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PARTNERS AND SUPPORTERS

NFDG

cinemas of india

Based in Mumbai, Gupta is Managing Di-
rector of India's National Film Development
Corporation (NFDC), which has a mandate to
develop and promote the diverse cinemas of
India. Since joining the NFDC in 2006, Gupta
has taken the government agency back into
the financing and production of Indian lan-
guage films, as well as the development of
international co-productions.

Recent NFDC produced [ co-produced films
include the National Award winner - The
Good Road (Gujarati), directed by debut
feature filmmaker Gyan Cor-
rea, that has been selected as
India's official entry to Oscars
2013 (86th Academy Awards),
Qissa (Punjabi) that had its
World Premier, won the NET-
PAC award for the best Asian
film, at Toronto International
Film Festival 2013.

In 2007, Gupta created the Film
Bazaar at the International Film
Festival of India in Goa, a work-
shop-market  with  projects
from all the regions of India
and via all possible production
means. Film Bazaar also features a script
workshop run in collaboration with Toronto
International Film Festival and the Prime
Xchange packaging workshop in collabora-
tion with Berlin-based Primehouse, In 2009,
under her watch, NFDC launched an ambi-
tious film restoration programme of films
produced by the NFDC in tandem with similar
projects on a global scale. The programme,
which inaugurated with Satyajit Ray's filmog-
raphy, has the aim of restoring and digital-
izing around a hundred Indian film classics
produced by NFDC, eighty-nine of which
have already been restored. The current ini-
tiatives of NFDC include a plan for creation of
a circuit of arthouse cinemas.

© PRIMEHOUSE GmbH

MNina Lath Gupta

Film Bazaar is an annual film market organ-
ized by the National Film Development Cor-
poration of India (NFDC) and is held alongside
the International Film Festival of India (IFFI) at
the Goa Marriott Resort. The film market is
designed to address the needs of filmmakers
in the realms of production and distribution.
Over the years, Film Bazaar has emerged as
South Asia's Global Market, the only market
of its kind in South Asia, a converging point
for buyers and sellers of film rights from all
over the world with specific focus on South
Asian cinema. FB also aims at facilitating
sales of world cinema in this region.

From a tentative start in 2007 with 204 dele-
gates from 18 countries, Film Bazaar in 2012
saw close to 750 delegates from 33 coun-
tries. Last year, a host of in-
ternational partners included
Polish Film Institute, Austral-
ian Government, Screen Aus-
tralia, SPAA- Screen Producers
Association of Australia, Cin-
emart, IFP- Independent
Filmmaker Project, Busan In-
ternational Film Festival, MIFF
Business Square, Boost!, Asian
Project Market, and Pocket
Films.

Gupta, under her leader-
ship and vision to promote
Indian Cinema on the global
map, recently launched a Video-On-De-
mand platform, which will host the en-
tire catalogue of Cinemas of India and also
other independent films as an important
avenue to reach out to global audiences.

Recent achievements

Honoured as the Most Powerful Women award
in Indian Business by Business Today, in 2013.
Featured by The Hollywood Reporter as one
of the 12 outstanding international women
achievers in the field of entertainment. The
special issue was launched at THR's 21st an-
nual ‘Women in Entertainment’ breakfast event
at Los Angeles, held on 5th December 2012.
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PRIMEXCHANGE

Workshop in the framework of MEDIA MUNDUS

In the context of the increasing impor-
tance of the international dimension of
audiovisual policy, the European Unions
“preparatory action MEDIA MUNDUS"
aims to explore ways of reinforcing co-
operation between EU and non-Euro-
pean professionals from the audiovisual
industry on a basis of mutual benefit.
MEDIA MUNDUS is planned to operate for
up to three years with a view to paving
the way for a broader EU support pro-
gramme for global cocperation in the
audiovisual industry sector, MEDIA Mun-
dus, which will run from 2011-2013.

The objective is to strengthen the cul-
tural and commercial relations between
Europe's film industry professionals and
their counterparts in third countries.
Global cooperation of the audiovisual in-
dustry is expected to offer the consumer
a larger choice by bringing more cultur-
ally diverse products to European and

international markets and to create new
business opportunities.

To achieve this, the European Commis-
sion supports projects with the follow-
ing focus:

+«  Strengthening the skills of European
and third country professionals, im-
proving the level of information and
knowledge of audiovisual markets
and facilitating networking and the
emergence of long-term working
relationships

«  Facilitating the search for partners
for co-productions and encourag-
ing international sales and promo-
tion of audiovisual works.

« Improving circulation and exposure
of audiovisual works worldwide and
increasing public demand for cul-
turally diverse audiovisual content.

@ PRIMEHOUSE GmbH
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In autumn 2008, when | contacted Nina
Lath Gupta to ask her if she might be in-
terested in collaborating on setting up
a co-production workshop within the
framework of the Film Bazaar in Goa, |
didn't know much about India, or Indian
cinema.

| had never visited India, nor had | even
done any business with India, and most
of the European producers and sales
people | talked to about my plans re-
coiled, and called it a hopeless mission.
As | suspected, when pressed further, |
found that most of them were not re-
sponding from personal experience, but
just repeating the prejudices they had
heard about India from a ‘friend of a
friend".

I always believed that the complex situ-
ation which the European film indus-
try is facing - with its 27 languages and
domination by Hollywood - is not dis-
similar to the Indian film industry, which
was dominated by Bollywood and hav-
ing to deal with more then 60 different
languages. Europe and India both pro-
duce in excess of 1250 film each vyear,
just shy of the total film output of the
US and China. | felt there must be a way

© PRIMEHOUSE GmbH

to collaborate and build successful part-
nerships. But there were only a handful
of people - like Phil Parker for example,
and Jeremy Gawade at Lee and Thomp-
son Solicitors, who were immediately
excited by my idea. Nina was the first
to back the idea from the Indian side,
joined by Raja Chhinal from NFDC and
Sunil Doshi at Alliance Media, and later
Dina Dattani, who extended their hands
and helped me to open the doors into
the Indian film industry and set up the
first Europe-Indian team of experts to
support the workshop.

I'll never forget my first visit to Mum-
bai. As a German, albeit one who had
never been in India - or any megacity
like Mumbai - | start by arranging meet-
ings as | would in my usual small town
Berlin way, setting up 4 to 5 meetings a
day. Well, nobody told me about Mum-
bai traffic and | was just about to get a
crash course as my schedule fell apart.
But even as this ‘little German' received
little sympathy, | was given a warm and
professional welcome by everyone | met
with.

Six years down the line, while | make my
peace with the breathless urban Mumbai
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- having evaluated and supported more
then 40 European and Indian film pro-
jects in Primexchange - the Indian indies
start to take centre stage. In these few
years, there has been impressive growth
and economic success in the Indian film
industry - despite a global slowdown -
and the changing appetites of Indian
audiences from star driven Bollywood to
content driven independent productions
has heralded a new era. Dibakar Baner-
jee's LSD and Anurag Kashyap's Dev D
were just two of the earlier signifiers of
what this new generation of filmmak-
ers were capable of, and the rest of the
world was starting to take notice. New
kids on the block, such as Bejoy Nam-
bier (Shaitan) and Nikil Mahajan (Pune
52) - both Primexchange participants
- debuted films which received atten-
tion at home in India, and were invited
to international film festivals. In this
creative environment Indian-European
co-productions, while still in flowering
stages, are delivering amazing results.
Both the recently completed Indian-
French-German co-production Dabba
(The Lunchbox) and German-Indian
co-production Qissa, were made with
support from European film funding and

India’s National Film Development Cor-
poration. Comparable to the success of
the European independent cinema in
their respective domestic markets, re-
gional cinema in India is growing strong,
with local hits such as Telugu sci fi thriller
Eega breaking records at the US box of-
fice. Marathi hit Mumbai Pune Mumbai
will now be re-made in six regional lan-
guages, providing revenue streams for
the producers that did not exist five
years ago

In this regard Europe and India, with
their multi-lingual and multi-cultural
societies, are equally practiced in pro-
ducing films within diverse environ-
ments. Despite the obvious difficulties in
working across many languages and cul-
tures, there is a shared commitment to
celebrate these differences that contrib-
utes greatly to the vibrancy and diversity
of the films that come out of these two
continents. As the world moves closer
in mutual cooperation, the development
of cultural exchange plays an increasing
role in broadening the spectrum of In-
dia-Europe relations.

Frank Stehling

© PRIMEHOUSE GmbH
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PROJECTS 2013

BLACK SALT

India

Genre
Platform
Runtime

Language
Lecations
Budget
Status
Author
Director
Producer

Coming of Age,Drama

Feature Film

140 min

Hindi

Frazerganj and Kolkata, India

INR 110.0M

in Development

Bishnu Dev Halder, Shayamal Sengupta
Bishnu Dev Halder

Bishnu Dev Halder

Courtyard Entertainment Ltd.
Bishnu Dev Halder

F-12, Devaloke Nest, Narendrapur
Kolkata 700103

India

bishnu@courtyard.net.in
http://www.courtyard.net.in

© PRIMEHOUSE CmbH
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The happy world of a school dropout
ARAB, 20, turns upside down when his
master sells his sea facing bungalow to
a hotelier and deserts Arab, his foster
father, BHUBAN, and Arab's only friend,
SALT, the hapless racehorse of Arab’s
master. Forced to look for work and
shelter, Arab sets on for the city accom-
panied by Bhuban and Salt.

Helped by a kind-hearted truck driver,
SHERA, they land in Kolkata and find
shelter in Sonagachi, the red-light dis-
trict, where Shera frequents SONAM, a
prostitute.

Militating against all odds
in the mega city with a
bleeding heart, Arab toils
to find work with Salt as a
‘tangawala’ at the tourist
hotspot, Victoria Memo-
rial, while Bhuban starts as
a hawker. Bhuban also be-
gins his secret search for
Arab's rich father, HARRY
ALFORD.

Arab soan finds himself drawn towards
horse racing at the adjacent racecourse,
and towards CHUNMUN, daughter of an
out-of-favour prostitute in Sonagachi,
being prepared for the flesh trade by her
insecure mother.

Bhuban manages to trace Harry Alford
only to find him as a ragged drunkard.
Bhuban is further shocked to discover
that Harry wasn't Arab's father. Harry
turns out to be the discarded ex-trainer
of Arab’s real father, VIJAY KHAITAN, the
reigning king of the Turf Club.

Looking to make a comeback to the race-
course, against the might of the Khaitan
Empire, Harry finds his weapons in the
other discards of Vijay Khaitan - Arab
and Salt.

WRITER, DIRECTOR, PRODUCER:
Bishnu Dev Halder

A National Award winning independent
filmmaker based in Kolkata, Bishnu Dev
Halder spent his childhood in a remote
Bengali refugee village. Sent to a military
boarding school, Sainik School Bhubane-
swar, at the age of ten, Bishnu found his
calling in filmmaking at the age of thir-
teen and completed Diploma in Film Di-
rection from a private institution at the
age of seventeen, and later completed
his graduation/major in English Litera-

ture.

After six years of professional en-
gagements in Sales and Marketing,
first as an executive and later as an
entrepreneur, Bishnu completed
his post-graduate Diploma in Di-
rection & Screenplay Writing from
Satyajit Ray Film and Television
Institute, one of the two National
film schools in India, in 2007. He
has been working as a writer, di-
rector, and producer ever since.

Supported/produced/co-produced
by institutions like Sundance Institute,
Japan Broadcasting Corporation/NHEK,
British Council, British High Commission,
PSET, Films Division, India Post, Govern-
ment of India; and telecast on channels
like National Geographic, NHK, YLE, and
Doordarshan etc., Bishnu's films include
Bagher Bachcha, | was born in Delhi, and
The Diary of a Refugee etc. and have won
acclaim and awards at various interna-
tional film festivals including National
Film Award for Best Non-feature Film
on Social Issues, Nomination at Interna-
tional Documentary Film Festival Amster-
dam (IDFA), Opening Film at IFFI (Indian
Panorama), Best Film at Jeevika, Nomina-
tion at CMS Vatavaran, Opening Film at
DocedgeKolkata, Special Jury Mention at
Jeevika etc.

& P_RIMEHCIIUSE GmbH
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FIGMENTS

Great Britain

Psychological Thriller
Feature Film

105 min

English, Hindi, Tamil
UK, India

EUR 2.4M

in Development
Rathindran R. Prasad
Jules Gladys

Abimanyu is a young director from India,
who works at a theatre in London. He gets
the chance of his lifetime when he con-
vinces a Hollywood star, who produces a
theatre play, to support Abimanyu's pro-
ject. He has 48 days to hand in his script.
Something arises between him and his
destiny: A dark character with supernatu-
ral powers, who starts to disrupt his life.

The origin of the dark force coming alive
to stop Abimanyu from progressing re-
mains a mystery. A chase begins when
Abimanyu chooses to continue writing
not willing to let go of the opportunity,
aware that he stands every chance of los-
ing his life, if the dark force catches up

© PRIMEHOUSE CmbH
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with him. Abimanyu has to run from this
menace for as long as it takes to finish
the script. His journey takes him across
the length and breadth of India: along the
coast, across the desert, right through
the camel fair in Rajasthan, and up to
the highest reaches of the Himalayas at
15.000 ft.

Rosemilk Ltd Productions
Jules Gladys

12 Cleaver Street

London SE11 4DP

Great Britain
info@rosemilkitd.com
http://www.rosemilkitd.com
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Battered and bloody he is risking death
with every page written. The run for his
life at a physical level turns out to be an
inner conflict, and Abimanyu will have to
find a suitable weapon to defeat the dark
force.

It is a psychological thriller, taking us to
the different realms of mind. The story
sketches out psychological layers, uni-
versally known as conscious, sub-con-
scious, and un-conscious, hence the film
is speaking to an international audience.

DIRECTOR: Rathindran R. Prasad

Rathindran R. Prasad started his career
in the entertainment industry at an early
age. He became the creative director of
a successful multimedia company “Star
dot Star” when he was 17 years old. He
ventured into advertising and had been
v creatively  involved
in more than 200
commercials, and
earned a reputation
for his unique vision.
He was the associ-
ate director of two
Tamil movies Ka-
laavani and Vaagai
Sooda Vaa. The lat-
ter was awarded the
Mational Award for best regional film in
Tamil by the Government of India. He was
invited to Germany to conceptualise and
direct films for the vanguard production
of the famous play ‘Frithlings Erwachen’
for which he received critical acclaim and
coverage by the German media.

His experimental short film “Colours of
Sound” was reviewed by internationally
renowned artists, such as Gill Allon, who
termed it the best short film he had ever
seen. Rathindran was guest speaker at
film schools and colleges, giving lectures
on storytelling and directing. He has writ-
ten three screenplays for international
productions, that are in development.

