Cunha, the
consultant for Work In
Progress and Viewing Room
at Film Bazaar, says one
interesting feature that has
been introduced is gap
financing, “Many times
first-time filmmakers
consume all their money in
shooting the film and there is
none left for post-
production, publicity and
advertising. Here we help
them find a partner who can
pitch in to fill the gap.” This
is exactly what Vinay Shukla
and Khushboo Rakha needed
for their documentary
Propasition Or A Revolution,
which captures the rise of the
Aam Aadmi Party. By the end
of the Bazaar the film was
chosen as the best
documentary at Work in
Progress Lab. Then the
Bazaar introduced genre-

centric labs. This vear there
was one for romance and
Gupta promises one for
horror next year,

NFDC has traditionally
been associated with film

- production but Gupta says

that is not its sole goal.
“NFDC was formed to

' facilitate the growth of the

industry. In a country that
makes 1000 films a year, [
don’t think financing films by
the NFDC is going to make
any credible difference. We
can play a better role by
bringing together different
stakeholders on a common
platform and let them invest
in films. This way we can
bring more money.”

There is a flip side as well.
Rajat Kapoor, whose
Aankhon Dekhi was one of
the two Hindi films chosen
for the Indian Panorama this
year, says, “For a shy person
like me the place feels
somehow odd. I don’t like the
idea of everybody selling
something like cinema. It
just puts me off. It gives a
vibe like Achcha apko pasand
nahin aaya to aap kharid
lijiye. What 1 like is the party
every night. There I find so
much good energy, young
filmmakers, their dreams and
aspirations. This is my third
year of being part of that
collective energy.
Unfortunately out of 100
independent films
attempted, only 2 or 3 are
good.”

The Bazaar is a platform
indeed. “The downside is if |
want to sell a bad film there
are some who are here to buy
abad film if there is
commercial value in it. Also,
because you are looking for
an international eye,
international co-producer,
there is a certain kind of
vision you adopt that will be
easy on their eye.
Subconsciously, aap
handloom banana shuroo kar
dete hain. Ye aapke ke
yahaan achcha chalega,” says
the director who is
considered a pioneer of
crowd funding in the
country.



‘Exploit NFDC Film Bazaar’
7 B fes

Muralidhara Khajane

BENGALURU: Independent
filmmakers, who are de-
pressed with the non-visibil-
ity of their works at the global
level and those struggling to
find financial support for
their projects, have found
some solace at the 7th edition
of the Bengaluru Internation-
al Film Festival (BIFFes). '

Deepti D’Cunha, film pro-
grammer and consultant for
Indian cinema at various film
festivals, revealed the possi-
bilities available for inde-
pendent filmmakers at
national and international fo-
rums, especially via NFDC
Film Bazaar.

Film Bazaar’s co-produc-
tion wing will provide a plat-
form for filmmakers to make
the right connections to get
finance for their projects, she
said, adding that it invites a

B

Deepti D’Cunha
= PHOTO: BHAGYA
PRAKASH K.

select number of directors
and producers to present
their projects to co-pro-
ducers, funders, distributors,
sales agents and other finan-
cial partners. “Many film-
makers took advantage of this
opportunity at the recently

4-11 December 2014

concluded IFFI in Goa,” she
said.

Citing the example of Atti-
hannu Mattu Kanaja by Pra-
kash Babu, Ms. D’Cunha said
the film was in work in the
Progress Lab of Film Bazaar.
Considering the strength of
the script, experts advised
NFDC to support the film.
Now, the film is in Asian
Competition Section at
BIFFes. Kannada films also
made their presence felt in
the Film Bazaar at Goa. This
year, the beneficiary was
Thithi by Ram Reddy. Gali
Beeja by Babu Eshwar Prasad

and Life in Metaphors: A Por-
trait of Girish Kasaravalli, a
documentary by Om Prakash
Srivastava, are also under
consideration at Film Bazaar,
she said.