PRODUCER: Jules Gladys

Jules Gladys was born in Berlin, Germany,
and produced and directed many docu-
mentaries about the German history and
the Berlin Wall, as well as the German par-
liament. Her documentaries found world-
wide distribution on an educational level.
Her most acclaimed documentary por-
trays some of the world's most famous
artists, such as Damien Hirst, Tracey
Emin, and Jonathan Meese, premiered on
the Art Forum Cologne, yet to be broad-
casted on Sky TV.

Jules studied at The London Film School,
where she acquired skills in all depart-
ments of film making, such as camera
operating, lighting, editing, producing,
writing and directing, and film history.
She produced the graduation film “Hunt”,
directed by Johannes Schaff, a period
drama, shot in the mountains of Bavaria.

Jules started her
career in film pro-
duction and enter-
tainment in 1998,
soon after she ac-
quired her second-
ary school degree
(Abitur), and studied
literature/film, phi-
losophy, and com-
munication science
at University, simultaneously. From 1999-
2002 she assisted the CEO in funding and
organising the Berlin Short Filmfestival.

Selecting films for competition out of
3.000 annual submissions gave her a
great understanding for successful story-
telling. She then set out to shoot trailers,
documentaries, music videos, and short
films all around the world, e.g. Mexico,
India, ltaly, USA, Germany, and UK.

Her film production company, Rosem-
ilk Ltd Productions, is based in London,
where she still maintains her network of
film school alumni, as friendship, trust,
and loyalty are important aspects in the
process of film making.

& PRIMEHOUSE GmbH
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PROJECTS

GUIDE

India

Genre
Platform
Runtime

Language
Locations
Budget
Status
Author
Director
Producer

Adventure, Drama, Romance
Feature Film

120 min

Hindi

India

EUR 1.2M

in Development

Mag Ashwin

MNag Ashwin

Priyanka Dutt

Vyjayanthi Movies

Priyanka Dutt

Plot 104, Road No 71
Navanirman Nagar Jubilee Hills
Hyderabad 500033

India
dutt.priyanka@gmail.com
http://www.vyjayanthi.com

14 @ PRIMEHOUSE GmbH
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Abu has always been consumed by one
Question. |s there a God that decides eve-
rything or is the world run by chance? Why
is he an orphan in Kashmir, the most mili-
tarized place in the world, and not the son
of some Businessman living in London.
Rather than accept this fate, he works odd
jobs and saves enough money to get away
from there and start a new life.

One day he chances upon a young
woman crying. He finds out that she is
a widow, who was recently remarried
to her brother in law. She is young and
trapped, but seems resigned to her fate.
Abu cant get her out of his mind. They
slowly form a friendship and he falls in
love.

He assures her that with his savings they
can go and start a new life somewhere.
He plans the elopement, but on the day
finds that the girl has taken his money
and run away. Abu again is faced with the
Question. He decides to go find the peo-
ple who can give him

‘The Answer'. This begins a circular jour-
ney around India, living among Yogi's, In
the hunger of the cities, in the prayers
of the villages, wherever fate guides him.

PRODUCER: Privanka Dutt

Privanka Dutt
is the daughter
of Aswini Dutt,

founder of a the
reputed Vyjayan-
thi Movies. She
studied filmmak-
ing from UCLA
and worked for
one of the biggest
Ad Film Makers
in Bombay. She
then started her

own Production house(Three Angels) to
encourage alternative stories and film-
makers. Her first film, Banam, won her
a State Film Award. Her study at UCLA,
parallel to watching her father produce
some of the biggest films in the industry,
gave her a unigue vantage point to ob-
serve the nuances of what works across
cultures and what cannot be translated.

She believes that the human journey is
without borders and that India has a
lot of stories and storytellers who are
unigue and have been waiting on the
sidelines for the right time. Her vision is
to bring these stories out to the world.

WRITER, DIRECTOR: Nag Ashwin

Nag Ashwin grad-
uated with hon-
ors in Journalism
from the Manipal
Institute of Com-
munication.  Af-
ter a brief stint as
a copywriter for
O&M Advertis-
ing, he moved to
Oxford and New
York to study Film
Making. While
working as a Feature Film Editor, he
studied Visual Effects at the Robert Ze-
meckis Research Center at USC.

He then returned to India to as-
sist National Award winning Direc-
tor, Sekhar Kammula for 2 films. He
currently heads a Production House,
Prana Creative, in Hyderabad and re-
cruits and trains talent from across the
country. Every person is a part of the
answer he is searching for. And he is a
part of the answer to every person he
meets. His search culminates in him
finding the Answer, in the biggest lie he
has ever told.

& PRIMEHOUSE GmbH
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PROJECTS

THE HERMIT

Switzerland

Comedy
Feature Film

90 min

English

Hampi, India
EUR 2.0M

in Development
Kamal Musale,
Sylvain Reymond
Director Kamal Musale
Producer Heinz Dill
Sheena Morjaria
Kamal Musale

Genre
Platform
Runtime

Language
Locations
Budget
Status
Author

When Sheela Patel, an idealistic woman
of Indian origin, hears from her de-
pressed husband Simon that her Indian
father, Ashok - who abandoned both her
and her English mother to return to In-
dia - has been eaten by a tiger, she re-
members how much she grew to hate
both her father and her Indian origin. So
the last thing she wants is to go to India.
But then they learn that this property is
worth tons of money. So they both fly to
Hampi, India.

Sheela loves their beautiful remote

% PRIMEHOUSE GmbH

property, while Simon focuses on the
profit they will make with the sale. But
their conflict of interest becomes gi-
gantic when they meet a white squatter

Louise Productions Sarl

Heinz Dill

Avenue de France 60

Lausanne 1004

Switzerland
heinz.dill@louiseproductions.ch
http://www.louiseproductions.ch
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living in the bungalow, an European her-
mit who claims the property as the fa-
ther's spiritually adopted son.

Sheela also grows to finds Bindu earthy
animal magnetism and unwashed pu-
rity irresistible...! Her soon ex- to be
husband Simon hates to see this hermit
seducing his woman. And when Sheela
discovers that Bindu is a full-on eco-
terrorist, she joins forces with him and
embarks her husband into a serial of ex-
plosive acts of violence. Which ultimately
turns against her.

PRODUCER, WRITER, DIRECTOR:
Kamal Musale

The Swiss-Indian filmmaker Kamal Mu-
sale has earned a degree in film direc-
tion and scriptwriting from the National
Film and Television |

School in England. He’s
made more than 30 fic-
tion and documenta-
ries works for European
broadcasters. He now
shares his time between
Europe and India.

Kamal is now completing Mumbai Bird,
an Hindi feature film coproduced be-
tween India and Switzerland. He is devel-
oping two other feature films to be setin
India for western distribution. Kamal has
also been hired to write the screenplay
for a forthcoming Swiss/ U.5. feature on
Mother's Teresa.

EXECUTIVE PRODUCER: Sheena Morjaria

A Cambridge graduate, Sheena spent
three years in the City, before apply-
ing her knowledge and experience
to film financing and started her own
film production company, Flick the
Switch in 2006.

She has produced a col-
lection of award-win-
ning short films and
documentaries in the
UK and US and helped
structure the finance
deals for a number of
feature films with budg-
ets below $5 millien, including creating
the prospectus for EIS schemes in the UK.

Sheena has acquired a rare expertise of
both the western mind-set and the In-
dian film industry.

PRODUCER: Heinz Dill

When he founded Lou-
ise Productions in 1996,
Heinz Dill started by
providing  production
services to foreign com-
panies shooting their
films in Switzerland. In
2001, he started pro-
ducing his own projects. And in 2008,
Elisa Garbar joined him as an associate
producer.

Their latest film Stop-Over by Kaveh
Bakhtiari premiered at Directors’ Fort-
night Cannes 2013. The film has a suc-
cessful festival career with several
awards and has been nominated for Best
European Documentary Award 2013.

2012, Winter Nomads by Manuel von
Stirler premiered at Berlinale, successful
festival and theatre career with several
awards, and Best European documentary
2012. For a producer, experiencing two
EFA nominations in a row is gquite excep-
tional!

With The Hermit, Heinz Dill is pursuing a
long-term collaboration with Kamal Mu-
sale, having worked together in the past
on several successful films.

) PRIMEHOUSE GmbH
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THE IMPORTANCE OF BEING CHUNKY

Great Britain

Cenre:
Platform
Runtime

Language
Locations
Author
Producer

Comedy

Feature Film

90 min

English, Hindi
London, Mumbai
Deep Sehgal
Deep Sehgal

18  © PRIMEHOUSE GmbH

Avatar Productions

Deep Sehgal

Providence Lane 93

Bristol B541 9DL

Great Britain
deep@avatarfilms.org
http:/fwww.avatarfilms.org
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SUNNY is a British cab driver in his late
thirties. He's of Indian descent, but was
born in London and has never been fur
ther east than Romford

This is the story of what happens when
Sunny is mistaken for one of Bollywood’s
biggest movie stars (who he happens to
resemble) and how his life is turned up
side-down.

Taking the chance of a lifetime, Sunny
agrees to impersonate the missing
maovie star and travels to Mumbai with
ruthless producer, Ronnie. On arrival,
he is thrown straight into the glamorous
highlife of a Bollywood A-lister.

But Sunny's sudden stardom comes at a
hefty price, and he find himself caught
up in the chaos of another man's per-
sonal life.

THE IMPORTANCE OF BEING CHUNKY is
a warm and hilarious movie with a mes-
sage: you have to be careful what you
wish for...

WRITER, PRODUCER: Deep Sehgal

After graduating with a couple of degrees
in Philosophy, Deep was left doubting
the existence of just about everything
and so he decided to train as a journal-
ist. Soon after, he got his first job at BBC
Manchester's Documentary unit as a re-
searcher. A couple of years later, his first
drama for the BFl and Channel 4 pre-
miered at the Edinburgh Film Festival.
He was then hired by BBC Bristo!l where
he spent nearly ten years producing and
directing some of the BBC's most high-
profile documentaries, including the in-
ternational Emmy nominated history of
soul music, Soul Deep. He also produced
the BBC's season of programmes to cel-
gbrate the 60th anniversary of Indian
Independence, and co-wrote the accom-
panying book which rapidly became an
international bestseller.

In 2007, he left the BBC and estab-
lished Awvatar Productions with writer/
performer Sanjeev Bhaskar OBE. Deep’s
subsequent work has
been awarded Broadcast,
RTS, BAFTA and inter-
national festival awards
in categories as diverse
as Drama, Sport, History
and the Arts. He is ex-
ecutive producer of com-
edy entertainment show
‘The Kumars at 42’ and
BBC comedy drama ‘The
Indian Doctor’ which is
currently in its third sea-
son and has been sold to
TV networks around the
world. He lives in Bristol
and is generally suspi-
cious of cats.

£ PRIMEHOUSE GmbH

15



20

PROJECTS

IN SEARCH OF A MIRACLE

Great Britain

Docudrama
Documentary
90 min
English, Hindi,
Malayalam, Tamil
Northern Karnataka,
Morthern Kerala, Swamimalai
Budget EUR 600,000
Status in Development
Director Konstantin Bojanov
Producer Mike Downey, Sam Taylor,
Janja Kralj, Adam Leibovitz,
Celine Loop

Genre
Platform
Runtime

Language

Locations

Based on the non-fiction bestseller Nine
Lives by William Dalrymple, this documen-
tary follows four individuals in contempo-
rary India who try to transcend the limits of
their everyday existence through escape or
devotion to a higher power.

We find a fundamental duality at the heart
of each subject’s lifestory. Reshma is a re-
ligious prostitute, dedicated to the cult of
Yellamma who, through great self-sacrifice,
provides for a family of nine. Swarnmati
Mataji is a Jain nun who turned her back on
a career as a mircobiologist and now lives
without earthly possessions or attachments.
Hari Das is an untouchable daylaborer who,
during the ritual theyyam season, trans-
forms himself into a deity, worshipped by
thousands. Srikanda Stpathy is a traditional
idol-maker who sees himself as an instru-
ment of the gods, delivering people to a
higher plane. But, paradoxically, these crea-
tions are also tools of an oppressive caste
orthodoxy.

In Search of a Miracle will interweave these
stories into a mosaic portrait of its subjects
and the larger context in which they ex-
ist. It is a critical examination of a culture
where transcendence, for millions of people,
is only possible by an escape into the mi-
raculous.

@ PRIMEHOUSE GmbH

DIRECTOR: Konstantin Bojanov

Konstantin Bojanov is a director, producer
and a visual artist. He graduated from the Na-
tional School of Fine Arts, Sofia and received
an M.A, from the Royal College
of Art, London. His directo-
rial debut was the shart film
Leman Is Lemon (2001), fol-
lowed by the award-winning
documentary Invisible (2005).
Bojanov's first feature film Avé
was premiered in 2011 at Se-
maine de la Critique, Cannes, and went on to
win over 20 international awards. Konstantin
Bojanov lives and works between New York
and Sofia, Bulgaria.

PRODUCER: Mike Downey

Mike founded the UK-based independent
production house Film and Music Entertain-
ment (F&ME) with Sam Taylor in 2000 and has
produced or co-produced around 50 films.
He has developed projects with Nobel Laure-
ate Guenther Crass, American writing legend

Film and Music Entertainment
Mike Downey

Great Portland Street 53
London W1W 7LG

Great Britain
mike.downey@fame.uk.com
hetp:/fwww.fame.uk.com
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James Ellroy and the UK's lain
Banks to name a few. F&ME's
productions include an Acad-
emy Award nominee, a Venice
Golden Lion winner, as well
as multiple entries to official
selection in Berlin, Cannes,
Sundance, Toronto and San Sebastian, Serv-
ing his tenth year as European Film Academy
Board Member, Downey’'s books The Film
Finance Handbooks - a Cuide for European
Producers are published by the MEDIA Busi-
ness School. Educated in Theatre: University
of Warwick, with postgraduate studies at the
University of Paris Il (Sorbonne), and X (Nan-
terre), he has long taught on the MBS' MEGA
European Masters programme,

PRODUCER: Sam Taylor

Sam Taylor is the founder/owner of Film and
Music Entertainment. She co-founded the
company with Mike Downey in 2000.

The first feature film that she
produced was Milcho Man-
chevski's  Academy  Award
nominee Before the Rain
(1994) which won the Colden
Lion in Venice. Following this
success, Sam produced Ben-
jamin Ross’ feature debut The Young Poison-
er's Handbook {1995} and then Sweet Angel
Mine (1996). After a brief excursion into the
art world working with Sam Taylor-Wood on
her video installation ‘Pent-Up’ she produced
‘Under the Stars' before forming F&ME. Since
then she produced and co-produced more
than 50 films; most recent productions are
Julien Temple's documentary Children of the
Revolution, and Epic - directed by Ben Hop-
kins, financed by the BFI, Georgian Film Fund
and Russian Film Fund - currently in post
production

PRODUCER: Janja Kralj,

After finishing her master's
degree in Art History at the
Sorbonne in 2006, Janja Kralj
had her first experience in
cinema as a production co-
ordinator. She started then
to work for Shilo Films where
she spent three years working on interna-
tional co-productions. In 2008, she starts to
produce her first feature film 2 Sunny Days
by Ognjen Swvilicic in co-production with

Maxima Film (Croatia). In 2010, she founded
a KinoElektron, a company committed to an
international cinema without borders or cat-
egorization. She (co) produced features like
Off-White Lies by Maya Kenig and Marussia
by Eva Pervolovici, both selected at the Ber-
linale. The (co) productions In Your Name by
Dutch director Marco van Geffen, Quiet Peo-
ple by Croatian Ognjen Svilicic are currently
in postproduction. She is also {co) develop-
ing new projects by Konstantin Bojanov, Ben
Russell, Antonio Méndez, Bani Khoshnoudi
among other.

PRODUCER: ADAM LEIBOVITZ

Adam Leibovitz has worked in
the movie industry for the last
ten years. After having worked
for two distribution compa-
nies Shellac and Paramount,
he has produced Yariv Horow-
itz's Rock the Casbah that was selected at the
2013 Berlin festival. He now works for Cre-
scendo films and produces documentaries
and fiction.

PRODUCER: Celine Loop

A belgian intellectual property rights law-
yer, Celine has been working in India for five
years and has extensive experience in dealing
with the work culture, She was the manager
and chief executive officer of
Longbow Legal Services, a
Kolkata based company cre-
ating a Data-base analysing
European, US, and Indian IP ,
case-law. Celine has started -‘1,
working with Overdose about

three years back. Overdose is an independ-
ent production house founded by Q in 2004,
which creates original content.

She now works as a producer, legal adviser
and is on the board of Overdose Art Pvt Ltd.
She is responsible for co-production, inter-
national sales, fund management and crea-
tive management. She lives between Brussels
and Kelkata. She has produced the acclaimed
Gandu in 2011, Tasher Desh in 2012, and has
2 films in post production Kajarya and the
awaited Sari documentary directed by Q.
She has a couple of projects in development
and pre production including the Horror film
Ludo, In Search of a Miracle, Brahman Na-
man, amongst others.

© PRIMEHOUSE GmbH
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PROJECTS

THE MUSIC TEACHER

India

=) (=) (=) o
5

Genre Drama
Platform Feature Film
Runtime 120 min 3k
Language Hindi

Locations Morth Eastern India
Budget USD 1.0M WHITE LOTUS FILMS s RIXY ENTERTAINMENT ressone

Status in Development 44 ’ '

Author Sarthak Dasgupta ‘-u;& W
Direct arthak D ta

irector S asgup | |

Producer Sarthak Dasgupta e SARTALK DASGRPTA
Aditya Krishna seanrrs v SARTRAK DASGUPTL u ADVFYR KRESHNL

In a mid-80's small town milieu, teeming
with people living out the universal laws
of love, life, sexuality, hope and fear, Beni,
a music teacher, who takes music tuitions
for a living, aspires to relocate to the hig
town and make a name in the music field.

One of his former young students Jyotsna,
who had no ambition, who learnt music
only to pass time and who also once loved

White Lotus Films

Sarthak Dasgupta

22, Linnet. Opp Military Camp.
Santacruz (E). Mumbai 400029
India
sarthak@whitelotusfilms.com
http://www.whitelotusfilms.com

£ PRIMEHOUSE GmbH
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Beni, becomes a celebrity singer in the
country and relocates to the big city.

Beni reminisces the old times and star-
gazes a future where he can still build his
dream career and reclaim his lost love,
whom he had once turned away.

Jyotsna is scheduled to come back after 5
years, for a gala show in the town. There
has been no communication of any sort
between the two in these 5 years.

Beni prepares to meet Jyotsna under the
new circumstances to make a last ditch ef-
fort to stake his claim for a life that he has
always dreamt of.

In the in the process he stands to lose
everything that he has painstakingly built
over the years, which includes losing the
people who have stood by him in his bitter
winters of loneliness and melancholy.

PRODUCER, WRITER, DIRECTOR:
Sarthak Dasgupta

Five years into
the high fly-
ing corporate
world of Mum-
bai, Sarthak
Dasgupta real-
ized, life needed
a different defi-
nition than the
one he was liv-
ing. Sarthak left
his  cushy job
and got down to
writing and then
gradually into directing and producing
short fictions for television.

"

The Great Indian Butterfly is his debut fea-
ture as a Writer and Director, which went
to over 12 International Film Festivals
before releasing in India to wide critical
acclaim.

In 2013, Sarthak won the prestigious
Sundance Mahindra GClobal Filmmaker
award for his script ‘The Music Teacher'
which later even went to the Sundance
Script Writers' Lab.

Sarthak has a Bachelor's degree in Engi-
neering from Bombay University and a
Master's degree in Business Management
from the Symbiosis Institute of Business
Management, Pune.

PRODUCER: Aditya Krishna

Aditya is a motion pictures producer,
writer and entertainment promoter based
out of Mumbai and New York.

He worked at UTV
Disney  Motion
Pictures, Mumbai
as Vice President
- Creative and
Development and
delivered a slate
of film projects.
He was the Asso-
ciate Producer on
3 feature length
movies - “Arjun -
the Warrior Prince”, "Alibaba Aur 41 Chor”
and "Phillum City". He was also responsi-
ble for the entire animation slate at UTV
Disney including development and acqui-
sitions.

As a key member of the UTV Disney crea-
tive team, he has evaluated multiple pro-
jects and greenlit films for the slate. He
has worked in creative and development
roles for feature film projects spanning all
genres from commercial “Bollywood™ fare
to Visual Effects and Animation.

Aditya has a Filmmaking diploma from
the New York Film Academy, an MBA from
Cleveland, Ohio and a degree in Mechani-
cal Engineering from Bangalore University.

& PRIMEHOUSE GmbH

23



24

NUCLEAR HEARTS

India

Genre Coming of Age, Drama
Platform Feature Film
Runtime 100 min
Language Bengali, English, French
Locations Kolkata, India
Budget EUR 180,000
Status in Development
Author Bornila Chatterjee
Director Bornila Chatterjee
Producer Tanaji Dasgupta

LEO is an outgoing kid who secretly
moonlights as the singer BOURBON ROSE
- a cross-dressing tribute to his dead
sister ROSIE. JULES (Julia) is a French ex-
pat living with wealthy Bengali relatives
in Calcutta. Her best friend PADDY fol-
lowed her to India out of love but now
secretly works as a high-end escort.
Paddy yearns to return to France, but Ju-
les is in no rush - she seeks to create a
home in Calcutta, the childhood city of
her mother who long abandoned those
memaries.

The contradictions and complexities
within their relationship are bared when

& PRIMEHOUSE CmbH

Leo, running away from his abusive older
brother and neglectful parents, discov-
ers a haven in the arms and beds of these
two foreigners. Here, his identity as Leo
dissipates as Bourbon Rose comes into
her own, nourished by the affection and
attention from Jules and Paddy. They in

Overdose Art Pvt Ltd
Tanaji Dasgupta

DEBE1 Lake Gardens

Kolkata 700045

India
tanaji@overdosejoint.in
http:/fwww.overdosejoint.in



PRIMEXCHANGE EUROPE-INDIA, CO-PRODUCTION WORKSHOP 2013

turn, grow apart, each accusing the in-
tegrity of the other's liaison with Bour-
bon Rose - she's gay, he's straight and
Bourbon Rose is... what?

NUCLEAR HEARTS explores a darker side
of sexuality and people's complicated
relationships with sex in today's increas-
ingly lonely world, focusing on three
misfits who seek comfort in each other’s
differences.

WRITER, DIRECTOR: Bornila Chatterjee

Bornila Chatterjee grew up in Calcutta,
India, where she acted in professional
plays and trained in Bharatanatyam. Her
theater/dance roots sparked an interest
in  filmmaking
and she gradu-
ated from New
York University's
Tisch School of
the Arts with a
BFA in Film and
TV in 2008. Her
student film
“Dida Reema
Anjana” received
the Russell Hex-
ter  Filmmaker
Grant, premiering at the 2009 San Fran-
cisco International Asian-American Film
Festival. Bornila's debut feature "Let's
Be Out, The Sun Is Shining” premiered
at the 2012 New York Indian Film Fes-
tival, where it won the Audience Award
and its lead Lipica Shah was nominated
in the Best Actress category. Bornila has
interned at Mirabai Films and All Rise
Films and worked the last three years
as the Managing Director of Stonestreet
Studios, a screen acting school and pro-
duction company in Manhattan. Bornila
is a curator and essayist for Vyer Films,
a Brooklyn-based film streaming service.
"Nuclear Hearts” will be her second fea-
ture film.

PRODUCER: Tanaji Dasgupta

Tanaji Dasgupta is a producer, film-
maker and actor based in Calcutta, India.
He is the Executive Producer of Owver-
dose Art Pvt. Ltd., a fiercely independ-
ent film production company headed by
Q, the acclaimed director of Gandu (As-
shole). Tanaji has executive produced the
feature films Kajarya (dir: Madhureeta
Anand) and Tasher Desh (dir: Q). He has
worked as the line producer on Sold (dir:
Jeffrey D Brown) and as the assistant di-
rector on Chittagong (dir: Bedabrata Pain)
and The Japanese Wife (dir: Aparna Sen).
Film acting credits include Rangmilanti
{dir: Kaushik Ganguly), Iti Mrinalini
(dir: Aparna Sen)
and Madly Ban-
galee (dir: An-
jan Dutt). As the
co-founder  of
Tin Can, a per-
formance/vis-
ual arts com-
pany hailed as "a
movement” (The
Indian Express),
and an “audio-
visual spectacle”
(The Telegraph, Calcutta), Tanaji pro-
duced the plays Intro Revisited (National
Theatre of Scotland co-production,
world premiere Exchange 2009 Festival,
Stirling, Scotland) and Video (Winner,
Best Director, Best Production Desiagn,
Thespo X Festival 2008, Mumbai). He co-
directed the short documentary Kolkata:
City of Literature (produced by the Brit-
ish Council, world premiere Edinburgh
Book Festival 2007). A strong foundation
in theatre and dance (11 years Bharatan-
atyam training and 18 plays with groups
such as the Seagull Foundation, Red Cur-
tain and Ranan) rounds off Tanaji's ex-
perience in both the entrepreneurial and
the creative sides of artmaking.

£ PRIMEHOUSE GmbH
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PROJECTS

REMEMBER: YOUR

Italy

Drama, Historical
Feature Film

110 min

English

India, ltaly

EUR 5.8M

in Development
Stella Leonetti
Stella Leonetti
Stella Leonetti
Sergio Scapagnini

Genre
Platform
Runtime

Language
Locations
Budget
Status
Author
Director
Producer

The Italian Province, spring of 1874. Elisa Fiore
is a young opera singer, of a liberal family, an
orphan. She lives with a loving and keen aunt,
Virginia, in a country house with vineyards,
And has a twin brother who's off with an an-
archist group.

Ironic, sanely ambitious, generous and sen-
suous, romantic Elisa confides her dreams to
her best friend English girl, Annabelle, while
romping and bathing nude in a isolated and
hot beach. Elisa has no intention of marrying:
her wish is to devote her whole life to become
an artist, internationally recognized, to gain
excellence, and die on stage like Moliere.

Elisa makes a successful debut as Prima donna
in the theater of her provincial town. But the
impresario is in trouble: in debt , the theater
is about to close. Here comes a British colonel,
Wyndham, who offers her a three year cantract
to sing opera in Calcutta. Elisa is unwilling. But
the unjust death at the hands of the police of
her twin brother convinces her to leave ac-
companied by aunt Virginia.

The journey with the impresario Wyndham
and the other Italian singers lasts one month
between rehearsals and a tiring navigation,
When Elisa arrives in Calcutta is enthusiastic
and thrilled. To her eyes a world full of sur-
prises is revealed: India is a country of con-
trasts, fascinating, exotic with an educated
Calcutta’s elite that looks to Italy for Mazzini

and the Risorgimenta while India is plagued by
an English rule,

L4} F‘RIMEHDUSE-GMIJH

NAME IS FREEDOM

On her debut in Calcutta Elisa meets new
friends: Hush, an English and eccentric Colo-
nel in love with India, the play writer Joyt-
irindranath Tagore with his younger brother
Rabindranath thirteen years old, who one day
will become the famous poet and Nobel lau-
reate (Tagore family is one of the most aris-
tocratic cultivated and liberal of India). They
become her best friends.

But above all Elisa meets... Tikrit a rich beauti-
ful, young Indian prince. A lightning match, un
coup de foudre. Elisa and Tikrit fall in love at
first sight.

Between opening nights, rehearsal, and ongo-
ing performances, of an excruciating season,
their love grows. He adores her, and doesn’t
take long to reveal his desire to marry her, but
he belongs to another culture and Elisa real-
izes that the distance between their worlds is
unbridgeable unless a price is paid of free-
dom and dignity. India at that time is a coun-
try of women cloistered in their apartments
(the purdah). At the end of the opera season,
a broken hearted Elisa chooses to be true to
her original passion, her vocation to live as an

Hip Film srl.
Stella Leonetti
Via Palombella 36
Roma 00186

Italy
hipfilm@hipfilm.it
http:/fwww.caravaggiodvd.com
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artist and be free. She leaves for Europe, with
the rest of the Opera Company, without ex-
plaining herself to Tikrit.

She lies to him knowing that the Prince, will-
ing to give everything up for her, to marry a
stranger and outcast would be a serious social
transgression, projecting dishonor to him and
his family. Elisa pays a painful price for her de-
cision. Her destiny pays off. Like in a film mon-
tage, her life passes by in a vortex of success.

Forty years later, in 1913, we encounter Elisa in
her sixties; she's still beautiful and committed.
Elisa has organized aconcert to raise funds for
the suffragettes. Before the performance -
Elisa reads a poem by Tagore: “First Sorrow”,
in which the poet embraces with the tender-
ness of the adult, an insurmountable sorrow of
his youth:... “Once | was sorrow, take me now,
now I'm joy".

And as if under a compulsive impulse, Elisa
for the first time in many years writes to the
Prince. "My dearest ... | sent back all your let-
ters. Life has given me so much, and | hope
she treated you as well. It was the right thing
to do. But | never stopped thinking about you
a single day of my life...

0On her theatre a screen is settled to project a
documentary showing the riots and feminist
arrested in London. Her girlfriend Annabelle
too has been arrested in the riots to request
the vote. Elisa entertains the audience than
starts her singing, and dies abruptly on stage.
Elisa dies possessing the meaning of her ex-
istence. Real love is a passion that can be kept
preserved for forty years, fueling other walks
of your life, Certain Loves, as the poet Tagore
puts it, are “the pearl in the necklace of the
Universe.”