She also advised filmmak-
ers to make use of Investor
Pitch, introduced by NFDC at
Film Bazaar, which provides a
platform for investors to con-
nect with film projects from
different genres in various
stages of completion. For any
film to be considered, the ap-
plicant needs to apply to the
Viewing Room. If the film is
in need of gap financing and
does make it to Film Bazaar
Recommended selection, it
would be a part of Investors
Pitch.

Italio Spinelli, consultant
for Asian films in the interna-
tional circuit, told filmmakers
to connect their films with
the local culture.



.
ST
o=

‘A3
1bs
%
|
3

<3

%gg
428
¥

237

g‘a“
i
34
3
&
2

d33%
&
g
|

373
HH
3245
i
HEE
=E T
| =<

%ﬁﬁ@i
&
2
|
|

B, i 0%, w1 T

1 o - AR Pe R, R A SERE
Al me - e R i e B
B A R N SEd-wal e

TERT R ST A6 ok, A
fasmin =@ e 729 ® e BE Rewew

.

R R, T TR TR S I
P it i el ol I R A




e A foeme fal e

faage] @i =40t
TS B ol Fee sEE
FEF HEG T Siveen
WA oz s i
feamrs g, a9 e .
sreaR ez fnias a5

45 = FOUEE fHEE
iz iR did THeEEEt

RUTAR ETa
faage 3309
TEHE®H YEEA afeeean
firen STaRIE 7fdeet %24 3
Eonic

AIYIEEH] B UH
T fave e geR
uftfeerdta frme fni et
112221 2 1 £ B ) G £
e fwia = == YR

. e o



‘‘‘‘‘‘
.....

DR

& alki Koechlin's romantic comedy
Happy Ending is in theatres right
now, but the actress is set to return
to serious subjects.

She has given hernod to a
project titled Mantra, which is being

BACK 10
THE 903

Rajat Kapoor and Kalki Koechlin to play a
father-daughter duo in an upcoming film
that captures the turbulent decade

f@%ﬁ;@g’ St

developed at the co-production market of
NFDC, currently underway at IFFl, Goa. The
film will be directed by Nicholas Kharkongor,
who had earlier helmed the short film, Fair
And Lowly.

Mantra is set in the late 1990s, when the
Indian economy was liberalised o let in
global players.

Rajat Kapoor plays an industrialist, whose
life is affected by the changing markets. And
will be seen playing his daughter.

Confirming the same, Rajat told Mirror,
“Myv character runs a successful business till
international players become competitors. Its
eflect on my family is symbolic of the transi-
tion India was going through at that time.
Between the late 1990s and early 2000s, the
face of the countrv changed completely.”

Rajat and Kalki had earlier collaborated on
the play, Hamlet The Clown Prinice, helmed by
the actor, with Kalki playving Ophelia.



ibakar Banerjee has used smoke machines,
dust and dirt for his upcoming film
Detective Byomkesh Bakshy, and the film-
maker believes that these elements are
essential to make movies look real.

During a session on Recreating Cities from By-
gone Eras — Kolkata of the 1940s for Detective
Byomkesh Bakshy at Film Bazaar, he, along with
the film’s production designer Vandana Kataria,
cinematographer Nikos Anditsakis and creative
producer Vikas Chandra shared how they tried to
avoid giving the movie a “period look”.

“We took references from movies of the era, but
our film has a contemporary look. It’s not period,”

said Anditsakis.

Calling it a combination of fan-
tasy and reality, Kataria said she
used “ageing techniques” for the
buildings.

“Dust was blown on set, water

was thrown, tissue paper was used
and heat treated, made drains and put dirt. All this
helped to make it look real,” she explained.

Banerjee agreed. “Nothing sells reality more
than a little bit of smoke, dust and dirt,” he said.
He is also proud that despite the use of VFX, the
movie looks real. “It doesn’t look like we have used
VEX. I don’t think anyone will come out of a thea-
tre and say ‘What effects!”” said the director, who
believes that while visual effects are a necessity,
they should be used to the bare minimum.

Asked about choosing Sushant Singh Rajput as
the lead actor for the film, Banerjee said: “He is
young and doesn’t speak much. He is strong-willed
too. That makes him similar to Byomkesh.”