In Calcutta, the beautiful Tikrit, now grown to
a wise and politically committed grandfather,
learns from a letter from Annabelle the news
of Elisa's death. The letter is accompanied by
a disc with the recording of the soprano voice.
While listening the Prince, recalls his com-
motion to tears the first time he heard Elisa
singing. And even now a tear dumpens his old
face shaded by a smiling enchantment. To his
granddaughter asking him why he cries, Tikrit
explains the beauty of ltalian Opera, that
singing - a gift of God - recounting in music
of impossible harrowing and wonderful love,
that gives shape to our feeling, transcending
life itself, by enriching of emotion and mean-
ing our sense of being alive.

PRODUCER, WRITER, DIRECTOR:
Stella Leonetti

Journalist and photographer, Stella Leonetti
was mentored by two theatre Masters: No-
belist Daric Fo and Eduardo de Filippo. She
co-founded and directed a
theatre in Milan supported by
the Ministry of Culture, au-
thored and directed 8 plays
(Golden Plate, Eduardo de
Filippo Award). She studied as
filmmaker at U.5.C., Los An-
geles. A.D. for Tchaikovsky's
“The Queen of Spades”. For
Rai Radio, she wrote a Radio Drama on Lady
Hamilton. Authored a book on the first Chris-
tian community in Palestine, “Le comparse del
Vangelo™. She then founded the Capalbio In-
ternational short film festival (www.capalbioc-
inema.com) and Hip Film, an independent film
production company that has developed few
of her projects: after authoring two shorts,
her multiple award winner “Vernissage 1607,
Caravaggio!” (Golden Globe, Silver Ribbon and
more) and “Solite Note”, besides a non-fiction
film on the detention home in Nisida, “Until
that Day” by P. Sondelli, Hip Film is currently
developing Leonetti’s feature lenght costume
drama supported by the Ministry of Culture, in
English, with star actors.

PRODUCER: Sergio Scapagnini

For over 30 years, his company has brought
to Europe the works of Indian cinema mas-
ters, from Satyaji Ray to Mrinal Sen and Gou-
tam GChose. Scapagnini has
produced several films in In-
dia, from Lambertini's "Vrin-
dravan Film Studio”, shot in
Calcutta, supported by Italian
Ministry as Cultural-Mational
Interest, and considered one
of the most successful “fu-
sions” between Indian and
Western cinematographies. To Lambertini’s
Cultural-National Interest film, “Fire at my
heart”, starring Omar Sharif. Scapagnini pro-
duced also Goutam Ghose's “Impermanence”,
a documentary realized in over 10 years of
compelling encounters with his Holiness
the Dalai Lama. To award his many years of
friendship and commitment, Scapagnini has
been given the “Civic Reception” by the Cal-
cutta Council, a prestigious honor (received
by Mother Theresa, Nelson Mandela and few
other personalities).

i© PRIMEHOUSE GmbH
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PROJECTS

SEVEN STAGES

Great Britain

Thriller

Feature Film
90 min
Kolkata, India
EUR 1.1M

in Development
Sadik Ahmed
Atif Ghani
Galen Rosenthal
Director Sadik Ahmed
Producer Atif Ghani

Genre
Platform
Runtime

Locations
Budget
Status
Author

Tanju is an unusual 12-year old, he
doesn't believe in God. When his mother
is killed crossing the road after prayers
at the mosque, Tanju is in shock and
wanders off; swallowed into the danger-
ous streets of Mirpur. He begins a jour-
ney through the Seven Stages of grief:
Shock, Denial, Bargaining, Guilt, Anger,
Depression and Acceptance.

Unable to deal with his loss, Tanju is de-
luded that his mother is still alive and
that she will come back for him. In the
God-fearing ghettos of Mirpur, Tanju is
alone in his search for his mother until
he is befriended by Murad, a child traf-
ficking cop.

@ PRIMEHOUSE GmbH

Murad exploits Tanju's delusion and
strings him along by feeding false in-
formation about his Mother. Murad is
grooming Tanju to be his new "Deputy”
who he will use to carry out his illicit ac-
tivities.

The story turns when Murad’s long-lost

Aimimage Productions

Atif Ghani

22-24 St. Pancras Way, Ground Floor
Offices

London NW1 ONT
atif@aimimage.com
http://www.aimimage.com
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sister Tanya, a ghetto pop star, recon-
nects with Murad in need of help. Tanya
wants to leave her husband, a wealthy D)
and Record Producer - Joglu. Consumed
by jealously, Murad plots and manipu-
lates Tanju into killing Tanya's husband.

WRITER, DIRECTOR: Sadik Ahmed

Sadik Ahmed is an award winning Direc-
tor and Cinematographer with a strong
reputation as a cinematographer across
commercials, promos, TV drama and
feature films and established himself as
on the of the country’s most promising

young directors with his debut feature
film The Last Thakur, described by Sight
& Sound as ““...one of the most confident
British feature debuts since Asif Kapa-
dia's The Warrior...". Sadik is a Graduate
of the Cinematiography programme at
the NFTS where he won 2 Kodak Cinema-
tography prizes with his short Sundance
favorite Tanju Miah.

WRITER, PRODUCER: Atif Ghani

Atif is currently in the finishing stages
of his 4th feature, a socio-political sat-
ire on the state of Pakistani politics and
social fabric ANIMA STATE . His previous
film ILL MANORS was released on over
200 screens by Paramount in the UK. It
premiered at the Toronto International

Film Festival in September 2012 and
has sold in over 60 regions by Bankside
Films. ILL MANORS was shortlisted for
3 British Independent Film Awards and
won the Coup de Coeur and Production
Award at the 2012 Dinard International
Film Festival.

His first two films THE LAST THAKUR
(2008) and LEAVING BAGHDAD (2010}
were both foreign language films by
award-winning UK Directors. LEAVING
BAGHDAD won several prizes includ-
ing Raindance Spirit prize in 2011. THE

LAST THAKUR premiered to sold-out au-
diences at the London International and
Dubai International Film Festivals and was
released theatrically in the UK by the Cur-
zon Cinemas and on DVD by Artificial Eye.

Originally from Edmonton, Canada, Atif
was awarded a PhD in Sociology from the
London School of Economics and Politi-
cal Science in 1999. Since then he has
been working as a Producer in the Brit-
ish Independent film sector principally
through Aimimage Productions.

Atif brings a strong research oriented
approach to story-telling, solid links to
UK Distribution and Broadcasters and a
foundation in Camera Facilities through
Aimimage to all his projects.

© PRIMEHOUSE GmbH
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PROJECTS

SHEEN WIGNE

India

Drama
Feature Film
90 min
English

INR 32.6M
in Development
Shazia Khan
Shazia Khan
Shazia Khan
Sanjay Suri
Onir

Cenre
Platform
Runtime

Language
Budget
Status
Author
Director
Producer

Sabiha is a fiercely independent and free
spirited Muslim girl of 11 years, living in
Kashmir. She defies rules laid for her as a
child and as a girl. In the winter of 1990,
her dreams, and hopes come under siege
by events beyond her control, and her
daily life becomes increasingly marked
with emotions and experiences that are
not child-like.

An armed Islamic militant uprising for
freedom from India transforms Kash-
mir and Sabiha struggles to make sense
of her new life. With a critical turn in
events, her Hindu best friend Payal is
taken away to a different city. They write
letters to each other. Payal in exile, pin-
ing for home, and Sabiha not recognising
her home as home anymore.

Sabiha's homeland is increasingly turn-
ing alien for her sensibilities. She now
has to wear a veil and has to stop her
cycling escapades. An ardent movie buff
she can no longer even watch films. $a-
biha's respite from this bedlam still re-
mains payal's house, where her feisty
grandmother continues to live, resilient
in her resolve of not leaving the only
home that she has ever known,

This is a tale of belonging, loss, identity
and a staunch belief in humanism as the
characters of the film reach out to each

© PRIMEHOUSE GmbH
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other, beyond their socio-political situa-
tions and resist victimhood. It re-creates
the wonder and vulnerability of a child's
point of view, when the outside world is
so dark.

WRITER, DIRECTOR, PRODUCER:
Shazia Khan

From Kashmir her education brought her
to Delhi, where she completed her Mas-
ters in Mass Communication from AJK
MCRC, Jamia Millia Islamia in 1999.

She has directed
more than 10 docu-
mentaries, and her
journey on these
has been one of dis-
covery and creative
satisfaction. She has
done a huge body
of work for inter-
national channels
like Dutch National

Saffron Films

Shazia Khan

107-D, Karan CHS. Off Yari Road
Mumbai 400061

India
saffronfilmsindia@gmail.com
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Broadcast Television, NMO, OHM, Al-ja-
zeera, Press TV, France 2. Her work has
been instrumental in bringing out the
nuances of Indian people, places, re-
gions and religions on the international
platform.

Her work profile also boasts over 50 pro-
jects which she produced, co- directed
or was the cinematographer of, all done
under the name of her company Saffron
Films. For a year and a half she was also
one of the leading videographers for
TARA channel, and has also shot for the
BBC World Trust and The Ford Founda-
tion.

Caravan her documentary about the
journey of Islam in India and Salaam In-
dia a documentary about the present day
situation of Muslims in India won awards
and were screened at various Interna-
tional film festivals.

Her latest film SAMA looks at the Mus-
lim mystical music of India for the min-
istry of external affairs in collaboration
with PSBT, the film is a part of the In-
dian Panaoram at IFFI -2013 and was also
the closing film for Taiwan ethnographic
film festival and represented India at IMZ
WOMEX , world music exposition .

Presently she is warking on two films, the
first one a documentary that looks at the
affects of the twenty year old conflict, on
the minds of the people, in the Kashmir
valley and the other a fiction film hased
on a child's point of view of terrorism as
it came to Kashmir. She is also direct-
ing and producing an international travel
show, based on Islamic culture for na-
tional public television of India.

PRODUCER: Sanjay Suri

MATIONAL AWARD WINNER, Producer-
Actor Sanjay Suri with over 15 years of
experience credited with 26 features as
an Actor and 4 Features as a Producer has
been at the forefront of the current rev-
olution of Independent Cinema in India.
In 2005, Sanjay independently produced
and starred in the path breaking film MY
BROTHER NIKHIL. It dealt with the Stigma
of HIV and homosexuality for first time

in India. 1 AM, his 3rd feature film won
2 prestigious National Awards for BEST
HINDI language flm
and for best lyrics. |
AM is also one of In-
dia's largest crowd
sourced films with
400 co-producers
from over 40 cities
across the world. |
AM went on to win
the NETPAC Award
for Best in ASIAN
CINEMA with a Spe-
cial Jury Mention at the 15th Interna-
tional Film Festival of Kerala 2012.

Sanjay’s 4th feature film project CHAU-
RANGA, winner of the INCREDIBLE INDIA
AWARD-Film Bazaar 2011 & the Gote-
borg International Script development
fund. The first cut will be ready by Janu-
ary 2014. Sanjay has participated in vari-
ous International Co Production markets
and labs like the Rotterdam Producers
Lab and was also selected by CNC to at-
tend the Producers Network at the Mar-
ché du Film Festival de Cannes 2012 and
2013. info@kahwaentertainment.com

PRODUCER: Onir

Onir has been working in the Indian film
Industry for the last 20 years. Began his
career by direct- .

ing and produc-
ing a documentary
FALLEN HERQES in
1991. Has worked as
Editor, Writer, Music
video director, Art
director till he ven-
tured into direct-
ing and producing
his first feature MY
BROTHER MNIKHIL in
2005 followed by SORRY BHAI 2008 and
| AM 2011 as Producer/Director. | AM
was awarded the National Award for Best
Hindi feature Film and Best Lyrics 2011.
Currently producing under home banner
Anticlock films CHAURANGA (Under Pro-
duction - directed by Bikas Mishra) and
VEDA (Pre production- directed by Onir).
onir@anticlockfilms.com
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Frank Stehling

Frank Stehling, CEO and owner of PRIMEHOUSE CmbH,
Berlin, brings with him over ten years of experience
with the German capitol based funding body, Medien-
board Berlin-Brandenburg (MBB). During his time with
MBB he was deputy director and leading the produc-
tion department, business development, new media
and not at least training initiatives. Mareaver, from
the very first beginning of the Talent Campus, he was
a member of the Board. He is a member of the Euro-
pean Film Academy as well as the German associa-
tion of game developer G.A.M.E. He has been active
in many fields of the film and media business such as
scriptwriting, direction, production and funding for
at least 30 years.

As managing director Frank Stehling is responsi-
ble for the consulting wing of the company such as
PRIMESERVICES and PRIMEPACKAGING, which of-
fers professional support and analyses in the areas of
business development as well as script development,
market research, marketing, world sales, financing
and interactive media during the crucial phase of pro-
ject development,

PRIMEHOUSE GmbH, Berlin, founded in 2005, is fo-
cusing on the early linkage of interactive and classic
formats and is representing the connection between
film, television and games/interactive media. We are
using the network we've built up for providing finan
cial and marketing support to producers and users of
the most diverse market segments during the project
development phase. Our main intention is to assist
film- and Tv-producers as well as game develop-
ers in the areas of development, co-production and
financing issues. In addition to that PRIMEHOUSE is
running the successful international coaching pro-
grammes PRIMEXCHANGE Europe-India, focused on
the exchange of Know How and projects with the In-
dian Market and PRIME4Kids&Family, focused on the
development of family entertainment content.

© PRIMEHOUSE CmbH
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Phil Parker

Phil Parker is the director of NyAC, a UK film produc-
tion company founded to create a series of original,
feature films. He is one of Europe's most distinguished
independent development consultants and has run
a successful training and development consultancy,
pH Screenplay, for over fifteen years. Clients include
Aardmann Animation, BBC, C4, Berlin Brandenburg
Medienboard, Qasis Film, and numerous independ-
ent producers and screenwriters. Projects include the
Oscar and Bafta winning “"Wallace and Gromit- Curse
of the Ware Rabbit’; and ‘Terry Prachett's Hogfather',
He has been the development consultant at Prime Ex-
change since its inception.

In 2008 'The Pearce Sisters' scripted edited by Phil won
BAFTA for best short animated film, amongst 36 other
Gran Prix. 'San |’ written by Joanne Leigh, and devel-
oped by Phil was selected from 2000 other screenplays
to win the UK's prestigious ‘Red Planet’ award.

In 2003/4 Phil designed and produced an ‘Introduction
to Screenwriting’ course for the UK Film Council. This
programme involved training over 50 tutors, who have
since taught over 2000 adult students throughout the
UK, who have won numerous awards. The course goes
online at the Creative Skillset website in autumn 2013.

Phil was the founder, and the course director (un-
til 2004) of the MA Screenwriting course at London
College of Communication (formerly London College
of Printing) part of the University of the Arts London,
This is the most successful screenwriting course in the
UK with over 180 credited screenwriters from its 250
graduates, Screenwriters from the course have won a
Palme D'or, several BAFTAs, RTS awards, numerous
shart film festival awards, including Berlin and To-
ronto, and been Oscar@© nominated.

"The Art and Science of Screenwriting' (4th edition -
Intellect Books, 2006) written by Phil is a new approach
to writing and developing screenplays. Based on 'The
Creative Matrix’s six key elements of narrative - story,
theme, dramatic form, plot, style and genre. This com-
prehensive approach is now in use by screenwriters,
development executives and producers, and is widely
taught throughout Europe on Masters' programmes.
‘The Art and Science of Screenwriting’ was published
in Spanish in 2003, and German in 2005,

2 Ny
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Jeremy Gawade

Jeremy Gawade has over 25 years experience in the
film and TV sectors. Jeremy Gawade founded Lee &
Thompson's film and television department when he
joined the practice in 1990. He qualified in 1982 and,
after a spell at a law firm specialising in film work, he
left private practice to become a partner in an inter-
national film and television distribution company. He
then worked as a consultant for various film produc-
tion companies before bringing his diverse film and
television experience to Lee & Thompson.

Jeremy has particular expertise in putting together fi-
nance distribution and co-produc- tion deals for ma-
jor film and television productions. In addition, Jeremy
is uniquely qualified to help clients finance, produce
and exploit concert specials and other music based
film programming. Increasingly, Jeremy acts for talent
based production com- panies allowing actors, writ-
ers and directors a greater degree of ownership and
control over their work.

Jeremy has also executive produced a number of pro-
grammes including “Sweet Home Chicago”, the Spice
Girls US Tour Documentary, various Concert Specials,
the David Beckham ITV documentary, and also the BBC
Millennium Spectacular from Greenwich. Some of his
clients include Red Production Company, IWC Media,
Kudos Film and Television, Stephen Fry, Rabert Carlyle,
Sigma Films, Endemol Entertainment UK plc, Leopard
Films, Revolution Films and 3DD Entertainment.

Lee & Thompson commenced practice in August 1983
and from the outset enjoyed a high profile for a small
firm, and an excellent reputation, acting for well
known record labels and for a number of successful
recording artists.

The firm continued with its work for record labels but
as, one by one, the larger label clients were acquired
by and “lost” to the major labels, the firm's music
practice focused increasingly upon talent representa-
tion. The firm's ambition was to couple the provision
of high quality legal services with an in-depth knowl-
edge and understanding of the music industry and the
leading players within it.

£ PRIMEHOUSE GmbH
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Jyothi Kapur Das

Creative Director, Head of Content Planning &
Development at Viacom18 Motion Pictures.

After graduating in 1995 from her film course, with a
specialisation in Film & Video Editing from the Film &
Television Institute of India, Pune, Jyothi spent some
time as an editor in Mumbai before switching to Di-
rection.

During her summer break at film school, she had as-
sisted Pankaj Parasher in Mumbai. Once decided on
pursuing Direction, she assisted other well-known
Bollywood directors- J.P.Dutta and Abbas-Mustan.

Later, she directed ads, corporate films and Public
Service shorts as an independent Producer-Director.

One of her short fiction works, “Lucky Day", travelled
internationally to many festivals. And another- “P For
Police”, won a Best One-Man Show award as it was
completely shot, directed and edited by her, in a short
film contest spanning a 101 hours.

In 2010, she took up her first ever ‘corporate’ job in
television, at 5tar Entertainment Media Pvt. Ltd.

In 2011, she joined Viacom18 Motion Pictures- going
back to her first love- films.

© PRIMEHOUSE GmbH 35
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Marie-Pierre Vallé

Bachelor of Arts (Litterature and History of Art). Re-
sponsible for TV films acquisitions at TFL. Then Crea-
tive Director at StudioCanal and since 2008, Head of
Acquisitions at Wild Bunch, working with domestic and
international independent film companies.

Wild Bunch particularly looks for young directors and
new talents. Qur films have been successful all over
the world and often received awards on numerous im-
portant film festivals.

Wild Bunch

Wild Bunch, created in 2002, is an independent Paris-
based European film distribution and production ser-
vices company that manages a library of more than
1.150 films.

A major player in international sales, Wild Bunch is de-
veloping a pan-European distribution network and is
active in France in theatrical distribution (Wild Bunch
Distribution) and in wvideo distribution (Wild Side
Video). Wild Bunch is also committed to direct distri-
bution in Italy (BIM Distribuzione), in Germany (Wild
Bunch Germany/Central Film) and in Spain (Vertigo).

Film distribution lying at the heart of its activities, Wild
Bunch has positioned itself in the revolutionary market
of electronic distribution of films over new media dis-
tribution platforms via its French VOD/SVOD platfarm,
FilmoTV.

Recently acquired films

“Les Saveurs Du Palais” by Christian Vincent
“Shadow Dancer” by James Marsh

“The Suicide Shop” by Patrice Leconte
“Twice Born" by Sergio Castellito

“The Attack” by Ziad Doueiri

© PRIMEHOUSE GmbH

wiLc bumncln



PRIMEXCHANGE EUROPE-INDIA, CO-PRODUCTION WORKSHOP 2013

Sunder Aaron

sunder Aaron is currently a principal with Locomative
Global Inc. (LGI), the holding company he founded with
its investors in 2012. LGI's primary focus is on incubat-
ing and launching new India oriented businesses.

Prior to LGI, Aaron most recently served as Executive
Vice President for Multi Screen Media, a division of Sony
Pictures Television. His primary responsibility was as
General Manager for "PIX", the network group's English
language movie channel in India, which he conceptu-
alized and launched in 2006. As Country Manager for
both AXN and Animax from 2005 to 2008, he was re-
sponsible for managing all local sales and marketing
activities for both regionally based channels.

Prior to this role, Aaron was Vice President International
Networks for Sony Pictures Television International and
worked on the ground with local management at Sony
Television while reporting to top television division ex-
ecutives at Sony Pictures Entertainment in Los Angeles.
His primary duties included advising and assisting sen-
ior executive management on all corporate develop-
ment projects and ventures at SET India, a $1.5+ billion
television network group.

Aaron was also the co-founder and chief operating of-
ficer (COO) of Cinema Entertainment Group (CEG), an
entertainment media company. CEG's first venture was
the launch of a new interactive digital television chan-
nel. Before launching CEG, Aaron was the director of
programming for Encore International, a division of
Liberty Media Corporation. He was responsible for all
aspects of programming for international television
ventures, including contract negotiations, program ac-
guisitions and scheduling.

Aaron's experience in entertainment and media in-
cludes posts at Gotham Entertainment Group as direc-
tor of business development and as a media buyer and
planner for J. Walter Thompson.

Throughout his professional career, Aaron has gar-
nered substantial experience structuring partnership
deals, conceiving and authoring plans for new busi-
nesses, and launching their operations.

© PRIMEHOUSE GmbH
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Murlidhar Chhatwani

Murli Chhatwani comes with more than 15 years of ex-
perience in Domestic business of Indian films which
involves distribution of more than 100 films. Murli
started his career with Devgan Entertainment in 1998
moved on to working with companies of the likes of
Eros International and finally was heading domestic
distribution in Studiol8 - a Division of Viacom 18 be-
fore joining CIFS as head of India distribution.

Murli was also actively involved in the Multiplex
programming of chains like Inox, Adlabs, PVR and
E.Sqaure groups between periods of 2004-2006. He
has quite a few commercially successful and criti-
cally acclaimed films of very prominent directors to
his credit like Prakash Jha's “Gangajal”, Sanjay Leela
Bhansali's “Black”, R. Balki's “Cheeni Kum", Shyam Ben-
egal’s “Road-Movie", Mira Nair's “Little Zizou", Gurinder
Chadha's “It's A Wonderful Afterlife”, “Ghajini”, "Om
Shanti Om", “Singh Is Kingg", “Golmaal Returns”, “Hey
Babyy", "Andaaz", “Mausam", etc.

Murli is currently Business Head, Distribution and
Syndication for DAR Motion Pictures /| DAR Media
Pvt. Under his leadership the company had acquired
and released Christopher Nolan's “The Dark Knight
Rises” successfully. He also distributed National award
winning Marathi film “Baboo Band Bajaa”. He is cur-
rently spearheading Amar Chitra Katha's (India’s lead-
ing comic book publisher) first foray into feature film
business in the form of animated 3D film Sons of Ram
in four different languages.

© PRIMEHOUSE GmbH
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Dina Dattani

Dina Dattani - Consultant - Media & Entertainment,
currently working with international and domestic
independent film companies, film makers, directors,
sales agents, distributors and financiers- legal, struc-
tural and tax perspective.

Media/Entertainment/Sport - Lawyer in Mumbai

Working with all major corporates in the media indus-
try in India including most of the Hollywood studios
now in India and key talent.

Corporate/Commercial - Extensive experience in M &
A. Offshore Restructuring, JV, Branding, Merchandis-
ing, Capital Market Listings.

Indian Portfolio

Represents over 100 Indian companies and several
Mumbai Stock Exchange multinationals Raising fi-
nance on & off market, branding & merchandising,
Production, Distribution Agreements and Co-pro-
duction, Finance and Structuring for Film Productions
Houses, in India, Europe, USA. Cross border transac-
tions and M&A between India and UK

Foreign Direct Investment

Government Advisor on FDI to Welsh Development
Agency,

Lectured extensively in India for FCCl, Confederation
of Indian Industry (Cll), Nasscom and Export/Import
Bank of India,

Specialist in India and Eastern Europe

Assisting UK Trade & Investment offices both in India
and UK with investments into the UK by Indian com-
panies,

Helped organise and participate in The Film London
co-production workshop in Mumbai, Nov 2007.

€ PRIMEHOUSE GmbH
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Vikramjit Roy

General Manager, Executive Producer & Head of
Marketing at National Film Development
Corporation Ltd. (A Government of India Enterprise)

Vikramjit brings with him 21 vyears of progres-
sive management proficiency across a varied prod-
uct portfolio in Advertising, Media & Entertainment.

Vikramijit has successfully leveraged his diverse ex-
perience as an Entrepreneur (a self-owned Market-
ing and Promaotions firm) and then subsequently at
McCann Erickson, Sony Pictures Entertainment and
Mumbai Mantra (Entertainment arm of the Mahindra
Group) to be a part of the core management team
responsible for policy/strategy and change manage-
ment at the National Film Development Corporation

The  transition from  Marketing to  Gen-
eral Management has enabled Vikramjit to
develop in collaboration with various key stake-
holders, a solution driven leadership style.

As the General Manager of the Carparation, Vikramijit
essays the role of an Executive Producer & simultane-
ously leads the Marketing Department at NFDC.

NFDC

cinemas of india

40  ® PRIMEHOUSE GmbH
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From the palm fringed shadows of the
Cannes Croisette to the sun drenched
labyrinth of Goa's Panjim the Indian im-
agination fills the air. Over the last five
years | have shared in this emerging new
Indian cinema. A world cinema, where a
new generation voice their concerns, as=
pirations and joys on our one universal
medium the silver, now digital, screen.

Much is made of how national and re-
gional languages are a barrier to sharing
stories and experiences. Equally, national
concerns are often seen as uninteresting
to people beyond a particular nation’s
boundaries. However, the history of cin-
ema is dominated with global superstars
watched everywhere and those national
films championed at Cannes, Berlin and
other major festivals, which found their
audiences everywhere.

Against this backdrop the growing range
of new Indian films should not be seen as
surprising nor their potential to attract
major global audiences underestimated.
So how has this come to pass, and why
is it possible?

As time passed, and the shadows
played across the Mandovi river, things
changed. A recognition of the universal
language of screenwriting and a grow-
ing awareness of the changing digital
landscape supported the development of
a new generation of screenwriting, and
directing.

My first encounter was a mix of the two
traditions, which had dominated domeas-
tic and international Indian production

for at least two generations. The accept-
ance of the divide between big Bollywood
narratives verses the intimate arthouse
fare, loomed large over those first de-
velopment sessions. Neither really re-
spected the screenplay treating it either
as notes for a star's performance or a
platform for a director's vision. However,
over the next three years things changed
in the discussions at PRIMEXCHANGE.

Key in all this was the recognition by
writers, directors, and producers of the
importance of the screenplay, and cru-
cially the genre and stories which India
shares with the world. The presence of
genre from romance to horror has al-
ways been a frame of reference for film
audiences, while the key stories from -
the gift taken away to the romance and
the guest - dominate all human cultures.

This change was captured by a new gen-
eration of screenwriters who at my last
session presented projects as diverse as
August Conspiracy - India’s Bourne Su-
premacy - to No Guns at My Son's Fu-
neral - the Indian Pan's Labyrinth.

Reaching out to big audiences every-
where with new visions of India.

This generation are using screen lan-
guage, that most human of all languages,
speaking across all cultures and genera-
tions to create a new Indian vision of our
world. As the sun rises and sets once
more on the Croisette and Panjim, their
voices will be heard everywhere,

Phil Parker

@ PRIMEHOUSE GmbH

43



44

INDIAN CINEMA - STATE OF THE ART

As As India celebrates 100 years of cin-
ema - and there is much to celebrate in
its illustrious past - taking our cue from
the independent filmmakers today in In-
dia, we will instead look at where we are
today, and what this might mean for the
future of Indian cinema and the possi-
bilities for collaborations with Europe.

India is the largest film producer in the
waorld, with a staggering 1255 films made
in 2011, dwarfing both China with 588
and the US with 817 films produced in
the same year. And while not as profita-
ble as the US or China (India ranks 5th in
terms of reported film revenues), shifting
landscapes, both global and local, sug-
gest things are starting to change.

" .,i, -
: -
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Indian Box Office (in Million Euro)

Despite the overall global downturn, the
Media and Entertainment industry in In-
dia is projected to grow by 11.5% per-
cent, and is expected to reach INR 1.5bn
(€2.1bn) by 2016.

There are a number of factors that have
stimulated India’s growth, including a
growing multiplex culture, higher av-
erage ticket prices (ATP) and increased
content that is connecting with mass au-
diences.

As it has around the world, digital

© PRIMEHOUSE Gm;H

technology also continues to drive this
growth, revolutionizing media distribu-
tion by allowing for wider distribution
across diverse and regional markets,
Digitization is not only more cost effec-
tive, but this technology also allows pro-
jects with a smaller marketing budget to
reach their audiences.