The movie, described by the director as a “sex,
romance, love and crime film”, will hit screens
next year. AGENCIES




Film Bazaar: bringing together
filmmakers and production companies

Organised by the National
Film Development Corporation
(NFDC), Film Bazaar has over
the last eight years evolved
into South Asia’s global

film market, witnessing an
increased South Asian and
international participation
with every edition. The 8th
edition of Film Bazaar will

be held from November 20

to November 24, 2014 at the
Marriott Resort, Goa, India.

| 1
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nits 8th edition, Film
I Bazaar, the platform

exclusively created to
encourage collaboration
between the international and
South Asian film fraternity, will
introduce new segments — Film
Offices, Investor Pitch, Romance
Screenwriters’ Lab, two Work-
in-Progress (WIP) Labs and
two new sections in the Viewing
Room - this year.

WHAT'S NEW

Film offices will have State/
Country Tourism Boards and
Country Film Commissions
with a dedicated office at Film
Bazaar, which will allow them

to introduce and pitch their
respective Tourism Board/
Film Commission to attending
delegates of the film fraternity.
In addition, the organising team
of Film bazaar will set up one
on one meeting for the Tourism
Board/Film Commission
officials with Indian as well as
International Producers.

Investor Pitch entails two
sessions. The first session will
be on pitching scriptsin the
romance genre that have been
mentored by Habib Faisal and
Girish Joshi. The second session
will be for pitching films that are
looking for completion funds and
arerestricted to films from Film
Bazaar Recommends of Viewing
Room only.

Romance Screenwriters’ Lab,
the first ever, is being introduced
by NFDC in association with
Harlequin and will focus on
developing scripts based on
romance and women-centric
plots. The Lab will be held in
three stages and participants will
be mentored by three eminent
Indian film personalities. In the
last stage participants will be

given the opportunity to pitch
the projects to prospective
producers.

For the first time, this
year, there will be two Work-
in-Progress (WIP) Labs:

WIP Fiction and first WIP
Documentary. In each Lab,
selected projects in their rough-
cut stage will be presented to
apanel of international film
experts for their feedback.

The newly introduced WIP
Documentary Lab will only
consider creative feature-length
documentaries in the rough

cut stage which areaimed ata
theatrical release.

This year, two new sections
are being introduced in the
Viewing Room: 'World Cinema’
and "Available for Remake’,

The "World Cinema’ category
comprises of foreign-language
films that have won acclaim at

majorinternational film festivals

and are looking at distribution
and sales in South Asia. The
‘Available for Remake’ category
consists of Indian and foreign-
language films that are available
for remake in Indian languages.

OTHER SECTIONS

The other sections
at Film bazaar include
Co-Production Market,
32 potential projects
relating to South
Asian stories available
for Co-productions,
Screenwriters’ Lab,
Six original scripts
mentored by International
mentors, ready to get
into production, NFDC
Knowledge Series,
Industry conversations
and Panel Discussions by
renowned film industry
experts on current trends.
skills and techniques in
the global film scenario,

Industry Screenings,
Digital theatres for trade
screenings of films for
investors, buyers and
festival programmers,
Exhibition Stands, Stalls
at the market venue to
showcase products and
hold meetings with other
delegates and Producers’
Lab. Producers’ Lab
focuses on honing

skill sets of Indian
independent producers
and will help them
interact and collaborate
with their International
counterparts. (Registration
Open. For Details
Contact accreditation(@
filmbazaarindia.com)