New demands by the Audience
Audiences have evolved as more devices
and outlets for watching films become
available. Along with new technologies,
global capitalism has made a big impact
on audiences as well, The growing ur-
ban middle and upper classes - like their
counterparts in the US or Europe - are
highly aspirational and upwardly mobile,
with money to spend.

Today's cinema-going audiences in In-
dia are looking more and more for en-
hanced and diversified content, beyond
traditional Bollywood. Not only has the
way we consume media changed radi-
cally, but there is also an increased de-
mand for crossover and niche offerings
including strong content driven movies
from independent producers.

As audiences become more savvy, film
producers too need to become smarter
about how to capture their attention. The
highly successful campaign for Ra.One
was one of the longest and most elab-
orate marketing campaigns in the his-
tory of Indian cinema. It effectively used
traditional and new media, unveiling its
first look on a popular social network-
ing website. In addition, the campaign
also leveraged digital and merchandis-
ing platforms to its advantage. While
not everyone can launch a big budget
marketing campaign like Ra.One, con-
tent driven maovies like Kahaani or Barfi!
have benefited by viral driven campaigns



PRIMEXCHANGE EUROPE-INDIA, CO-PRODUCTION WORKSHOP 2013

Monsoon Shootout

which helped them to break through and
find their audiences. And not only were
these niche films critically acclaimed,
they were also financially successful.

Diversified Content and Adjusted
Business Models

The Indian majors - including Eros, Reli-
ance and UTV - as well as foreign joint
ventures such as Fox Asia and Viacoml8
- have become more sophisticated in
adding value to their businesses by im-
plementing more sophisticated methods
for stricter financial discipline, regular
audits, more marketing and distribu-
tion. And to control costs, they are get-
ting involved earlier on in productions
- from script stage to release in the case
of larger budgeted films. These compa-
nies are increasingly becoming involved
with co-productions, sourcing qual-
ity smaller budget films directly from
independent producers who concentrate
on delivering quality films, while the stu-
dios themselves provide focused mar-
keting and distribution strategies.

Viacoml8 Motion Pictures, the joint ven-
ture between US giant Viacom and India’s
Studiol&, is just one example of how a
more sophisticated studio approach has
proved successful, delivering titles such

as Gangs of Wassey-
pur (which premiered
at Cannes in 2012),
the comedy hits Tanu
Weds Manu and Pyaar
K Punchnama, taut ur-
ban drama Shaitan,
crime caper Special 26
and last year's mega
hit Kahaani, amongst
others. With the ban-
ner's upcoming titles,
including sports biopic
Bhag Milkha Bhag, Ma-
dras Café and Boss,
Viacoml8 continues to
follow this new trend.

Since Disney picked up
a 15% stake in UTV five years ago, UTV
produced a slew of hits including 2012
Oscar entry Barfil. Under the UTV Spot-
boy banner, biopic Paan Singh Tomar
and crime thriller No One Killed Jessica
continued the drive to boost UTV's rep-
utation to deliver content driven mov-
ies. Disney acquired a controlling stake
in UTV last year, expanding its reach to
some 160 countries. And while the core
market for UTV is still its massive do-
mestic market, there are new opportuni-
ties to develop and release Indian films
that translate better internationally.

After the two year slow down in 2009
and 2010, both A-list star driven films
and content driven independent films
have made their mark at the box office.
The back end of 2011 finally found suc-
cess with a handful of Bollywood movies
{Singham, Bodyguard, Ready, Ra.One,
Don 2), and by 2012 story driven films
like Barfi!, Kahaani and Zindagi Na Milegi
Dobara joined this circle of success, with
box office receipts in excess of INR 100
crore (E14m) - a strong testament to
Indian cinema, as well as to an audience
devouring diverse material.

It is particularly remarkable that the
general growth of Indian cinema is not
attributed just to the blockbusters, but
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INDIAN CINEMA -

to smaller films that reflect Indian so-
ciety. And as the Indian audience it-
self has evolved, art house films that no
one would look at a few years ago, are
generating profits at the box office. For
instance, Nikhil Mahajan's Pune 52, a
debut film in the Marathi language made
for INR 2.5 Crore (€350,000), made its
money back in just a few months.

And while this new wave of independ-
ent filmmakers is said to have been born
as a reaction against Bollywood, it is the
co-existence of Bollywood and the indie
sector, as well as the growing reputation
of regional cinema, that makes the Indian
film industry so exciting and promising.

A Nod to the Past...

India has a history of independent and
arthouse cinema. The original Indian New
Wave, commonly known as Art Cinema
or Parallel Cinema, was an alternative to
the mainstream commercial cinema and
first came to be recognized in the 1940s -
around the same time as the French New
Wave and Japanese New Wave. This move-
ment, known for its serious content, real-
ism and naturalism, with a keen eye on the
sociopolitical climate of the times was a
distinct departure from mainstream Bol-
lywood cinema. The movement was ini-
tially led by Bengali cinema (which has

Th-: muih talented cast of aen:gal s second reaturp Nishant (Might's End, 1975)

produced internationally acclaimed film-
makers such as Satyajit Ray, Mrinal Sen,
Ritwik Ghatak and others) and then gained
prominence in the other film industries of
India.

A vibrant parallel cinema movement was
also evident in the late 70s and the 80s.
Directors like Shyam Benegal and Govind
Nilhani spearheaded the scene - backed
by actors like Naseeruddin Shah and Sha-
bana Azmi - with cinema that was chal-
lenging and meaningful.

. with an Eye on the Future

The resurrection of independent cinema
in 21st century India is quite different
from its earlier incarnations. Instead of
stories of rural India and exploitation, the
new generation of writers, producers and
directors - raised on Bollywood and Hol-
lywood - are more inclined towards urban
tales which, unlike the earlier waves, are
typically apaolitical.

Films such as Gangs of Wassy-
pur, Miss Lovely and Peddlers for
instance, are more interested in
commenting on the state of the
individual, rather than the sta-

te of the nation. What unifies
these films is that they are highly
mdmduallsuc and driven by the
distinctive vision of
the directors (Anur-
ag Kashyap, Ashim
Ahluwalia and Vasan
Bala) who are well-
versed in international
cinema. And the film-
makers of these often
smaller, personal
stories have a mission
to reach new au-
diences, in India and
across the globe.it's
All About the Story
One of the significant ben-
eficiaries of the recent
success of content driven
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movies has been the screenwriter. With a
slew of non-star cast films making waves,
audiences are engaging with stories and
characters alike. And this recognition has
raised the confidence of the film industry
in terms of how they look at scripts, and
scriptwriters.

Writers are beginning to move out of the
shadows and into the spotlight, and the
search for good scripts has gathered mo-
mentum. As a result producers are deal-
ing more fairly with screenwriters in a bid
to attract the best talent. And both pro-
ducers and writers are effectively being
seen as equity-holders in the filmmaking

Paan Singh Tomar
process.

Since this is totally unprecedented for In-
dia - and perhaps because of this - it is
taking time to understand its long term
effects. The newly established Copyright
Board is a small step in the right direction
to address lasting implications of owner-
ship that affect not only writers but music
composers, lyricists, producers, directors,
studios, music labels and other stake-
holders.

Along with protecting rights and recog-
nizing the contributions of writers for
film, Nina Lath Gupta, head of NFDC, is
one of the pioneers in supporting the in-
dependent film community. Since taking
the reins, she has initiated regular work-
shops for new writers for cinema and TV,
as well as providing fellowships for writ-
ers, mentorship programmes, seminars

on writing and ‘masterclasses’ with veter-
ans, injecting a good deal of vigour into
the screenwriting community.

Indian novelists are highly esteemed and
recognized around the world, and the lo-
cal film industry is becoming more active
in adapting books for the big screen, a
practice that is expected to grow as In-
dia's independent film production sector
develops. A recent example, Paan Singh
Tomar, based on the true story of the
famous athlete and starring Irrfan Khan
in the key role, was both critically and
commercially well received. Produced
and distributed by UTV, despite the low
budget (INR 8.5 crore, €1.2m) and no con-
ventional formula ingredients, viral mar-
keting - prompting word of mouth - led
the film to domestic box office returns of
INR 27.5 crore (€5.5m).

Similarly, Aamir Khan has had great suc-
cess in producing content driven films,
such as 3 Idiots, Peepli (Live) and Ta-
laash. Along with meaningful box office
receipts, critical accolades and awards
are being heaped upon independent
films with strong content, Vicky Donor,
Shanghai, Kahaani, Gangs of Wasseypur
and Paan Singh Tomar amongst them.

Women in the Driver’s Seat

One of the hottest debates of the 14th
edition of FICCI Frames in March 2013 in
Mumbai delved on the portrayal of women
in films and television.

The recent horrific gang-rape in Delhi of
a young woman ignited massive street
protests demanding justice for women
while sparking a debate on how Bolly-
wood portrays female characters. Back
in the Golden Age of Indian cinema in the
1960s, there were many strong portray-
als of woman who shared the stage with
male performers. However by the 1980s,
things had gone downhill, and women
were usually objectified, which continued
throughout the 90s with male dominated
stories. While this continues today in the
bigger budgeted films, the indie scene

© PRIMEHOUSE GmbH
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Kahaani

is paving the way for change. The ac-
tress Vidya Balan provided an impressive
turn in The Dirty Picture - which looked
at how women in film were portrayed in
the 80s - and turned in a fantastic per-
formance as a female protagonist in the
recent hit Kahaani.

Kiran Rao (Mumbai Diaries), Anusha Rizvi
(Peepli (Live)), Zoya Akhtar (Zindagi Na
Milegi Dobara), as well as diaspora direc-
tors Gurinda Chandra (It's a Wonderful
Afterlife), Mira Nair (The Reluctant Fun-
damentalist) and Deepta Metha (Mid-
night's Children), are just some of the
female Indian directors being recognized
and awarded for their talent.

And on the other side of the camera, pro-
lific producer Guneet
Monga and NFDC head
Nina Lath Gupta were
singled out by The
Hollywood Reporter in
their 2012 list of ‘out-
standing international
women achievers in
the field of entertain-
ment’, Guneet was fur-
ther honoured at The
Indian Film Festival of
Los Angeles (IFFLA)
earlier this year at the

sixth annual Industry Gangs of Wasseypur
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Leadership Awards (ILA).

Growing International
Recognition

Indian films continue to do
well in the domestic mar-
ket, as well as in the world-
wide diaspora and the
conventional international
markets of US, UK, Canada
and the Middle East. New
previously untapped ter-
ritories like Latin America,
Western Europe and Paki-
stan are also opening up.
Over the past two years,
Indian films have also had
considerable success in
Taiwan, South Korea and China.

The new generation of young and restless
filmmakers especially are catching the
attention of festival programmers across
the globe, rewriting the rules of not only
mainstream cinema, but also challenging
what Indians traditionally think of as in-
dependent.

Following their European counterparts,
Indian independents have discovered

that participation in international film
festivals provides an excellent platform
for showcasing their films, giving recog-
nition and publicity to productions which
might not have been immediately appre-
ciated in the home market.
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Bombay Talkies

For instance, box office for Vikramaditya
Motwane's Udaan was greatly boosted
following its selection at Cannes in 2010.
At Cannes and Toronto 2011 we wit-
nessed the screening of films such as
Miss Lovely and Gangs of Wasseypur.
And as recent examples, Vasan Bala's
Peddlers, Gurvinder Singh's feature film
Anhey Ghorey Da Daan , Anand Gan-
dhi's Ship of Theseus, Mohit Takalkar's
feature The Bright Day - all debuts films
- had great success on the festival circuit.
And it's not just the English-speaking
world that is captivated by Indian films.
Both English Vinglish by Gauri Shinde
and Rockstar by Imtiaz Ali were screened
at the 3rd Beijing International Film Fes-
tival and Rockstar was presented at Pu-
chon International Fantastic Film Festival
in South Korea in 2012.

One of the highlights of the Cannes
Film Festival 2013 program is a mid-
night screening of Amit Kumar's Mon-
soon Shootout and a special screening
of Bombay Talkies, a four part film an-
thology from directors Karan Johar, Anu-
rag Kashyap, Dibakar Banerjee and Zoya
Akhtar. And with Ritesh Batra's Dabba
(The Lunchbox) in Critics's Week, and
Kashyap's Ugly in Director's Fortnight,
and actor Nawazuddin Siddiqui appearing
in three films screening at the festival, itis

a bumper year for Indian talent at Cannes.

Talent is Going Global

While multi-award winners like Om Puri
(East is East, Charlie Wilson's War,
Ghandi) and Anupam Kher (Bend it Like
Beckham, You Will Meet a Tall Dark
Stranger, Lust, Caution) are continuing
to reach new audiences outside of India, a
number of other Indian stars are starting
to be recognized abroad.

Amitabh Bachchan one of the biggest
stars in Indian Cinema and Television is
soon to be seen in Baz Luhrman's Cannes
opener, The Great Gatsby and former
Miss World (and part of the Bollywood
dynasty) Aishwarya Rai Bachchan has ap-
peared in a number of English languages
films including Bride and Prejudice, Mis-
tress of Spices, and Pink Panther 2.

After the success of Slumdog Millionaire,
legendary Bollywood star Anil Kapoor and
indie favourite Irrfan Khan gained wider
recognition outside of India. While Ka-
poor has completed filming the TV series
24, Khan appeared in the acclaimed US
TV series In Treatment as well as multi-
Oscar winner Life of Pi, which also fea-
tures Indian legend Tabu, and newcomer
Suraj Sharma - who is much sought after
at home and abroad.

& PRIMEHOUSE GmbH
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Dabba (Lunch Box)

The growing interest in Indian talent has
also been acknowledged with the recent
joint venture between leading US talent
agency Creative Artists Associates (CAA)
and local firm Kwan Entertainment &
Marketing Solutions in Mumbai. The new
company, CAA Kwan, will represent local
talent in India and South Asia, looking for
global opportunities for its clients.

International Co-Production -
a delicate but growing flower

While Europe in particular has benefited
from government patronage of the arts
with enviable support by way of subsidies,
grants and tax credits, there is little or no
support from Indian government institu-

tions to develop and sustain independent
cinema.

As a result independent filmmakers are
turning to international co-production
and crowdfunding to finance their pro-
jects. And as Indian films begin to attract
the attention of global audiences, produc-
ers are able to raise much needed funds
by taking on overseas partners as co-
producers, as well as tapping into more
unconventional methods.

One such example is Amit Kumar's

© PRIMEHDUSE GmbH

Monsoon Shootout, a dark underworld
thriller. The script, written by the director,
was developed by the British Film Insti-
tute, who contributed some INR 50 lakhs
(€70.000) to the development costs of the
film. The satellite rights were pre-sold to
French broadcaster Arte France for INR
1.5 crore (€220.000), and international
distribution rights to film sales company
Fortissimo Films. Dutch private equity in-
vestor Pardesi Films also provided funds
for the INR 12.5 crore (€1.8m) project.

While studios such as Eros, UTV and Re-
liance have jumped on the train and are
increasingly providing support for inde-
pendent films, their core business is still
skewed towards big-budget, big-star
productions. This was certainly true for
director Onir when he made his feature,
| Am, released in 2010. As a result Onir
raised INR 1.5 crore (€220.000) through
anonymous patrons on Facebook and
Twitter, and making | Am the first South
Asian crowd funded movie.

However, a rapidly changing landscape
in co-productions and co-financing be-
tween India and the rest of the world,
especially Europe, is proving to be an at-
tractive proposition for Indian producers
and studios alike. Financing/production
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Monsoon Shootout

company DAR Media is investing in do-
mestic movies from the indie sector, as
well as co-productions like Ritesh Batra's
Dabba (The Lunchbox). Co-produced by
Guneet Monga of Anurag Kashyap Films
and starring Irrfan Khan and Nawazud-
din Siddiqui, Dabba is an Indo-American
venture with New York's Cine Mosaic, with
funding from France and Germany's Roh
Films, and picked by German sales com-
pany The Match Factory and German dis-
tributor Rapid Eye Movies.
Europe-India

Back to the future

India and the European Union have long
had strong and friendly ties. India was
amongst the first countries to establish
diplomatic relations with the European
Community, and remains one of its larg
est trading partners.

There is a great deal of potential for col-
laboration and co-productions between
Europe and India and combining European
subsidies with private equity and studio
coin from India is proving to be a promis-
ing model for co-financing films.

While the film industries on both con-
tinents may still work in different ways,

with increased platforms and opportuni-
ties for personal exchanges we are taking
important steps towards further fostering
international partnerships between Indian
and European film professionals. But to
sustain these relationships, and build on
these partnerships, reguires recognition
and continued support from government
agencies and representatives from both
continents.

special thanks to:
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Times of India

Qutlook Business

moifightclub
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... and the many others who
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A Producer’s Perspective

My first encounter with India was many
years ago - Diwali in Delhi. An amazing
spectacle which | knew nothing about,

but have never forgotten. As a back-
packer with no agenda | reveled in this
glorious country of contrasts and 20
some years later | am still enamoured. |
thrive on its richness and diversity and
am lucky to be able to spend at least
two months each year in the country.

While many come to India to enjoy its
past - a long and incredible history that
continues to fascinate - | have long been
interested in contemporary India, es-
pecially Bombay which holds a special
place in my heart.

And when | arrived back in Bombay in
2001 after a long absence, there was a
different energy around that really ex-
cited me. | was quite familiar with Bol-
lywood and masala movies (Madras,
monsoon, 3 films a day) but nothing
prepared me for the tremendous talent

L PRIMEHOUSE GmbH

that was starting to emerge on the indie
scene, Change was in the air, and it has
been amazing to watch this world un-
fold over the past 10+ years and see In-
dian talent being duly recognized across
the globe.

So | find myself in the wonderful po-
sition of being able to continue my
love affair with India and film through
PRIMEXCHANGE. For the past three
years | have worked with Frank as Pro-
gramme Manager, but my history with
PRIMEXCHANGE goes back further,

In 2009, | was one of the first produc-
ers to join the new programme which
aimed at bringing together European
and Indian producers to discover how
we could work together to make films
that crossed both continents. No one
had any idea how it would work - if
it would work - but we all came away
with a desire to understand each other
better. Mine was the first project to be
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presented in the first group session,
and while | was understandably nerv-
ous about pitching my project to an il-
lustrious panel of experts from both
India and Europe, they were equally ap-
prehensive about how to respond to the
relatively new concept of co-produc-
tions. Questions flew around the table
and the experts - IDream, Studio 18, Lee
& Thompson and Studio Canal amongst
them - were totally engaged in the dif-
ferent perspectives offered. This was
the beginning of a beautiful friend-
ship. In retrospect, | could say my pro-
ject was probably ahead of its time - no
one quite knew how to make it work as
a co-production - the market was sim-
ply not ready for it. But four years later
there have been enormous changes
and we have learned a great deal about
each other - our differences, as well as
our mutual passion to tell stories that
reflect the times we live in. As part of
Film Bazaar - | salute these incredible

champions of independent Indian film-
makers - we have a real opportunity to
help bridge the gaps for meaningful
collaborations. And with new programs
such as PRIMEJOBS and PRIMESALES tak-
ing shape as well, it is a credit to Frank
Stehling’s vision that PRIMEXCHANGE
has become so much more than a train-
ing programme,

As a producer myself, | have loved hav-
ing this opportunity to meet fellow pro-
ducers, writers and directors, share our
knowledge and help each other to make
the films we have invested so much in.
It has been an incredible experience for
me to have access to, and learn from,
the participants and experts who have
passed through the gates of PRIMEX-
CHANGE. And | hope | am able to of-
fer something in return through my own
experiences as a producer working in
India.

Beth Sanders
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WORKSHOP - NETWORK - JOBS
For Independent European and Indian Film Producers

PRIMEXCHANGE is the first co-produc-
tion initiative to provide a forum for
independent European and Indian pro-
ducers to engage in an open and col-
laborative environment with hands on
media industry experts. The program
supports all areas of project develop-
ment, including script, finance, legal,
marketing, sales and distribution.

Our aim is to initiate an exchange of
ideas and provide practical guidance to
foster cooperation between the partici-
pants from both territories by offering
two integrated services:

Workshop

The cornerstone of PRIMEXCHANGE, the
Co-Production Workshop, is a profes-
sional training program that focuses on
feature length projects that have the po-
tential to be exploited in both Europe
and India, and/or provide opportunities
for meaningful collaboration between
these two sub-continents. The work-
shop is project based and provides an
integrated approach to further develop
each project in the areas of script, legal,
finance, marketing and promotion, sales
and distribution.

The workshop runs for 7 days under the
banner of the Film Bazaar at the Goa
International Film Festival and offers a
number of additional networking and re-
lated activities for participants.

The PRIMEXCHANGE Workshop is held
in conjunction with India's National Film
and Development Corporation (NFDC)
and MEDIA MUNDUS.

Network

The PRIMEXCHANGE Network offers the
first Business to Business platform be-
tween Europe and India, focused on all
aspects of media production.

We aim to facilitate and nurture the ex-
change of ideas and know-how, and
ultimately to promote successful co-
productions, as well as cultural exchange
between India and Europe.

The Network is open to the whole of
the media industry - film and TV stu-
dios, post production companies, pub-
lishers, service providers, sales agents,
distributors, financiers, funding bodies
and press agencies, as well as produc-
ers, screenwriters, directors and actors.

Jobs

Primehouse is delighted to announce
new pilot scheme for a complementary
service to the successful PRIMEXCHANGE
workshop - the creation of the new job
exchange program, PRIMEJOBS, focused
on Europe and India.

The job exchange program provides an
an-line job market and placement ser-
vice for European and Indian filmmakers.
Initially the market will offer European
film professionals an opportunity to work
with professional independent Indian
productions and be directly engaged and
paid by media companies specializing in
film, television and advertising produc-
tion. In the future it is planned to offer
a reciprocal arrangement for Indian pro-
fessionals to work in Europe.
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CO-PRODUCTION WORKSHOP

Focused on project development, the
PRIMEXCHANGE Co-Production Work-
shop is a comprehensive training pro-
gram that offers a multi-dimensional
analysis of the project's potential in Eu-
ropean and Indian markets, with prac-
tical implementation and advice for
reaching these markets. Each project
is evaluated extensively in a stimulating
and professional environment, initiating
frank and focused exchanges and identi-
fying opportunities for further coopera-
tion between Europe and India.

The successful development of the indi-
vidual projects combined with targeted
networking opportunities between Eu-
ropean and Indian participants and in-
dustry experts is the main focus of the
7-day workshop.

The program combines lecture units with
group and individual coaching sessions.
Training and professional consultation in
the areas of script development, market
research and promotion, legal, funding
and financing, distribution and interna-
tional sales, is provided by leading in-
dustry experts, providing an invaluable
opportunity for interdisciplinary ex-
change in a think-tank environment.

Benefits

+ In depth analysis of script, finance,
legal, distribution, sales and market
potential of your project

+ Access to top level professionals to
engage in discussions in an open
and stimulating environment, with
both group and private sessions

+ Script evaluation that is directly rel-
evant to budget and market forces

+ Networking with peers and industry
experts, creating shared experiences
that go beyond the period of the
workshop

+ Access to the Film Bazaar and indus-
try events and networking through-
out the program

+ Final presentation/professional pitch
to Film Bazaar delegates

+ Publication of projects in the
PRIMEXCHANGE baoklet which will
be promoted and distributed in the
Co-Production Market, and other film
festivals and industry related events

+ Special presentation on the PRIMEX-
CHANGE Network, the first internet
business to business network for
European and Indian professionals.

Who should apply

Independent European and Indian film
producers, or teams consisting of a pro-
ducer and a screenwriter, are invited to
apply with a substantially developed
feature-length film project at packaging
stage. A maximum of 5 European and
5 Indian generated projects will be se-
lected for participation in the workshop.

“Practical, helpful, interactive, the
course was mercifully free of the entry-
level “training” which participants have
to endure on so many other schemes.
PrimeXchange is for grown-ups.”

Jamie Nuttgens, Monkey in Heaven Films
(“The Tantrik™)

“The experts were firm, considered,
honest., They were also incredibly gen-
erous in terms of their time, thoughts
and willingness to help - even after the
sessions were over. Then there were the
participants themselves, from differ-
ent parts of Europe and India, interact-
ing with whom was also a great learning
experience”,

Aparna Sanyal, Oasis Motion Pictures
(“Shankar Shambu™)

@ PRIMEHOUSE GmbH

55



PRIMEXCHANGE 2013

Requirements and
selection criteria

Minimum requirements for consideration
are: script, synopsis, producer's notes,
author's notes, detailed financing plan,
participant CVs and a company profile.

= Projects should have the potential
to be co-produced or co-financed
between Europe and India, and
released or filmed in Europe and/
or India. Indian generated projects
that feature a considerable European
cast and/or director, or European
projects with significant Indian ele-
ments would also be considered.

*« All entries are to be submitted in
English. English will be the working
language of the workshop.

= All copyright in and to the project/
screenplay must be held by the
producer(s).

* In addition to the quality of script
and content, projects will be se-
lected on the basis of the experience
and capabilities of the producer/
team, as well as its potential in In-
dian and/or European markets.

* Projects should be at an advanced
stage of development with at least a
first draft screenplay and a finance
plan. (NB: A treatment of up to
15 pages could be considered as
a replacement for a screenplay for
projects which are based on a novel
or play).

& PRIMEHOUSE GmbH

Dates, venues and costs

s PRIMEXCHANGE will take place at the
end of November each year within
the framework of FILM BAZAAR
India, which will be held at the Taj
Vivanta and Marriott Resort Hotel in
Coa.,

= There will be no charge for partici-

pation in the workshop.

» All travel costs must be covered by

the participants. Accommodation for
7 nights during the workshop will be
covered by PRIMEHOUSE.
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NETWORK

PRIMEXCHANGE Network is
YOUR community, so start
sharing the knowledge now and
build your contact base.

It may be that you...

« are looking for a co-producing part-
ner in Europe

« are a writer looking to team up with
a director to create a new story
about India

+ need to know who to go to for post-
production services in Kerala

« are searching for access to national
funds from France

+« need a good lawyer to help you put
together your Indian/German co-
production

« are a publisher looking for original
stories that crossover in Europe and
India

+« are a European funding body offer-
ing opportunities for Indian inspired
material with social and commercial
value

+ can benefit from promoting your
new book/play/film to a new market
in Europe

What is PRIMEXCHANGE Network

PRIMEXCHANGE is the first Business to
Business platform between Europe and
India focused on all aspects of media
production. The network aims to facili-
tate the exchange of ideas and know-
how within a professional network of
serious- minded businesses and individ-
uals in India and Europe, and to promote,
stimulate and strengthen creative and
cultural co-production and cooperation
within the media industry of these two
great forces.

This PRIMEXCHANGE initiative is the re-
sult of several years experience gath-
ered from the successful PRIMEXCHANGE
Workshop held yearly within the frame-
work of the FILM BAZAAR GOA. The Net-
waork is open to the whole of the media
industry - film and television studios,
post production companies, service pro-
ducers, publishers, sales agents, dis-
tributors, financiers, funding bodies and
press agencies, as well as producers, di-
rectors screenwriter and actors.

A business to business network which
provides a valuable tool for media ori-
ented European and Indian professionals
and businesses who are working in both
territories.

How does it work

Once you have registered, you can cre-
ate personal profiles, connect with other
users, create blogs and exchange infor-
mation. It's that easy. Simply register at
primexchange.eu to get started.

Who should join

The PRIMEXCHANGE Network is open to
all media professionals - film and tel-
evision studios, post production compa-
nies, service producers, publishers, sales
agents, distributors, financiers, funding
bodies and press agencies, as well as
producers, directors screenwriter and
actors.

What can PRIMEXCHANGE Network
do for me

PRIMEXCHANGE Network connects you to
trusted contacts and helps you exchange
knowledge, ideas, and opportunities
with a broader network of professionals,
companies and service providers.

& PRIMEHOUSE GmbH
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JOBS

Exchange Program
for European and Indian
Film Professionals

The PRIMEXCHANGE workshop, together
with its on-line/networking platform,
has already given place to fruitful col-
laborations between Indian and Euro-
pean filmmakers. We believe that we can
further capitalize on the relationships
developed already by offering hands-on
oppaortunities for film professionals and
companies in both regions. While the
program will initially present opportu-
nities for positions such as producers,
editors and directors of photography, we
aim to open up the platform to all disci-
plines where there is a demand for film
and television professionals in creative,
business and technical sectors.

Both the European and Indian film in-
dustries face similar challenges in deal-
ing with multiple cultures and languages
- 27 different languages are spoken in
Europe, with some 67 languages spoken
across India - and both regions share
a common goal to create new, rich and
varied experiences for film audiences.

For European film professionals, PRIME-
JOBS provides an opportunity to wark
on Indian productions with practical
on-the-ground experiences of working
conditions and methods. This unique of-
fering is in response to the growing de-
mand from both European and Indian
film industries for cross fertilization,
by taking the skills exchange amongst
film professionals to the next level.
The scheme is not a training program.
PRIMEJOBS provides genuine prospects
for both parties to work together and
share experiences.

For Indian producers, as well as Euro-
pean Film professionals PRIMEJOBS can
open doors to:

» exciting and challenging job op-
portunities in a new and expanding
environment;

* building bridges for future business;

» better understanding of business
practices for film, television and ad-
vertising production in India;

+ identifying sources and methods of
international finance;

* gaining insight into international
markets;

+ creating a mindset open to more
ideas to expand creative choices.