No film is entirely

orlglnal Sippy

@timesgroup com

Panaji: Indian filmmakers have
been often accused of plagiarism
ZEd slathitiiness. utnotSyeryote

ent resonance. Advocating the
concept that every film is new
and unigue, panelists at NFDC's
Film: Bazaar, held ‘at Miramar,
agreed that agreed that noonecan
maintain a monopoly of a ro-
mance or Kidnap scene, and some
scenes are bound to give the audi-
enceadéjavu. g
Director-producer Rohan
Sippy, who also spoke at the panel
discussion on ‘Remakes — creative
and financial viability’, said that
thereisn’tasinglefilmthat’spure-
ly original. “Somehow we are al-
ways influenced by our favourite
directors or authors and this will
always be reflected in our work.
There ‘is a lot of creativity in
volved in adapting a film from an-
other culture and making it ap-
péaling to an Indian audience. The
idea may be borrowed, but the ex-
pression is original, “said Sippy,
adding that filmmakers are now
open to acknowledging the films
they adapt like how he did while
directing Nautanki Saala, based

Portrey it in an altogether differ-

Rajtil

on the 2003 French comedy film
Aprés Vous.

“I would say it does require a
certain amount of skill as we in-
fused in fresh characters, songs
and different contexts, like in
NautankiSaala, wherel hadaplay
within a movie. I took an idea and
made it my own and there comes
the artistic aspect of reinventing
something that’s already estab-
lished and enjoyed by the audi-
ence,” said Sippy.

Sippy’s thought was further
strengthened by Ameet Naik,
founder of one of India’s leading
full-service lawfirms, whosaid, “A
copyright isnot in the Idea, but in
the expression of the idea. Courts

.are interested in protecting origi-

nalcontentandthelineisdrawnat
whether the work is an unmistak-
en impression of a precedent.”

....................................................
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Film bazaar will bridge gap
between director-producer:
NFDC Director

NFDC intends to

bridge the gap between
financiers and film
producers through its
new initiative ‘investor’s
pitch’ that would be

an attraction of its film
bazaar, being held on the
sidelines of International
Film Festival of India
(IFF1).

Nina Lath Gupta,
Managing Director,
NFDC India, said it
would facilitate greater
business opportunities
and exploit potential
opportunities that one
can bring on board for
a project. "We have
experienced that there
are many films which
are weak at financing
and are looking for
producers. At the same
time, there are many
producers who are

SOLARIS IMAGES

looking for good projects to invest in.

That’s why investor’s pitch has been
formed to bring these two parties
together,” Nina said.

The 8th edition of NFDC Film
Bazaar has many new additions this
year including ‘film offices’, 'romance
screenwriter’s lab’ and also some
new sub-sections in the viewing
room including the remake section.
‘Film offices’ has been introduced to
foster a dialogue between Indian film
commission and their international
counterparts.

"We learnt from the previous
editions of film bazaar that
governments and commissions that
are at the event really don't get to
interact actively with film producers
and pitch their locations. We decided
this year to set up ‘film offices’ to

initiate a dialogue between these two.

Unless it happens we won't be able

to make India a film-friendly nation
she added.

NFDC, a central agency established
in 1975, has been behind many
successful films including ‘The
Lunchbox’, ‘Miss Lovely’, 'Liar’s Dice’,
'The Good Road’ which have changed
the scenario of cinema-viewing in
India.

‘I find the change very gratifying
because | don't find it a temporary
change. | feel it's a permanent shift
that is taking place to watch such
kind of films. There is an openness
to watch different kind of films by
the audience now. But we should not
undermine or diminish the traditional
form of story-telling, which will
always be enjoyed,” she said.

This year the NFDC Film Bazaar will
be attended by 200 delegates across
the world including the heads of
major film festivals. — PTI




Kerala keeps
piracy at bay

In conversation at the NFDC Film Basaar 2014, bigwigs
from the Malayalam film sector speak on how members

of the tight-knit community

help each other succeed and

thrive in a cutthroat industry

< - -
Talking the talk: (L to R) Vikramjit
Roy, Mukesh Ratilal Mehta, G
Suresh Kumar, AV Anoop, Anil
Radhakrishna Menon

Fernando Monte da Silva s =S E LSRG

As the borderline lethargy set post-lunch
at the Goa Marriott Resort and Spa, several
attendees, dignitaries and speakers ambled
on to a session that made up part of this
year's NFDC Film Bazaar's Knowledge
Series. The session moderated by Vikramijit
Roy, the General Manager of the National
Film Development Corporation

(NFDC), tackled discourse on

Cinemas of India — Malayalam

integrity of the local industry,” says Mukesh
Ratilal Mehta.