How it works

PRIMEJOBS will function both as an online
marketplace - posting job offers from
Indian production companies targeted
at European film professionals - and as
a screening service for candidates. Film
professionals with relevant skills will be
offered a chance to become part of the
team on a professional Indian film pro-
duction, receiving a pre-agreed fee and
free accommodation.

There can be no doubt that working
side by side on a film shoot fosters trust
amongst crew members and is the cor-
nerstone to building relationships for a
new era of co-productions.

The objectives of the PRIMEJOBS program
are to increase contacts and understand-
ing amongst film professionals by:

« providing practical hands-on work-
ing knowledge of the Indian film
industry;

+ providing an enriched experience of
filmmaking practices in India.

© PRIMEHOUSE GmbH
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AT A GLANCE
PROJECTS 2009 - 2012

2009

BABU- MEANS FATHER

Poland

Cinergy Films

Rafael Buks
Daminik W. Rettinger

BOMBAY ICE

UK

Crowfoot Films

Beth Sanders,
Sulekha Nath, Denise Danks

DO DONI | TWOSOME

France

DOUBLE OR NOTHING

Hungary

CAADAH

India

KABIR

France

Trompe Le Monde

Pierre Walfisz
Siddarth Sinha

Greenworks Film
Production

Agnes Fernandes
Tamas Sas

Kriya Productions

CV Sudhir
Shaji N Karun

24 Images

Indira de Bie
Kamlesh Pandey

MALHAR

India

MUMBAI CAB

Cermany

NEW SHOES | NAYE JOOTE

India

d8 Films

Siraj-Ayesha Sayani, Suman-
tra Ghosal, Ram Madhvani

Zero Fiction Film

Richard Bahringer
Martin Hagemann

Alliance Media &
Entertaiment

Sunhil Doshi
Charudutt Acharya

NIGHTFALL IN INDIA

Spain

Producciones
sin un Duro

Jesus Velasco
Chema Rodriguez
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SHAITAN

India

THE STEAM ELEPHANT

Spain

TORRENT

India

ANIMALS'S PEOPLE

UK

Getaway Productions
Bejoy Nambiar

Videokine

Primitivo
Rodriguez-Gordilio

Atul Productions
Cine Images

Atul Pandey
P Bijesh Jayarajan

Quadrupedal Films
Michael Andersan

BETWEEN WORLDS

India

BLACK CHRIST

India

Bombay-Berlin
Filmproduktion

Katharina Suckale
Arfi Lamba

Sippy Productions

Dhrubo Banerjee
Pravesh Sippy

CONSTANZE

Sweden

Hepp Film AB

Helena Danielsson
Charudutt Acharya

DELUGE

Fimland

First Floor
Productions

Pauli Pentti
Aku Louhimies

KING OF MADAGASCAR

Poland

NOBEL CHOR

India

OUTSIDER

India

Magellan Film
Foundation

Arkadiusz Wojnarowskl

Impact Films

Ashwani Sharma
Suman Ghash

Chaitra Arts

Kranti Kanade
Sagar Haveli

© PRIMEHOUSE GmbH
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AT A CLANCE
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IN SEARCH OF IMMORTALITY

India

INDIAN WAY

Spain

MOHAN SINGH

France

NOOR - THE PRINCESS SPY

India

PUNE 52

India

SECRET SPICES

France

SHANKAR SHAMBU

India

SONGS OF ETERNAL LOVE

India

THE TANTRIK

UK

WITNESS THE NIGHT
UK

True Cinema
Sudipto Sen

Batea Films
David Blanco

Bioskope
Productions

Bérengére Barrier

Maya Movies
Ketan Mehta

Arbhaat Nirmitee
Nikhil Mahajan

Astra Films

Francesca van der Staay
Yves Cohen

Oasis Motion
Pictures

Gaurav Dhingra, Sreejith |
Karnaver, Aparna Sanyal

Solaris Pictures
Sridhar Rangayan

Monkey in Heaven
Films

Jamie Nuttgens
Smita Bhide

Complimentary Films
Tom Kinninmont
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AMOK

UK

AUGUST CONSPIRACY

France

GHOSTS OF INDIA

Germany

Echo Arts Films

Anna Halbourn, Miriam
Heard, Valeria Sarmiento

Ifilmfrance

JP Canstantin
WV Yugander

Dragonfly Films

Lena Vurma
Tharstein Klein

GIFTED

India

INDIAN KISS

Italy

THE LOST BIKE

India

NO GUNS AT MY SON'S FUNERAL

India

Sikhya Entertainment

Guneet Monga
Vikas Chandra

Dugong SRL

Giancarlo Cammerini, Giulia
Achilli, Franco La Cercla

Glamourstruck

Rohit Khaitan
Dominique Hoeltgen

Little Red Car Films

Aditi Anand
Puneet Rakheja

OMNIYAM

India

ONCE AGAIN

Germany

Oasis
Motion Pictures

Gaurav Dhingra, Sreejith J
Karnaver, Kamal Swaroop

Neufilm

Holm Taddiken
Kanwal Sethi

PUBLIC SCHOOL

France

Mysteo

Kartik Singh
Julien Monestiez

Aabru India

Anshu Bahanda
Anjali Raghbeer

@ PRIMEHOUSE GmbH
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AT A GLANCE

EXPERTS 2009 - 2013

Sony Entertainment

SUNDER AARON _
Locomaotive Global

National Film and

& CHRIS AUTY Television School
(UK)
SANDEEP BHAGAVA Studio 18
ASHISH BHATNAGAR N I-Dream Wo_rld Sales
DINA DATTANI L-aw_\'” nd

Consultancy

Alliance Media &

SUNIL DOSHI Entertainment
) tor
SONJA E_WERS EE?:rtainment

-
§ JEREMY CAWADE Lee & Thompson

VISHAL GONDAL Indian Games

B4 @ PRIMEHOUSE GmbH
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GABOR GREINER

STEPHAN HOLL

Match Factory

Rapid Eye Movies

JYOTHI KAPUR

LINDA KRUSE

DAN MACRAE

Viacom 18

Match Factory

PHIL PARKER

DOROTHEE PFISTER

MARIE-PIERRE VALLE

Optimum/
Studio Canal

NyAC

MK2

Wild Bunch

NFDC

PRIMEHOUSE

© PRIMEHOUSE GmbH
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PARTNERS 2009 - 2013

m UEN DU 5- NFDc

cinemas of india

AT

STUDIOCANAL m

IDREAM

FRODUCTION

m RAPIT EYE MOYILES

THE FACTORY (

Studio 18

@ PRIMEHOUSE GmbH
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POLISH FILM INSTITUTE

Cine Tirol

ML 0} A
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SENATOR

viacom[[]

SONY

ENTERT AT MENT
TELEVISION

wiLd buncln

sublitling

2 PRIMEHOUSE GmbH
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Founded in 1999, SUBS is one of the
leading companies offering subtitling,
translations and voice-over for film,
video, corporate productions and film
festivals in Europe.

The post-production house based in
Hamburg, Germany initiated in 2000 the
so called COLDEN LETTER AWARD.

In 2012, THE GOLDEN LETTER was
awarded outside of Europe for the first
time: SUBS is shipping it to Indial

One of the projects of the PRIMEXCHANGE
workshop will be selected by SUBS as the
lucky recipient of THE GOLDEN LETTER.

The winning film project is exploring is-
sues of intercultural or intralingual com-
munication, cultural (re-}conciliation or
the subject of language in an outstand-
ing way.

The prize winner can choose ONE of the
following services, provided by SUBS:

= Translation and spotting/timing of
around 1,000 subtitles

* Translation of a film treatment or
screenplay (up to 80 pages)

+ Translations of pitching material,
press releases or other texts related
to the project (up to 80 pages)

All services will be offered from or into

any European standard language.




PRIMEXCHANCGE EUROPE-INDIA, CO-PRODUCTION WORKSHOP 2013

SUBS considers PRIMEXCHANGE along
with NFDC's Film Bazaar to be one of the
most interesting platforms for contem-
porary state-of-the-art filmmaking in
India. We view THE GOLDEN LETTER as a
crucial support for up-and-coming film-
makers from India and/or Europe who
will be developing their (co-)productions
for an international audience during the
Goa Film Bazaar.

By fostering projects via the GOLDEN
LETTER, SUBS intends to facilitate their
antry onto the international film festival
circuit.

As language is the main foundation upon
which every culture is built, SUBS hopes
to encourage the participants to engage
with this subject in their film projects.

Contact
in Hamburg:
Kirsten Herfel

in Goa:
Nina Landsiedel

SUBS GbR

Neuer Kamp 25

20359 Hamburg - Germany
Phone: +49 (0)40-39907060
Fax: +49(0)40-39907061
www.subs-hamburg.de
kontakt@subs-hamburg.de

subs

subtitling

@ PRIMEHOUSE GmbH
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OCKET FILMS

Shorts & More

Saameer Mody, Managing Director of Pocket Films,
believes in the power of alternate content. While no
one can deny the popularity of mainstream
entertainment, it is a fact that a revolution of sortsis
unfolding in the way viewers are consuming content

and the type of content that is being consumed.

Born out of the need to address these changing
viewing habits of the smartphone generation,
Pocket Films’ focus is two-fold: on one hand we aim
toincrease the reach and availability of short format
content on new media through our extensive
distribution network, thus taking the content to the
viewer, On the otherhand, we encourage film
makers by providing them with a platform to
showcase their talent to the world and help them

monetize their films.

Qur Strengths:

Pocket Films is India's largest aggregator and
distributor of alternate content, boasting of a library
comprising varied content like sheort films,
documentaries, indie films,how-to videos,

children’s video, etc.

Our distribution network consists of internet and
mobile partners like YouTube, Daily Motiun,\’ahou,_
Vodafone, BSNL 3G, Vuclip, etc. With 3,500+ films,
60+ million views and 40,000+ subscribers, tha
flagship partner channel on YouTube, Pocket Films,
is the largest of its kind for Indian short films, not to
mention the maost popular.

Pocket Films believes that the future of film making’
belongs to the new generation of creators and this
belief has led us to tie up with India's foremost
media institute, Whistling Woods International. By
exhibiting their student films on YouTube, we put

the spotlight on their talent.

While distribution is one aspect of our activities, itis

by no means the only. Taking encouragement of
talent a step ahead, Pocket Films conducts short
film contests in association with international film
festivals and organizations such as the River to River
Florence Indian Film Festival, Italy; the Indian Film
Festival of Stuttgart, Germany; the LA Film Council;
the Public Diplomacy Division of the Ministry of
External Affairs, India, etc. These contests give the

winning film makers varied gratifications like festival

screenings, cash prizes, film making equipment, etc;

and help them continue making the kind of films

they believein.



new Directions:

pocket Films is now spreading its wings
internationally by sourcing content from all over
the world and making it available to the Indian
viewer. Conversely, our extensive collection of
shart films is also available for international
distribution. Our presence at the Short Film
Corner at Cannes Film Festival 2013, generated
great interest among international distributors

and content creators.

We already have in our library a sizeable
compilation of short films from UK and one of our
collaborations, 'PocketOverdose Joint’, with film
director “Q" aims to distribute edgy, offbeat

indie films from across the globe.

Having established our presence in the
distribution space, we now look at expanding our
horizons through content production by
collaborating with established as well as
emerging film making talent. Qur initial efforts
include making web series and other types of

short format content.

PRIMEPITCH is our first endeavour in the field of
feature length films in collaboration with PRIME-
HOUSE. It is the first crosscontinental pitching
contest between India and Europe for feature

ngth film projects. We popularized the pitching
contest through our social media network and
extensive database of industry professionals.
The winning pitch participate in the
PRIMEXCHANGE workshop to be held in
association with NFDC's Film Bazaar at Goa in
November2013.

SAAMEER MODY

Managing Director Pocket Films

If you are bullish about alternate content like us
and would like to explore the possibility of
working together,you can find us at:

@ www.pocketfilms.in

) saameer@pocketfilms.in

® +919867171631.

Our short films library can be viewed at:
www.youtube.com/pocketfilms




“It was lovely hearing so many different takes from different
POVs from the different professionals! A wonderful learning ex-
perience for ALL of us- on either side of that table.”

JYOTHI KAPUR DAS
Creative Director, Head of Content Planning and Development
Viacoml$§

"Primexchange for me was a very exciting and full of life experi-
ence. | was overwhelmed by the participation and the various
story ideas which were bought to the table by the participants
this year. As this was my first year at this workshop and alsa

my first experience on a program like this, | was amazed to see
such good scripts and ideas contrary to my expectations of this
program before going to Goa. | am certain that werkshops like
Primexchange will not only give young writers and directors a
good platform to develop their ideas [ stories into films but alsa
will give India and Europe a chance to be privy to great content
from all across the world.”

MURLI CHHATWANI
Business Head, Distribution and Syndication,
DAR Mation Pictures, DAR Media

“I would cherish my experience with you guys for years to come
and its a great concept which |'am sure will only grow in leaps
and bounds as time passes.”

NIKHIL MAHAJAN
Writer / Director Pune 52
Arbhaat Nirmitee

“I must admit that | had no inkling what to expect, since this
was my first co-production pitch, everything that came by was
absolutely welcome and wonderful. One of the big take-away
from the workshaep is the close bonding formed by the group of
fantastic participants, the expert team and the organizing team,
which | am sure will pave way for good prospects for each pro-
Ject. Also the passion for creating cinematic breakthroughs was
palpable and one felt we were on the verge a new untread path
for independent cinema.”

SRIDHAR RANGAYAN
Writer / Director Songs of Eternal Love
Solaris Pictures

74 © PRIMEHOUSE GmbH



“Primexchange is a very important forum for European and In-
dian film makers to collaborate and exchange mutually benefi-
cial advice and ideas and hopefully assist each other to set up
finance and sales for the films featured.”

JEREMY GAWADE
Media Lawyer
Lee & Thompson Solicitors

I was very impressed by the quality of the projects and partici-
pants, by the vision and diversity of the filmmakers, and by the
enthusiasm and professionalism of the producers. You have put
India on my radar as a coproduction country to watch out for. |
myself learned a great deal about the Indian market and hope
that we as European film professionals could shed a little bit of
light onto the European way of filmmaking.”

SONJA EWERS
Producer
Senator Entertainment

“There is no substitute for meeting a range of people and dis-
cussing the project with people who know the country and its
culture.”

TOM KINNINMONT
Producer / Director Witness the Night
Complimentary Films

“A long script analysis with Phil Parker in a one to one session,
which was extended to one more session has been a pure bless-
ing. The pitching session in front of a very vast public was very
useful for the promation of the project and for setting up a net-
work in India, a territory still widely unknown to most European
producers.”

FRANCESCA VAN DER STAAY
Producer Secret Spices
Astra Films
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