The South-Indian industry has been
perceived in the past as cash rich, though
a large part of this same perception stems
from the fact that it has, on the whole,
won a fair number of National Awards

over the years. However, the last few
years have seen a swing in the
industry’s fortunes. Some

Cinema. insiders believe that there has
The members of the . ‘ been a paradigm shift, with

panel included industry Fllm Kerala seemingly being the

bigwigs such as Mukesh Bazaavr only state that is consciously

Ratilal Mehta, the Proprietor moving away from the

of Surya Cine Arts and multiplex boom, With

edentertainment, G Suresh
Kumar, the President of
the Kerala Film Producers
Association, AV Anoop, the
Managing Director of AVA Productions

and Filmmaker Anil Radhakrishna Menon;
all of whom had gathered together with
the objective of highlighting just how

far Malayalam cinema had come and its
pitfalls.

“The biggest boost for Malayalam
cinema is a lack of piracy. | think that for
this, a lot of recognition must go to the
Film Producers Association and also to
the discerning viewers of these films.

Even from a viewer's stand-point, market
surveys suggest that even 100 days after
films are released, people purchase original
copies of the films in question. This is
commendable and a testament to the

standalone theatres doing

herald at filim basaar well for themselves and

critically acclaimed films
doing well for themselves,
the questions that need to be addressed
are; How did this sea of change come
to pass? Is it caused by a new age in the
Malayalam film industry?

Dismissing the last question almost
entirely, popular South Indian Filmmaker
Anil Radhakrishna Menon says, “This
concept of the 'new age’ of any cinematic
area is something that | do not subscribe
to, as cinema is a beast of a constantly
evolving nature. If anything, we can
attribute the sticking to of characteristic
features of local cinema as something that
draws audiences.

Addressing the major pitfall faced
by local producers however, is G Suresh
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Kumar, who believes that the industry as a
whole is hit-and-miss. “| have found in my
experience that there is a ratio between
failure and success that may not always be
even. For every successful producer, there
may be one that doesn't even own a house,
While one producer releases a successful
film, there may be several failures being
shunted in the process. This disparity, for
me, has to even itself out before we can
be considered stable in terms of growth,’
he says.

However, what is interesting to note
is that in the drawing of these audiences,
the gate in Kerala has seen a tremendous
upswing in terms of revenue generated. A
large state like Maharashtra has seen 840
theatres dedicated to Hindi cinema, while
only 160 are retained for local cinema
out of a total of 1000 theatres. When it
comes to a similar split of screens, West
Bengal has more even proportions, with
226 theatres being dedicated to Hindi
cinema and 224 for local cinema out of a
total number of 450. However, Kerala has
a larger dedication to local film, with only
50 theatres being used for the screening of
Hindi films versus 300 for Malayalam out of
350 theatres in all," says AV Anoop.

As such, with the community helping
each other from within, one can clearly see
that the dynamic, multi-layered industry is
still growing, and despite its shortcomings,
has much promise for the future,




VISHAL BHARDWAJ TALKS SHAKESPEARE AT FILM BAZAAR

Filmmaker Vishal Bhardwaj, who is down in Goa for the in his life because he read the playwright late in his life. il

45th International Film Festival of India, Goa, is interested "People find Shakespeare’s plays boring at times because
in trying his hand at comedy. After completing the trilogy they read it in their school. And during that period, it's too
of Willam Shakespeare’s tragedies, Haider director heavy for a kid to understand. But my first introduction to
Vishal Bhardwaj is keen to give a big screen spin to the Shakespeare was during the grown up years of my life,
Bard's comedies. The 49-year-old director first adapted he said.
‘Magbool (2003) from ‘Macbeth, then ‘Omkara’ based on Basking in the success of his latest release, which
Othello’ and more recently ‘Haider on 'Hamlet. dealt with the insurgency period in Kashmir, Vishal said he
| can live my whole life working on Shakespeare's desired for such a huge response. And after working with
plays. | was very tempted to make ‘King Lear'( a tragedy) Shahid Kapoor in ‘Kaminey’ and ‘Haider, the filmmaker
but 1 chose to make ‘Hamlet' over it | have a plot of King plans to work with the actor again. “Shahid is a fine actor
Lear withme but if | go back to Shakespeare, | would like and a good friend too. It's a rare combination of a friend
to do three comedies now,” he said on the sidelines of who is a good actor. That is the best thing that can ever
NFDC's Film Bazaar. happen,” he said.
The ace director said unlike today’s slapstick comedies, Vishal, who will also be paying tribute to Gulzar at IFFI,
his light-hearted films will be different “I will be doing informed that after working with the legendary lyricist, he

is collaborating with Gulzar's daughter Meghna for her
upcoming film. “I have written a film for Meghna and also

penned a song in the film," Vishal said. - PTI

serious comedies. | will do it seriously. | won't be joking

around. | will do it very passionately,” he said.
Vishal said Shakespeare played a very important role
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Anurag Basu, who is in the middle of a busy shooting
schedule for his film Jagga Jasoos, made his presence
felt at the NFDC Film Basaar recently. Café caught
the director best known for his film ‘Barfi’ and chatted
about his past, current and future film projects

Kishore Amadti [ = = 2SR

Herald Café: ‘Barfi’ had been delayed because it was
shot in the spaces provided during the shooting of
Imtiaz Ali's Rockstar. Now, ‘Jagga Jasoos' is being
shot in-between the schedules for Bombay Velvet. Is
this a testament to your sheer patience or your affinity
towards Ranbir (Kapoor)?

Anurag Basu: It is just a natural process. If the

release of one film gets delayed, then the

following film gets delayed. Bombay

Velvet was supposed to release by now

but it has been delayed as well. So

I'm taking it easy. If my film is going F

to get released after three months

comes. Also, Ranbir is a friend and his
career is very important to me. There
are actors who have cut their hair to
suit the fook of their character and so
on...50 you cannot just switch from
one film to another in one day. It is all
a chain reaction.

HC: In 2013, Bollywood produced multiple movies on
a similar topic. Now in 2014, most directors, including
you, are working on detective films. Is this a pattern

°
e monis ilm
of Bombay Velvet, I'm taking it as it B azaar

that Bollywood is consciously following?

AB: It is very uncanny, you know. Even now when I'm

thinking what to make next, I'm sure one or two more

people will be thinking on the same lines. It always

happens. | don't what the science is behind it. It also

happens with literature, multiple authors are writing
similar kind of stuff.

HC: Does that also carry the risk of
another filmmaker including the same
aspects of the topic that you may
want to add in your film?
AB: When | sit back and think on
what | want to see as a part of the
audience, that is what | make. Other
filmmakers may or may not come to
the same conclusion as | do. It is a risk,
but then, ‘detective films'is not a
topic, but a genre...one which has not

herald at film basaar  beenattempted. And we all think that

we should attempt it. When | started

with Jagga Jasoos, | knew Dibakar
(Banerjee) was ready with his script (Byomkesh Bakshi). It
did not stop me from attempting it. Maybe each film will
be different because we are different filmmakers.

SOLARIS IMAGES

Taking things
easy: Anurag Basu
at NFDC Film
Bazaar

HC: You have expressed a strong desire to make a
film on Kishore Kumar with Ranbir. How are you
preparing for the biopic?

AB: | cannot shoot the Kishore Kumar biopic the

way Jagga Jasoos is being shot; in-between the
schedules of other movies. That's how Jagga Jasoos
was produced first, else | would have been shooting
‘Kishore' right now. 'Kishore’ needs a dedicated time
frame of 6-7 months with the entire cast and crew.

| am more prepared with the biopic than | am with
Jagga. | have done a lot of research on Kishore Kumar
and | personally know the family. We all knew him
from his interviews, photographs, etc but | am trying
to understand the kind of person he was. Everybody
had their own perception of Kishore Kumar. So it was
a little difficult.
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